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Year of Offering No. of Times Offered
During the Same

Year

Duration of
Course

Number of Students
Enrolled in the Year

Number of
Students

Completing the
Course in the Year

Name of Add on /Certificate programs offered

2017-20t8
20t7-2018 One 1 Year 2t 10Certificate Course in Computer Application

18Diploma Course in Computer Application 2017-2018 One 1 Year 18

2017-2078 1 Year 6 4Advance Diploma Course in Computer Application

2017-2078 One 1 Year 25 L2Certificate Course in E-Commerce

13Diploma Course in E-Commerce 20t7-2078 One 1 Year 13

2017-2078 1 Year 6 6Advance Diploma Course in E-Commerce

2077-2018 One 1 Year 25 18Certificate Course in Taxation Procedures & Practices

22Diploma Course in Taxation Procedures & Practices 2077-20!8 One 1 Year

20t7-2078 1 Year TL 1Advance Diploma Course in Taxation Procedures & Practices

2017-2018 One 1 Year 23 16Certificate Course in Tourism & Travel Management

20 L7Diploma Course in Tourism & Travel Management 2017-2078 One 1 Year

2017-2078 One 1 Year 15 4Advance Diploma Course in Tourism & Travel Management

2077-2078 One 1 Year 7 5Certificate Course in Principles & Practice of lnsurance
-ft

16 15Diptoma Course in principles & Practice of tnsurancT@- 
lN

2017-2078 One 1 Year

t
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Certificate Course in Soft Skills Development 2017-2078 One 30 Hrs 93

Certificate Course in Case Study 2017-2078 One 30 Hrs 33 33

Certificate Course in Mutual Fund 2017-2018 One 30 Hrs LO7 LO7

Certificate Course in Basics of Securities & Economic lndicator 20L7-2078 One 30 Hrs 108 108

Certificate Course in Graphic Designing 2077-2078 One 30 Hrs 79 79

Basic Level Certificate Course in Chinese Language (Mandarin) 2077-2078 One 30 Hrs 10 10

Certificate Course in Digital Media Marketing 2017-2018 One 30 Hrs 59 59

Certificate Course in Tally, ERP With GST 20t7-2018 One 120 hrs 24 24

Diploma Course in Principles & Practice of lnsurance 20L7-2018 One 1 Year 7t 10
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Course
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Number of
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201.8-2019
Certificate Course in Computer Application 2018-2079 One 1 Year 20 15

Diploma Course in Computer Application 2078-2079 One 1 Year 7 5

Advance Diploma Course in Computer Application 2018-2019 One 1 Year 18 L4

Certificate Course in E-Commerce 2018-2019 One 1 Year 25 11

Diploma Course in E-Commerce 20\8-20t9 One 1 Year 11 10

Advance Diploma Course in E-Commerce 2078-2079 One 1 Year 13 t2

Certificate Course in Taxation Procedures & Practices 2018-2019 One 1 Year 25 18

Diploma Course in Taxation Procedures & Practices 2018-2019 One 1 Year 23 L2

Advance Diploma Course in Taxation Procedures & Practices 20L8-2079 One 1 Year t7 8

Certificate Course in Tourism & Travel Management 2018-2019 One 1 Year 25 8

Diploma Course in Tourism & Travel Management 2018-2019 One 1 Year 16 13

Advance Diploma Course in Tourism & Travel Management 2018-2019 One 1 Year 76

Certificate Course in Principles & Practice of lnsurance z+r 201.8-2019 One 1 Year

Diploma Course in Principles & Practice of lnsurance K' gt \rct
\ors-zors One 1 Year 6 5

lrtE,
X$$ll{l

t
PrinM

Lala LajPat Rai Collsg.o'
of Cornmerau g Sggnsn:tcs

Lala LajPat Rai ['larg'
tlrrmhai - 400 034

8



I-AI-A I-A.TPATRAT COLLEGE
OF COMMERCE & ECONOMICS

Acct'edited 'A'(]r'atle bv N-.L\('
Lela Lajpatrai llarg, llnhelaxmi, ilunlbai - 40003,1. Tel. No. 23548240/ 235482.11 Fer: 23532896

E-mail: llcolcom@mtnl.ln I principal.lle@gmail.cour I n'ebsite: wrrr',lalacollege.edu.iu

Advance Diploma Course in Principles & Practice of lnsurance 2018-2019 One 1 Year t4 71"

Certificate Course in Financial Plan and Economic lndicator 20L8-2079 One 30 hrs 4t 4L

Certificate Course in Soft Skills Development 2018-2019 One 30 Hrs 54 54

Certificate Course in Case Study 2018-2079 One 30 Hrs 27 2L

Certificate Course in Mutual Fund 2018-2019 One 30 Hrs 33 33

Certificate Course in Ethical Hacking 2018-2079 One 30 Hrs 52 52

Advance Level Certificate Course in Chinese Language (Mandarin) 2018-2019 One 30 Hrs 11 LL

Certificate Course in Event Management 2018-2019 One 30 Hrs 32 32

Certificate Course in Blogging 20L8-2079 One 30 Hrs 6 6

Certificate Course in Advance Excel 2018-2079 One 30 Hrs 77 L7

Certificate Course in Travel & Tourism 2018-2079 One 96 hours 10 10

Beginner's Level Certificate Course in Spanish Language 2018-2079 One 30 Hrs 6 6

Certificate Course in Custom Clearance Documentation Executive -

Export
2018-20t9 One 30 Hrs 21 27

Certificate Course in Tally, ERP With GST x6F\ 2018-2019 One 120 hrs 31 31
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Name of Add on /Certificate programs offered Year of Offering No. of Times Offered
During the Same

Year

Duration of
Course

Number of Students
Enrolled in the Year

Number of
Students

Completing the
Course in the Year

2019-2020
Certificate Course in Computer Application 2019-2020 One 1 Year 74 10

Diploma Course in Computer Application 2019-2020 One 1 Year 12 10

Advance Diploma Course in Computer Application 20t9-2020 One 1 Year 6 6

Certificate Course in E-Commerce 2079-2020 One 1 Year 23 22

Diploma Course in E-Commerce 2079-2020 One 1 Year 5 4

Advance Diploma Course in E-Commerce 2079-2020 One 1 Year 9 7

Certificate Course in Taxation Procedures & Practices 2079-2020 One 1 Year 20 15

Diploma Course in Taxation Procedures & Practices 20t9-2020 One 1 Year 25 24

Advance Diploma Course in Taxation Procedures & Practices 2079-2020 One 1 Year 72 7

Certificate Course in Tourism & Travel Management 2019-2020 One 1 Year 10 10

Diploma Course in Tourism & Travel Management 2019-2020 One 1 Year 7 7

Advance Diploma Course in Tourism & Travel Management 2079-2020 One 1 Year 1.7 10

Certificate Course in Principles & Practice of lnsurance 2019-2020 One 1 Year

Diploma Course in Principles & Practice of lnsuranceztu 2019-2020 1 Year

t
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Diploma Course in Principles & Practice of lnsurance 2019-2020 One 1 Year 6 4

Certificate Course in Tally, ERP & GST 2019-2020 One 120 Hrs 49 49

Certificate Course in Financial Plan 2019-2020 One 30 Hrs 78 78

Certificate Course in Demystifying Financial Market 2079-2020 One 30 Hrs 19 L9

Certificate Course in Economic lndicator 20L9-2020 One 30 Hrs 15 15

Certificate Course in Soft Skills Development 20L9-2020 One 30 Hrs 77 LL

Certificate Course in Case Study 2019-2020 One 30 Hrs t4 L4

Certificate Course in Event Management 2019-2020 One 30 Hrs 23 23

Certificate course in Risk Management 20t9-2020 One 30 Hrs 10 10

Certificate Course in Mutual Fund 20L9-2020 One 30 Hrs 6 6

Certificate course in Spanish Language 2019-2020 30 Hrs 9 9

Certificate course in Coral Draw 2079-2020 One 30 Hrs 7 7

ACCA Program (Association of Chartered Certified Accountants)

ACCA - Fundamental Level 2079-2020 One 1 Year 4 4

ACCA - Knowledge Level 2At9-2020 One 1 Year 60 60

ACCA - FIA + Knowledge Level 2079-2020 One 1 Year 9 9

ACCA - FIA (Foundation in Accountancy) 6':'.h 2019-2020 One 1 Year 6 6
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Number of students
Enrolled in the Year

Number of
Students
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Course in the Year

Year of Offering No. of Times Offered
During the Same

Year

Duration of
Course

Name of Add on /Certificate programs offered

2020-2021
1 Year 20 182020-2027 OneCertificate Course in Computer Application

L2One 1 Year 122020-202LDiploma Course in Computer Application

t2 102020-2027 One 1 YearAdvance Diploma Course in Computer Application

1 Year 25 252020-2027 OneCertificate Course in E-Commerce

19One 1 Year 232020-2021Diploma Course in E-Commerce

4 22020-2021 One 1 YearAdvance Diploma Course in E-Commerce

1 Year 25 252020-202L OneCertificate Course in Taxation Procedures & Practices

20One 1 Year 202020-2027Diploma Course in Taxation Procedures & Practices

25 182020-202! One 1 YearAdvance Diploma Course in Taxation Procedures & Practices

1 Year 16 162020-2027 OneCertificate Course in Tourism & Travel Management

9One 1 Year 92020-2021Diploma Course in Tourism & Travel Management

7 52020-2021 One 1 YearAdvance Diploma Course in Tourism & Travel Management

1 Year 13 132020-2027 OneCertificate Course in Principles & Practice of lnsuranceR
One 1 Year2020-2021

t
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Diploma Course in Principles & Practice of lnsurance 2020-2021 One 1 Year
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Course
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Number of
Students
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2021-2022
Certificate Course in Computer Application 2027-2022 One 1 Year 15 15

Diploma Course in Computer Application 2021-2022 One 1 Year 10 10

Advance Diploma Course in Computer Application 2027-2022 One 1 Year t2 9

Certificate Course in E-Commerce 2027-2022 One 1 Year 22 27

Diploma Course in E-Commerce 2021-2022 One 1 Year 25 25

Advance Diploma Course in E-Commerce 202t-2022 One 1 Year 15 15

Certificate Course in Taxation Procedures & Practices 2027-2022 One 1 Year 18 L7

Diploma Course in Taxation Procedures & Practices 202t-2022 One 1 Year 22 22

Advance Diploma Course in Taxation Procedures & Practices 2027-2022 One 1 Year 19 L2

Certificate Course in Tourism & Travel Management 2027-2022 One 1 Year 10 10

Diploma Course in Tourism & Travel Management 202t-2022 1 Year 13 13

Advance Diploma Course in Tourism & Travel Management 2027-2022 One 1 Year 9 9

Certificate Course in Principles & Practice of lnsurancez4=\ 2021-2022 One L Year 8 8

Diploma Course in Principles & practice ottntumnrff'. 
^:h

202L-2022
\

One 1 Year 11 11
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2021-2022 One 30 Hrs 5 5Online Certificate Course in Soft Skills Development

Online Certificate Course in Self Development Program 202L-2022 One 30 Hrs 377 377

One 30 Hrs 420 420Online Certificate Course in Digital Media Marketing 2027-2022

202t-2022 One 30 Hrs 44L MTOnline Certificate Course in Cooking

2021-2022 One 30 Hrs 330 330Online Certificate Course in Mental Well-Being

2027-2022 One 30 Hrs 242 242Online Certificate Course in CANAVA design

Advance Diploma Course in Principles & Practice of lnsurance 2027-2022 One 1 Year
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lndex of Summary Report of Add on vocational and Certificate CouIses

20L7-20t8

Sr.

No.

1

2

3

4

5

7

M
:,1."ffi"*:**'

L"jii['j,"' iuc otl 
, o ". "

Name of the Course Page No.

About Add - On Vocational Courses 2

Summary Report on Add-on Vocational Courses 3

About Certif icate Courses 4

Certificate Course in Soft Skills Development 5

6Cenificate Course Case Study

Certificate Course in Mutual Funds 1

Certificate Course in Basics of Securities and Economic lndicator 8

8
9

9
Basic Level Certificate Course in Chinese (Mandarin) 10

10
Certificate Course in Digital Media Marketing 11

11
Certificate Course in Tally, ERP & 65T 12

V
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Certificate Course in Graphic Designing
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Add-on Vocational Courses and Certificate Courses

A.Y . 20L7-20LA

Lala l.ajpatrai college of commerce and Economics is known in south Mumbai for an array of Add-on

Vocalional Courses and Certilicate Courses offered to its students along with various traditional and self-

fi nani:ed courses of the University.

Add<rn Vocetional Coulses:

Add-(,n vocational Courses are approved by the University of Mumbai and are of three years duration. The

studcnts are awaded certificate on completion ofthe first year, Diploma on completion ofthe second year

and Advanced oiploma on completion of the third year, The following is the list of Add_on vocational

cour!es offered by the colle8e:

CouI$e in Computer Applications:

. Certi{icate Course in Computer Application

. Diploma course in computer Application

. Advance Diploma Course in com pute r Application

Courl€ in E-Commerce:

. Certificate Course in E-Commerce

. Diploma Course in E-Commerce

. Advanae Diploma Course in E-Commerce

Coume in Taration Procedures & practiaes:

. Certificate Course in Taxation Procedures & Practices

. Diploma Course in Taxation Procedures & Practlces

. Advance Diploma Course inTaxation Procedures & Practices

Courie inTourism & Travel Manatement:

. Certiticate Course in Tourism & Travel lvlanagement

. Diploma Course in Tourism & Travel Management

. Advance Diploma Course in Tourism & Travel ManaSement

Courre in Princlples & Practi.e oflnsurance:

. Certificate Course in Principles & Practice oflnsurance

. Diploma Course in Principles & Practice of lnsurance

. Advance Diploma Course in Principles & Practice of lnsurance

:W 2lPage

L.h Lrip.rr.i lirr& rliirhrEl flu[|b.t - a0003d IeL No. 35.a82{o/ ,35.aE24r Fr: 8532$M
f,-ln.tl lkolcopophrtu I prin.ip.Ilco6ril.on i rr.b3n : srr.LLrolh3e.cduir

v



LALA I.A.IPATRAI COLI..EGE
OF COMMERCE & ECONOMICS

Lrh L.ip.rr.l }lrlt, Ilri.hrDi lluDb.l - a00o3a. T.L No. Z,5a8ra0/ B5aE24l f.r: 85.12896
f, -bdl: IkoLoE@rdb l rtb.brukdojlcoe | f,tbriq irrlrtr.olt...dll.h

REPORT Ot{ ADD.ON VOCATIONAI. COURSES

A.Y. 2017-2018

For lhe academic year 2077"18,247 student5 enrolled for various couBes across various programs. 171

students qualifled with the credentials of Certificate, Diploma & Adv. Diploma in the respective years. The

studDnts were not only exposed to academic avenues but also to various innovative modes of teaching

learring prccess through study tours & experiential learning. The assessment pattern adopted was

semester pattern inviting the following guest faculties from industry & academic fields for an effective

teaching learninS process.

5r.

No.

Name of the Faculties A5sociation Experience

1 Mr. Kishore Mehta Accountancl &

Taxation

Kishor Mehta & Co 35 years

Ms. RupaliShinde lnformation

Technology

Bhavans Hazarimal Somani

Collge of Arts, Science &

Commerce

ll Years

3 Ms. PayalParikh Travel& Tourism H.R. College ofCommerce &

Economics

12 Years

CA. Ms. Swapna Patwardhan Taxation Percipere ConsultinB lndia

Private ttd.

4 Years

Mr. G.S. Anand lnsurance Future General life lnsu€nce

Company

14 Years

Ms. Shilpa Kulkarni Management WelinSkar lnstitute of

Management

26 Years

CA.Ms. ShitalSanghavi Accounting & Tax Jai Hind ColleSe - Autonomous 9 Years

Ms. Pratima Chaudhary Travel & Tourism Proprietor - PanSlobe Holidays 2lYeats

4

5

7

8.

COLIRSE OUTCOME:

. The studentsgained the basic mechanisms ofthe aforesaid cou.ses

. They were also exposed to pradical on-job tlaining apart from the regular classroom instructional

deiiveries.
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LALA I.A.'PATRAI COLLEGE
OF COMMERCE & ECONOMICS

Apan from Add-On Vocational Courses, Lala lajpatrai ColleSe also orfers array of.ertiricate courses in

various area of skill development and ability enhancement. Each Certificate Course is desi8ned to provide

inrrepth knowledge of a subject. These courses are iob tocuss€d and provide a wide IanEe of skills to a

st!dent so that he can perform well in the industry. These courses are an effort to reduce the gap between

lndustry and Academia. A list olthese Courses offured is as under:

C€rtlflcate Courses:

. Certiticate Course in SoftSkills oevelopment

. Certificate Course in Gse Study

. Cenificate Course in Mutual Fund

. Certificate Course in Basics of Securities & Economic Indicator

. Certificate Course in Graphic DesigninS

. Easic tevelCertificate Course in Chines€ tanSuaSe (Mandarin)

. Certificate Course in Di8italMedia Marketing

. Certificate Cou6€ in Tally, ERP With cST

$4
fi),

4)
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A Report on Add-on Vocational and Certificate Course

CEIITIFICATE COURSE IN SOFT SKII-tS DEVETOPMENT

ABOUT COURSE:

Soi skills are the combination of people skills, social skills, communication skills, emotional
intelliSence, and personality traits that make it easy to get along and work harmoniously with
otler people. Soft skills are character traits and interpersonal skills that characterize a person's

re ationships with other people. ln the workplace, soft skills are considered to be a complement to
herd skills, which refer to a person's knowledge and occupational skills.

O 3JECTIVES OF TH€ COURSE:

. To educate the students about various soft skills that are essential.

. To educate the students about importance ofeach soft skill in corporate world

. To enhance their skills on team management and leadership.

! uTcoMEs oF THE COURSE:

. The students improvised in their communication skills that are essential in the corporate
world.

. The course h€lped students strengthen their leadership skills.

. The course helped students master the skill of managing a team.

;iUMMARY OI THE COURSE:

ilamc of the OrSanization:

Name of thc R€sourae Person:

Number of studcnts enrolled:

Numb€r of stud€nts completed the cou6e successtully:

Duration of the paoSram:

Tdtal markc:

Ass6srnent Pattern:

Total Passing Ma*s:

ARVIACHIEVERS

Ms. Archana Viiayan

93

93

30 hours

30

Three best Assignments out of 5

sc/6
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CERTIFICATE COURSE IN CASE STUOY

Abo!t Course:

. To introduce the concept of problem solving to the students.

. To educate the students about analytical tools, quantitative and/or qualitative, depending

on the case.

. To guide the students about decision makinS in complex situations.

OUT:OMES Of THE COURSE:

The course engaged the students in research discussion.

The course facilitated creative problem solvinS.

The course helped students to develop realistic solutions to compler problems

! UMMARY OF TBE COURSE:

Name ol the Organlzatlon:

Name of the Resource Pe6on:

Number of students en.olled:

Number of students completed the cou,se successlully:

ouratlon of the prog6m:

Tot.lharl5:

Passint rtandard:

EDUBOARD

Dr, Pratibha lain

33

33

30 hours

40

50%

r lnclpal
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Case study is a research methodology, typically seen in social and life sciences. There is no one
definition of case study research.

A case study is an in-depth study of a person, 8roup, or event. ln a case study, nearly every aspect

of th: subject's life and history is analyzed to seek patterns and causes of behavior. Case studies

can lre used in a variety of fields including management, psycholoSy, medicine, education,

anthropology, political science, and social work. Teaching Case Study analysis at under Sraduate
level helps students use it effectively when they choose their career in Masters.

OBJECTIVES OF THE COURSE:

$r
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CEBTIFICATE COURSE IN MUTUAL FUND

Abo ,lt Course:

A rrutual fund is a professionally managed investment fund that pools money from
many investors to purchase securities. Mutual funds are regulated by governmental
bodies and a.e required to publish information including performance, comparison
of performance to benchmarks, fees charged, and securities held. A single mutual fund
ma! have several share classesby which laager investors pay lower fees.

OBJECTIVES OF THE COURSE:

OI'TCOMES OF THE COURSE:

SUNIMARY OF THE COURSE:

Name of the Organization:

Name ol the Resoutce Person:

Number of students enrollcd:

Number of itudents complet€d the @urse successfully:

Duration ol the p.o&am:

Total Marks:

Total Passing

BIAP (Board of lndustry

Academia Partnership

Mr. VirajSin8hal

707

LO7

30 hours

40

Marks 20: Onlina exam based on

MCQs

Marts 20 : Project work

50 Percent

l:Y rffi'"'"

L . Lripdr.i nfir8 lhhrbinl rturb.t - a0m34 r.L Io. 235a8r{o/,3saEzal rrt: r332E96
E-rniil ftokoE@ptru! I prhdprtlk@o.1lro6 I r.t6f,.: ;rrLlrcol4.rdub

o Get a Basic Understanding of how Mutual Fund lnvestment works.
o lmportant Documents to be checked before lnvesting in Mutual Funds.

" Tax Planning Using Mutual Funds.

n The course heiped students to understand the basics of Mutual Funds.

D The course helped students to understand how to do tax planning using Mutual Funds.

r The course taught students how to divert their ri5ks usint Mutual Funds.
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CER]IFICATE COURSE IN BASICS OF SECUR]TIES AND ECONOMIC INDICATOR

AEOJT COURSEI

To introduce the students to various sectors in the Equity Market.

To introduce Sector wise Beta Analysis.

To introduce various products traded in the Fixed lncome Securities Market

ou rcoMEs or THE COURSEI

. The course helped in understanding the complete techniques to earn more profit in the

stock market.

. The course yielded in-depth technical knowledge of Trends & Patterns to identify stock

price movements.

. The course tauSht students to become a good trader with full knowledge about the short

term, mid-term Trading and Long-term lnvestments.

SUMMARY OFTHE COURSE:

. Nam€ of the Ortanitation: Ambition Learning

. Nam€ of thc ResouE€ Penson: Mr, Vishalcada

. Number of students cnroll€d: 108

. Numbcr g, itudents completed the courie succ€sstully: 108

. Ouratlon of the program: 30 hours

. Totallrlarks: 40

Marks 20: Online exam based

on MCOS

Marks 20: Proiect work

. Total Psslng: swo

Princlpal
Lala LaiPat Ro

I ol Commerc. &
( Lsla L.r,i!ai '.

rcs

lrrn -- '-

8lPage

An e:onomic indicator is a piece ol e.onomic data, usually of macroeconomi. scale, that is used by

anal,/sts to interpret current or future investment possibilities. These indicators also help to.iudge
the,)verall health of an economy. Economic indicators can be divided into categories or groups.

Most of these economic indicators have a specific schedule for release, allowing investors to
pretare for and plan on seeing certain information at certain times ofthe month and year. Leading

indi(:ators, such as the yield curve, consumer durables, net business formations, and share prices,

are ,rsed to predict the future movements of an economy.

OBJECTIVES OF THE COURSE:

IY
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CERTI FICATE COURSE IN GRAPHIC DESIGNING

ABO(IT COURSE

Graphic design is a craft where professionals create visual content to communicate messages. By

applying visual hierarchy and page layout techniques, desi8ners use typography and pictures to
meet users' specific needs and focus on the logic of displayinS elements in interactive desi8ns, to
optinrize the user erperience. lt is also important to remember that although many g.aphic design

projects have commercial purposes like advertiiements and logos, it is also used in other contexts

and eraphic design work as often created purely as a means for artistic expression.

OBJECTIVES OF THE PROGRAM

. To introduce the concept oI Graphic Designing.

. Use print, electronic, and video media to produce desiSns that will educate the students

. To educate the students to create brochures and ads to promote products or services.

outcoMEs oF THE COURSE

. Analyse, synthesize, and utilize desiSn processes and strateSy from concept to delivery to
creal:ively solve communication problems.

. Cr(ate communication solutions that address audiences and contexts, by recognizing the human

factors that determine design decisions.

. u:ilize relevant applications of tools and technology in the creation, reprodudion, and

distribution of visual messages.

sunrmary ofthe course
Name of ortanlEtlon: Makk Skills

Rcsource person: Ms. RuchichoPra

Nunrber of itudents enrolled in the Y€a]: 79

Nunrber of Students completing the cou6e in the year: 79

Duratlon ofcou6e: 30 hours

Ass,:ssment Pattem: Total Marks: 40 Externalexam:

20

Marks: MCqs & lnternal: 20

Practicalassignment

Total Passlng Mark: 50 %
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B,qSIC LEVEL CERTIFICATE COURSE IN Ct{INESE {MANDARINI

ABOUT COURSE:

. To familiarize the students with the concepts of Basic Chinese Language

. To educate them about the culture of China.

. To educate them about the importance of Mandarin language.

. The students were able to understand the words and scripts in Mandarin

. Able to know the difference between Chinese and lndian culture

. Developed the skills of learning a new foreign language

! uTcoMEs oF THE COURSE:

SUMMARY OF THE COURSE:

. Name ofthe Organkationi

. Number of students enrolled:

. Number of stud€nts completed the coutse successfully:

. Duratlon ol the protrami

. TotalMarks:

YEHCHINA

10

10

30 hours

40

External exam: 20 Marks:

MCQS based Ouestions

lnternal: 20 fusignment

s@6

Lsl6 LaiP at Rai C ollecB,
P rinciPal
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C,rrtificate Course in Chinese imparts knowledge about basic Chinese characters as well as

r(cognise Chinese sentences and phrases. Throughout this course the students learn the language
a rd acquire an overall understanding of Chinese political, History, Social and Economic aspects as
well. By doing a certificate course in Chinese (Mandarin) lanSuage, the students develop potential
jcb positions in various fields, like Education lnstitutes, Chinese Embassy, Translation Department,
Data Entry Centre, Hotel lndustry, Tours & Travel Companies etc.
gBJECTTVES OF THE COURSE:

Total Passing Marksi
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CENTIFICATE COURSE IN DIGITAT MEDIA MARKETING

A8('UT COURSE:

Th€ lndian marketing ecosystem has seen an exponential rise with social media taking tight grip

over the common masses along with the traditional mainstream media. The technological
advancement in lndia has created the need to market the products in the best way possible to
conrpete with multiple players in th€ market. As more products are beinS launched every day,

the'e is an increased demand for qualified, well-rounded marketers to take them to the market in

the most effective way.

OB. ECTIVES OF THE COURSE:

To provide an in-depth understanding of what marketing means in the digital age.

To help students build a brand that customers can connect with and achieve business Soals
in the process using digital media.

OUTCOMES OF THE COURSE:

. The course made the participants realize that converting customers via digital sales funnels

is ea5ier.

. The Course made the panicipants realize that businesses need oigital Marketers making

their demand extremely hi8h.

. The students realized that digital media marketing is a career of higher flexibility by having

the option of freelancing at all point oftime.

Surnmarv ol the Course

l{a ne ot O,ganizatlon:

Rerioufae peason:

Numbe, oI rtudents enrolled in the year:

Number of Students completing the cours€ in the year:

Duration ol aouEe:

fu$essment Patlem:

Total Passing Marks:

Sociolopedia

Mr. Hitesh Motwani

59

59

30 hours

Total Marks:40 Externalexam: 20

Marks: MCC[5 & lnternal:20 Practical

assiSnment
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Add-on Vocational Courses and Certificate Courses

A.Y. 201&2019

lala Lajpatrai ColleSe of Commerce and Economics is known in South Mumbai lor an array of Add-on

Vocatiolal Courres and Grtificate Courses oftered to hs studenB along whh various traditional and self-

financed courses of the University.

Add-on Vocatlonal CouBes:

Add-on Vocational Courses are approved by the [rniversity of Mumbai and are or lhree years duration. The

Studenls are awarded Certiflcate on completion ol the first ye.r, Diploma on completion o, the second year

and Advanced Diploma on completion ofthe third year. The followint is the list ofAdd-on vocationa I Cou rs€s

offereo by the College:

Colrrsa ln computer Appllcatlonsi

. Certificate Course in Computer Application

. Diploma Course in Computer Application

. Advance Diploma Course in Com pute r Application

CouBt ln Etommercc:

. Certificate Course in E-Commerce

, Diploma Course in E-Commerce

D Advance Diploma Cou6e in E-Commerce

Counc ln Taxatlon Procedur6 & Pr.ctlces:

. Certificate Cou6e in Taxation Procedures & Practices

. Diploma Course in Taxation Procedures & Practices

. Advance Diploma Courr€ in Taxation Procedures & Practices

Courre ln Tourlsm & Travel Managem€nt:

. Certificate Course in Tourism & Travel Management

. Diploma Course in Tourism & Travel Management

. Advance Diplorna Course in Tourism & Travel Management

Cou8e ln Principles & Practice oflnsurcnce:

. Certificate Course in Principles & Practice of lnsurance

. Diploma Course in Principles & Practice of lnsurance

. Advance Diploma Course in Principles & Practice of tnsurance

2
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L6'z !- -, -.,,..J LJr

V



I.AIA I.A.'PATRAI COLLEGE
OF COMMERCE & ECONOMICS

REPORT ON AOD-ON VOCATIONAL COURSES

20ta-20r9

The acad(lmic year 2018-19 saw an enrolment of 236 students with a passin8 count of 152 students
qualifyinS the Certiflcate, 0iploma & Adv. Diploma Courses across various streams. Students are not only
enriched through a wide exposure of these employment-oriented courses but equipped with lectures from
eminent experts through attendance of students in conclaves at inter collegiate events, Moreover, as every
year Entrepreneurship Mela q/as or8anised with a lot of viSour enabling student attendees to explore
or8anizing skills & learning to sell, price & market the products & services, Faculties ,rom the academic field
& indust4 protessionals were instrumental in mouldingthe students enrolled for various courses.

Sr Nrme of the Faculties Specialization

I cA. \,,tr-vikram Mehta

Ms. Rupali Shinde

Ms. Pratima Chaudhary

Mr. Badraunisa

CA.lrs. 5hital Sanghavi

Ms. BinjalvaniSota Jain

Mr. Santosh Dubey

Ms. Shilpa Kulkarni

D.R Mehta & Associates 15 Years

2

Technology

thavans Hararimal Somani Collge of Arts,

Science & Commerce

6Years

3. Travel & Tourism Proprietor - Panglobe Holidays 22Yeats

BDO lndia LLP 5 years

5 Travel& Tourism hdia hternational Tlade Centre (llTC -

Mumbal)

22\eat'

6 ac€ountinB & Iax lai Hind Coll€se - Autonomous l0Years

1

TechnoloSy

SBlGeneral lnsurance Company Ltd 22 Years

Management Welintkar lnstitude of Managem€nt 26years

10 Percipere Consulting hdia Private Ltd

11 Proprietress SCAdvisors, Corporate & 5 Years

couR5E ouTcoMEs:

1) lndust4 Academia collaborations.
2) Explorirg destinations through study tours by tourism & travel students

3) lnternship projects providing practicaltraining in the respedive subject domains.

Ms. Sneha Chaturvedi

e
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Apart from Add-On Vocational Courses, Lala tajpatrai College alio offers a.ray ot ce.tificate courses ln

various areas of skill development and ability enhancement. Each Certificate Course is desi8ned to provide

in-depth knowledge of a subject. These cours€s aae job focussed and pbvide a wide range of skills to a

student so that he can perform well in the industry. These cours€s are an elfort to reduce the gap between

lhdustry and Academia. A list ofthese Courses offered is a5 under:

Certificate Courses:

. Certificate Course in Financial Plan and Economic lndicator

. Cenificate Course in Soft Skills Development

. Certificate Course in case Study

. Certificate Course in Mutual Fund

. Certificate Course in Ethical Hacking

. Advance Level Certificate Course in Chinese Language (Mandarin)

. Certificate Course in Event Management

., Certificate Course in Blogging

o Certificate Course in Advance Excel

,. Certificate Course in Travel & Tourism

. geginner's Level Certificate Course in Spanish Language

. Certificate Course in Custom Clearance Documentation Executive - Export

. Certificate Course in Tally, ERp With GST
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CERTIFICATE COURSE IN FINANCIAI. PI.AN AND ECONOMIC INDICATOR

ABOUT COURSE:

An ecoromic indicator is a piece of economic data, usually of macroeconomic scale, that is used by
analyst! to interpret current or future investment possibilities. These indicators also help to judSe

the overall health of an economy. Economic indicators can be divided into cateSories or groups.

Most o'these economic indicators have a specilic schedule for release, allowinS investors to
prepare for and plan on seeinS certain information at certain times of the month and year. LeadinS

indicators, such as the yield curve, consumer durables, net business formations, and share prices,

are use(l to predict the future movements of an economy. Economic indicators are often colleded
by a go/ernment agency or private business intelliSence organization in the form of a census or

survey, ,rhich is then analysed further to Senerate an economic indicator.

OBJECTII/ES OF THE COURSE:

. To erplain various categories / Groups of Economic lndicator

. To erplain various uses of Economic lndicators.

. To erplain the state of an economy.

OUTCONIES OF THE COURSE:

. The program helped in understanding the complete techniques to earn more profit in the stock

market.
. The prrgram imparted knowledge ol Trends & Patterns to identily stock price movements.

. The proSram helped students learn tactics to apply in trading to reduce risk and gain more profit

in the stcck market.

SUMMARY OT THE COURSE:

TotalPassing

Ambition Learnlng
Mr. vishal Gada

41
41
30 hours
40
Ma,ts 20: Online erad based on MCqs
M..kr 20: Project work
5o%

5
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Name oI the Organlzatlon:
Name or:the Resoura€ Pe6on:
Numb€, of students enrclled:
Numbe, of students completed the course successfully:
Oulation of the protram:
Total Mark:
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CERTIFICATE COURSEIN SKILLS DEVEI.OPMENT

soft skills are the combination of people skills, social skills, communication skills, emotional
intelligence, and personality traits that make it easy to get along and work harmoniously with other
people. Soft skills are character traits and interpersonal skills that characterize a person's

relationrhips with other people. ln the workplace, soft skills are considered to be a complement to
hard ski ls, which refer to a person's knowledge and occupational skillt.

OBIECT VES OT THE COURSE:

. --o educate the students about various soft skills that are essential.

. '-o educate the students about importance of each soft skill in corporate world.

. --o enhance thei. skills on team management and leadership.

SUMM'.RY OF THE COURSE:

Total Par;sint mark:

\j
6

\Y

ABOUT COURSE:

OUTCOII,ES OF THE COURSE:

. l-he students improvised in their communication skills that are essential in the corporate

\vorld.
. ]'he students developed strong leadership skllls.

. ]-he students developed the art of team management.

. ]'he course helped them enhance their critical thinking ability.

Name of the Ortanhatlonl
Name ofthe Reiourc€ Person:

Number of students enrolled:
Number ol stud€nts completed the couEe successfully:

Duratioi of the Ptofam:
Totalm.rks:

. ARVIACHIEVERS

Ms. Archana Vijayan

54
54
30 hours
30
Three best AssiSnments out of5
5096

E
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CERTIFICATE COURSE IN CASE STUDY

About Corrre:

case study is a research methodology, typically seen in social and life sciences. There is no one
definition of case study research.

A case strdy is an in-depth study of one person, group, or event. ln a case study, nearly every
aspect of the subject's life and history is analyzed to seek patterns and causes of behavior. Case

studies can be used in a variety of fields including psycholoSy, medicine, education, anthropology,
political !cience, and social work. Teaching Case Study analysis at under graduate level helps

students 1:o use it effectively when they choose their career in Masters.

OBJECTI! ES OF THE COURSE:

. To introduce the concept of problem solvinS to the students.

. To educate the students about analytical tools, quantitative and/or qualitative, dependin8

on the case.

. To guide the students about decision making in complex situations.

. n) train the dudents to cope up with ambiSuities.

OUTCOIVIES OE THE COURSE:

. Tre course enSaged the students in research and refledive discussion.

. T1e cours€ encouraged the students ln developing higher order thinking.

. Tle course facilitated creative problem solvinS.

. Tne course helped students to develop realistic solutions to complex problems

SUMMARY OF THE COURSE:

Name ol the Organl.ation:
Name 01'the Resource Person:

Number of students enrolledl
Numbe. of rtudents completed the cou6e successfully:
Dulation oI the protram:
Total Marks:

EDUBOARD

Dr. Pratibha Jain

2t
21
30 hours
40-
Question paper based on Cas€ study

analysis. {4 best answers out of5)
50 peacent

N.
ipa\

r\nc \ cor\eg9'7

a\B La\94 efr
no$\c

F
tR8 co

(reIccoo
ii

PassinS !tandard

o1

l,l.'r

q,
5s/



I-AIA, I.A.IPATRAI COI I-RGE
OFCOMMERCE& ECONOMICS

l,lr lrrp.anl }lr]t" lli.htit llurD.i - aa(p.{ T.l. N.. ,!!,a3rao/ 1t5a8ral Fs: 23!t!!a96
E-E& l@k..a!hlrt I DlL.ir.r-rc.-d!.{ I f, .!.L: tF.trl&o0.a.-dLl!

CERTIFICATE COURSE IN MUTUAL FUND

About Course:

A mutual fund is a professionally managed investment fund that pools money from
many investors to purchase securities. Mutual funds are regulated by governmental
bodies and are required to publish information including performance, comparison of
performance to benchmarks, fees char8ed, and securities held. A sinSle mutual fund
may ha,/e several share classesby which larger investors pay lowea fees.

OUTCOMES OF THE COURSE:
. fhe course helped students to understand the basics of Mutual Funds.
. Ihe course helped students to understand how to do tax planninS using Mutual Funds
. lt also helped students to divert their risks usinS Mutual Funds.

SUMM ARY OF THE COURSE:

. Name ofthe Organization:

. Name ol the Resource Person:

. Number ot students enrolled:

. Number of students completed the course suaaesstully:

. Duration orthe program:

TotalPassint

BIAP

Mr. VirajSlnghal
33
33
30 hours
40
Ma.kr 20 r Online exam based on
MCqs
Markm:Projectwork
50 Percent

rlnciPal
8 !sts LslPat Rai Coll6'ie,
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OBIECTIVES OF THE COURSE:
. C et a Basic tJnderstanding of how Mutual Fund lnvestment works.
. lrportant Documents to be checked before lnvesting ln MFs.
. 'l'ax Planning Using Mutual Funds.

. Ilisk Diversification Using Mutual Funds.

U-
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About Coursei

CERTIFICATE COURSE IN ETHIcAt HAC|(N6

Ethical Hrckin8 Ethical hacking involves an authorjzed attempt to Sain unauthorized access to a

compute'system, application, or data. CarryinS out an ethical hack involves duplicating strateSies

and actions of malicious attackers. Ethical hackers learn and perform hacking in a professional

manner, based on the direction of the client, and later, present a maturity scorecard highlighting
their ov(rrall risk and vulnerabilities and suSgestions to improve. Ethical hacking is an authorized
practice of detecting vulnerabilities in an application, system, or organization's infrastructure and

bypassing system security to identify potential data breaches and threats in a network, Ethical
hackers rim to investigate the system or network for weak points that malicious hackers can exploit
or destr,)y.

OBJECTIV€S OF THE COURSE:

. To introduce the students to the authorized practices of detecting vulnerabilities in an
apFrlication.

. To educate the students about how to investiSate the network for weak points.

OUTCOMES OF THE COURSE:

. The students discovered vulnerabilities from an attacker. This enables a student to fix weak
points.

. The students learned to implement a secure network that prevents security breaches,

. They also learned to defend national security by proteding data from terrorists.

. GaininSthe trust of customers and investors by ensuring the security oftheir products and data.

SUMiiARY OF THE COURSE:

. Name of the OBaniatlon:

. Namc ofthe Resource Personi

. Numb€rof students efiolled:

. Number of students completcd the cou6e successtully:

. Duratioh ofthe proSrarn:

. Total Marks:

TotalPassin8 Marks

ATS lnfotech

Mr.lai
52

52

30 hours
40

Erternalelam: 20 Marks: MCQS

based Ouestion5
lnternal: 20 Assignment
s0%

9 PrlnciPal
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ADVANCE I.EVEI. CERTIFICATE COU IN CHINESE LANGUAGE IMANDARIN)

AEOUT COURSE:

Advancr Cenificate Course in Chinese imparts knowledge about deeper understanding on Chinese

characters and Chinese characters as well as recognise Chinese sentences and phrases.

This is e,n advanced level lanSuaSe course which teaches the skills of reading, listenin& speaking and
writing in Mandarin Chinese. Emphasis has been placed on training students in understanding
complex Erammar, vocabulary, sentences and passages and expressinS opinions on social and

cultura issues. Conversational practices will help you to cgmmunicate effectively and properly in

differellt situations.

OBIEO IVES OF THE COURSE:

To upgrade the knowledSe of those students who have successfully completed Basic Level

Chinese Language program.

To inculcate conversational pradice in Mandarin Language.

OUTCoMES OF THE COURSE:

Express complex ideas in Chinese with a de8ree of fluency and develop competence in

interadion with native speakers.

Have developed a vocabulary of 230 Chinese words and use them with a degree of

proficiency.

Read and write complex sentences and articles, as well as translation.

SUMNIARY OI THE COURSE:

. Name ol the Organi6tion:

. Number of students enrolled:

. t{umber of stud€nts completed the cou6e succEsfllly

. Total Mark:

. Asseisment Pattern:

Total Passin8 Marks

YEHCHINA

11

11

40

Externalexam :20 Mark :

MCQ based Questions
lnternal: 20 fusignment work
50 %

V 10
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CERTIFICATE COURSE IN EVENT MANAGEMENT

ABOUT I:OURSE:

Event management is the application of project manaSement to the creation and development of
Small and/or large-scale personal or corporate events such as festivals, conferences, ceremonies,
weddinSs, formal parties, concerts, or conventions. lt involv€s studying the brand, identifying its

target audience, devising the event concept, and coordinating the technical aspects before actually
launchin 3 the event. The events industry now includes events of all sizes from the Olympics down to
business breaktast meetings. Many industries, celebrities, charitable organizations, and interest

groups lold events in order to market their label, build business relationships, raise money, or

celebrat€r achievement.

OBJECTI\IES OF THE COURSE:

. To introduce the event industry to the 5tudents.

. To educate them how to manage various events

. n) develop creative thinking.

OUTCOM E5 OF THE COURSE:

. Managing event budgets, includinS researching and negotiating costs.

. Creative design for venues.

. Drawing up schedules and deadlines for evenls and preparatory actions.

. ODerational management and support, across the organization of personnel such as security

teams, travel and ticketing personnel, waiting staff, equipment crews and hospitality staff'

summaru of the Course

l{ame of Crganlzatlon:

Resootce person:

Number o'studentt enrolled in theYea.:

Number ol'StudenB completingthe Gou6e inthe year:

Ouratlon of course:

fusessm€rrt Pattern:

Total Passing Marks:

MakkSkills

Ms. RuchiChopra

32

32

30 hours

Total Marks: 40 External exam: 20

Marks: MCQS & lnternal:20 Practical

as5iSnment

50%

V 11

I.AI.A, II\JPATRAI COI E'GE
OF COMMERCE, & ECONOMICS

li. Irlp.ahl ll,E, \Lbhtil ttoib.r aOOOta_ T.l No. 23aa8la0/ 2!S,as2ar r.t: 85!2!16
E--.* Iokoncitlll! | pri..ip.r&@{.Lr@ |i.t t.: ffiIr..oLt ,.dLir

'-"r*ffi*'*



II\LA I.A.IPATRAI COI I-F'GE
OF COMMERCE & ECONOMICS

l,r. Lrp.trd v.rt rlrbLe{ Itolb.r - lxx,la. r.f N.- zl5aA2ao/ lltlatar fd: 2333!lt6
E n: &*r!&!E I etilcb.r.&cE &.fi l'.Dsr.: tlt.Ll..or.rc.dLi!

CERTIFICATE COURSE IN BI.OGGING

ASOUT COURSE:

A bloS a shortened version of "weblog") is an online journal or informational website displaying
information in reverse chronolo8ical order. with the latest posts appearing first, at the top. lt is a
platforrl where a writer or a group of writers share their views on an individual subject. There are

many r3asons to stan a bloS for personal use and only a handful of strong ones for business

blogging. Blogging for business, projects, or anythinS else that might bring money has a very

straighlforward purpose. The main purpose of a blog is to connect an organization to the relevant

audien(:e.

OBJEcI IVES Of THE COURSEI

To introduce the concept of blogging and its relevance in today's world

To educate the students how to use blogginS for a successful business or a project

OUTCC'MES OF THE COURSE

. The course help students showcase their Skills in enhancing their marketing effons. gloSging

is the best wayto showcase their skills to the world.

. Get More Traffic To their Website.

. Build Customer Relationships.

. Build An Online Brand.

SUMIVIARY OF THE COURSE

Sociolopedia
Ms. Roshni Tarani Motwani

5

6

30 hours

Externalexam: 20 Marks: MCQ5

lnternal: 20 Practical Assignment of writin8
blog
s0%

Name for8ani2ation:
Resource persor:

Numbcr ofstudents enrolled ln the year:

Numbr|. ofStudents completlntthe aou6e in th€ year:

Duratirn of cou6e:
Asse6sment Pattern:

Total lrassint Marks:

io$P
12

e1

J



bL Lip..hl irr.& lt LhEl llurbi , 4mo3a T.L No. 2raaar{y 2!5atral rr: 2aa32rca

E nd: lk!_EgE(btslE lpri!.lp.I&@6.LrE I r.t.r.: rEJ L.ot a..dLL

OUECTI!./ES OF THE COURSE:

. Tc introduce to the rtudents, the advance version of MS EXCEL.

Tr educate them about the importance of usint Advance Excel in theiriob

OUTCO]TIES OF THE COURSE

. Trking up an excel training enables students create equations and provide more data on

v tal company functions like project efficiency, and financial projections.

. S':udents also desiSn spreadsheets that provide a clear pidure of the information that is

ir put and create tracking systems for different departments and operations.

. t:udents can use more sophisticated tools and complete tasks and analyze data quickly.

SUMMA IY OF THE COURSE

Name of r)r8aniration:

Resourae perion:

Number ofstudents enrolled in the year:

Number (f Studentt completlnt the cou6e ln the year:

Duration ot cou6e:

Total Marks:

Total Pa!sing:

Novatech Computers
Mr. Nitin Agarwal
17

77

30 hours

100
Online exam either in center or in

college
50 Marks

$
./.
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CERTIFICATE COURSE IN ADVANCED EXCEL

AEOUT I:OUR5E:

Microsot Excel is a spreadsheet developed by Microsoft for Windows, macos, Androad and ios. lt
features calculation or computation capabilities, graphing tools, pivot tables, and a macro

programming languaSe called Visual gasic for Applications (VBA). Excel forms part of the Microsoft

Office sLite of software. Advanced-level Excel skills are skills that enables students perform complex

calculati)ns, simulations, graphing, data visualisation and automation. These skills allow students to
access ald process huge volumes of data and effectively use them to perform a range of business

tasks lik( inventory management, estimation and costing.
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CERTIFICATE COURSE IN TRAVEL AND TOURISM

ABOUT COURSE:

The Certificate Course in Travel and Tourism is a unique program al/.ilable to students who are
intererted in learnlng mo.e about the hospltality and travel lndustries. The course is designed to
providr) students with a strong background in the management aspects of the fields of travel and
tourisnl. Students learn about how the front office works, the manaSement of food and beverages,
differelt tourism processes, communication, and business planning.

OBJECTIVES OF THE PROGRAM:

. To get a thorough understanding ofthe components oftourism industry and to acquire
knowledge and information penaining to tourism industry.

. To help students to understand Social-Cultural, Environmental richness of an area.

. To orient and equip students with Travel Management skills of the age.

. To develop entrepreneurial skills amonS students

OUTC()MES OF THE COURS€

Since this industry is quite booming, the cou6e provided ample opportunities to the

students in the field of hospitality and travel industries.

The course provided opportunities on Slobal scale.

. Number of students enrolled in the year:

. Numbe, of Students completing the course ln the yeai

. Duratlon of course:

. Total Marks:

. Total Passing:

SEF lnstitute (Shirhatti Education
Foundation)
10

10

96 hours
100

35 Marks

V
14
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Sumnrary oI the Course

. Name of the Organization:
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CERTIFICATE COURSE IN SPANISH LANGUA6E

AEOUT (:OURSE:

The Sprnish is a Romance lanSuaSe of the lndo-European language family that evolved from
colloquial spoken tatin in the lberiah Peninsula of Europe. Spanlsh is the official language of 20

countri(rs. lt is the world's second-most spoken native language after Mandarin Chinese; the world's
fourth-rnost spoken language overall after English, Mandarin Chinese, and Hindustani.

OUECIIVES OF THE COURSE:

. Fo familiarize students with nuance offoreign language.

. To explain basic vocabulary, grammar, days, time and calendar

. To understand basic Spanish language.

OUTC('MES OF THE COURSE

. The students learnt basic words of Spanish Language.

. The subject introduced them to the basics of vocabulary, grammar, numbers, calendar and
Tlme.

. KnowledSe in this subjed helps student travel to a Spanish-speakinS country and really get
to know their culture.

. An additional language adds to the extra skills for futurejob prospective.

Tot. I PassinS Marks

Number of studenti enrolled in the year:
Number of Students completing the course in the year:
Duretion of course:
TotalMarks:
External exam:

v
15

v
prlnclDal

*i';;;,,1,j:',iiiilfrl'

summarv of the Course

Nam0 of OrSanization: Professional Fo.eign Language

Centre
6
6

30 hours

40
20 Marks: MCqs based Questions
lnternal: 20 Assignment
50%
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CTRTIFICATE COURST IN CUSTOM CTEARANCE OOCUMENTATION EXECUTIVE - EXPORT

ABOUT (:OURSE:

A certifi(ate course was initiated by Department of Commerce under the MOU with lndian lnstitute

of Shipping and Foreign Trade (llsFT Skills Pvt. LTD.). 21 students hav€ reglstered fo. a cettlflcate

Cou6e i1 Exports, Customs clearance & Shipping Procedures Certified by Logistics Sectors Skill

Council cf lnternational Standards (NSQF -Level 4) in the academic year 2018-19 imparting the need

for logist cs as a career option amonSst commerce students.

COURSE CEJEgIVES:

. To promote iob.based training and improvint skilled man power supply within the country'

. To promote employability and job-oriented courses'

. To orient students with custom clearance, procedures, documentation, know-how of export

ca rgo, custom rules & regulations.

COURSE OUTCOMES:

. Certification of lnternational Reco8nition'

. Hard5 on Practical exposuae'

. Exposure to session by industry exports'

summan of the course

Name of Jrtanization:
Number ol students entolled in the year:

Number of Students completlng th€ course in the year:

Duration of cou.se:

Total Marks:
Externalllxam:

Total Pas:iing Marks:

ISFTSKLl.s
21
27
30 hours
40
30 Marks: MCQ5 based questions

lnternal: 10 Assignment

50%

N
'',,
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CERTIFICATE COURSE IN TAI.IY. ERP WITH GST

ABOUT COURSE:

Transactions Allowed in a Linear Line Yards or Tally is a popular software developed by the Goenka's
in 1986. This software is used by a large number of small and medium scale industries. lts primary

objecti\e is to conduct accounting activities in a very detailed and systematic manner. Tally is a
course ,i/hich every finance Student Should pursue.

Tally, EltP Course with GST covers in-depth knowledge to meet the accountinS requirements of the
industn,. Students are not only taught the concepts but also they learn how they can practically

implement those concepts in their Day-to-Day Accounting Process with pradical examples and

entries in tally.

OBIECIIVES OF THE COURSE:

. fo introduce the concept of Tally Package to the students.

. To introduce the concept of GSTto the students.

. To revise certain accounting concepts.

OUTCOMES OF THE COURSE

. The students staned with manual accounting - Both commerce and non-commerce
background students could easily learn.

. PracticaltraininS- Pradical lessons which were designed like actuallob workouts.

. The course opened various job opportunities to various students.

. The course made the students stronSer with the diSital book-keeping process.

SUMMARY OF THE COURSE:

Passing standard

Novatech Computers
Mr. Nitin Agarwal

3L
31

120 hours
Online exam either in
Center or in college

50 marks

V 11

. Name of th€ OrganlEtlon:

. Name of the Resource Person:

. Number of students enrolled:

. Numb€r ol studentt complet€d the course sucaessfully:

. TotalOuration:

. Assessment Pattern:

v
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lndex of Summary Report of Add on Vocational and Certificate Courses

Sr. No,

1

2

Name of the course Page No.

About Add - on Vocational courses 2

Summary Report on Add on Vocational Courses 3-4

3 About Certificate Courses

4 Certificate Course in Tally, GST & ERP 6

5 Certificate Course ln Financial PIan 1

Certificate Course in Demystifying Financial Market 8

Certificate Course in Economic lndicator 9

Certificate Course in Soft Skills oevelopment 10

Certificate Course in Case Study 11

Certificate Course in Event ManaSement 12

Certificate Course in Risk Management 13

10

11

12

6

7

8

9

74

13 certiflcate Course in Spanish Language 15

14 Certiflcate Course in CorelDraw 16

15 ACCAPROGRAME (Association of Chartered Certified Accountants) 17 18
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Add-oo Vocatlonal Cou6cs and Certmcatc Courres

A.Y, 2019-2020

Lala Lajpatrai College of Commerce and Economics is known in South Mumbai for an array of Add-on

Vocrtional Cou6es and Certificate Courses orfered to its lea.ners along with vadous traditional and self-

lina lced cours€5 ofthe Universw.

Add-on vocrllorral cour3€6:

Add-on Vocational Courses are approved by the Unive6ity of Mumbai and are of three years duration. The

Students are awarded Certificate on completion oI the first year, Diploma on completion of the second year

and Advanced Diploma on completion ofthe third year. The following is the lirt ofAdd-on VocationalCourr€s

offered by the College:

Cou6e in Computer Applicationir

. Certificate Course in Computer Applicrtion

. Diploma Course in Computer Applicatio.

. Advance Diploma Cou6e in Computer Appliaation

Cours€ in E.Commerce:

. Certilicate Course in E-Commerce

. Diploma CouE€ in E-Commerce

. Advanae Diploma CouE€ in E-Commerce

CouEe ln T.ratlon Procedu6 & Practlces:

. Certificete Course in Taxation Procedures & Practices

. Diploma Course in Taration Procedurer& Practices

. Advance Diploma Course ln Taxation procedures & practices

Co!.s€ In Touilsm & Tjavel Manalament:

. Ceatificate Course in Tourism & Travel Management

. Diploma Course in Tourism & Travel ManeSement

. Advanae Diploma Course in Tourism & Tiavel Management

Coors€ in Prlnclplea & Practlce ol lmul.nce:

. Cenificate Course in Prinaiples & prectiae of lnsurance

. Diploma Cours€ in Principles & practice oflnsurance

. Advance Oiploma Couls€ in Principles& practice oftnsurance

M
*"hi1ifr4,1'::**,
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REPORT ON ADO.ON VOCATIONAT COURSES

A.Y. 2019-2020

The year 2019-2020 has benchmarked its arrival with enrolments of 160 students & 136 qualifiers for
Add- orr- Vocational Courses under the Three-year lntegrated programme affiliated to University of
Mumba i.

Under i:s holistic vision and overall upgradation of the student community led by a team of dedicated
& comrnitted staff have designed a competitive & industry-oriented syllabus that bridges the 8ap
between industry & academia for all the Add-on-Vocational Courses w.e.f. the academic year 2019-
2020 under the able guidance & support of the Academic Council & Board of Studies members -
University of Mumbai. The details are as mentioned below.

Unlu!6ity Ci.culer

l{o.

uGhs

UGI17

UGI18

UGI77

UGI'2

Syllabus Revision Committee comprised a team ot renowned industry experts & experienced

profes:ors from Lala Lajpatrai College of Commerce & Economics, H.R. College of Commerce &

Econorlics & K.J. Somaiya ColleSe. Lala tajpatrai College of Commerce & Economics was the lead

college in taking the initiative to upgrade the curriculum that suits the industry pre requisites, The

sessior was engaged by industry experts & academicians enlisted as follows.

!ame of the Faculties Specialization

1 lnformation Technology N IIT

2 Travel & Tourism H.R. Colle8e ofCommerce & Economics

3 Travel & Tourism NKES College oI Arts, Science & Commerce -

wadala

4 CA Akash Pednekar Taxation

5 Ms.Rinjal Vanigota Jain lnformation Technology

6 Mr.Gaurishankar Singh I nformation Technology

7 lnsurance Proprietress - SC Advisors, Corporate &

lv1r. Parin Xothari

Ms. PayalParikh

Ms. PoulamiSarkar

Ms.Sneha Chaturvedi

Add-on-Vocational Course

E-Commerce

To!rism & Travel ManaSement

Computer Application

Taxation Procedures & Pradices

N\,,n/

\ ^./ ,..^t
NW".-. r..ir,.^..

#"5x;:,'-:iii;in."

Principles & Practices ot lnsurance

Sr. Asioaiation

western lndia ReSional Council lCAl

Sophia College Autonomous

Sophia Colle8e Autonomous

3lPaBe
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lnvestment Advisor

8 hrr. Santosh Dubey lnsurance SBlGeneral lnsurance Company ttd

9 Ms. Krishnapriya

Chonkar

Mr. Amit [.4ahajan

I nformation Technology Fazlani International School' [razagaon

10 Taxation Ernst and Young [[P

COURSE OUTCOMES!

1) lndustry -academia collaborations.

2) ln5tructional deliveries through renowned professionals, academicians & industry experts.

sz
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Apar: Irorh Add-On Vocational Courses, lala lajpatrai College also offers arrav of certificate courses in various

area! of skill development and ability enhancement. Each Cenificate Cours€ is designed to provide in{epth

kno\ 4edge of a subject. These aourses are job foaussed and provide a wide range of skills to a student so that

he cnn perform well in the industry. Thes€ coulses are an effort to reduce the tap between lndustry and

Academia. A list ofthese Courses ofrered is as under:

Certillcate Cou.s€s:

. Ce.tificate Course in Tally, ERP & GST

. Certificate Course in FinancialPlan

. Certificate Cours€ in Demystifying FinancialMarket

o Certificate Courre in Economic lndicator

. Certificate Course in Soft Skills Development

, Certificate Couase in Case Study

o Cedilicate Course in Event ManaSement

. Certificate cou6e in Risk Management

r Certiflcate Course in Mutual Fund

. Certificate course in Spanish languaSe

. Certificate course in Coral Draw

. ACCA ' Fundamental level

. ACCA - Knowledge Level

. ACCA - FIA + KnowledSe Level

. ACCA - FIA (Foundation in Accountancy)

LA
ot

age
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CERTII ICATE COURSE IN TAI-I.Y, ERP WITH GST

ABOUT COURSE:

Transactions Allowed in a Linear Line Yards or Tally is a popular software developed by the Goenka's

in 19ti6. This software is used by a large number of small and medium scale industries. lts primary

objec.ive is to conduct accounting activities in a very detailed and systematic manner. Tally is a
cours3 which every finance student should pursue.

Tally, ERP Course with GST covers an depth knowledSe to meet the accounting requirements of the
industry. Students are not only taught the concepts but also they learn how they can practically

impl(.ment those concepts in their Day-to-Day Accounting Process with pradical examples and

entri,:s in tally.

OBJECTIVES OF THE COURSE:

. To introduce the concept of Tally Package to the students.

. To introduce the concept of GSTto the students.

. To revise certain accounting concepts.

9U!!A!!ES 9EIIE-g9UBIE

. The students started with manual accounting - Eoth commerce and non-commerce
background students could easily learn.

. P.actical training - Practical lessons which were designed like actual lob workouts.

. The course opened various job opportunities to various students.

. The course made the students st.onger with the diSital book-keeping process.

SU A MARY Of THE COURSE:
. Name of the Organization:
. Name ol the Resource Pe6on:
. Number of students enrolled:
. Number of studehts compl€ted the course successfully:
. Total Ouration:
. Assessment Pattern:

Passint standard :

Novatech Computers
Mr. Nitin ASarwal
49

49

120 hours
Online exam either in
center or in college
50 marks

$r -}(*.,0","
Lala ' _'- , -, onofi,'"s
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The Certificate course in Financial Plan is one ot the most widely recognized and accepted courses.
The main ob.iective of this course is to teach the students how to build trust and assist customers in
an increasinglv complex advice world.

OBIECIIVES OF THE COURSE:

. To make students proficient in making a robust and recurring financial planning framework

. To help increase client's confidence to help them achieve their life goals.

. To enhance relations with clients leading ultimately to customer references.

. To provide advanced career opportunities in financial services alonS with a greater job

satisfaction

OUTCOMES OF THE COURSE:

. How to place client's interests first.

. How to understand client's needs and toals.

. tlow to understand financial matters in simple terms

SUMU]ARY OF THE COURSE:

. Name ofthe Olgani.ation:

. Name of the Resource Pcrson:

. Numb€r of students enrolled:

. Number ol students completed the courte successfully:

. TotalOuration l

. TotalMark:

TotalPassing

Ambition Learning

Mr. Vishal Gada

7a

78

30 Hours

'o
Ma.ks 20: Online exam based on

MCOs

Marl$ 20: Project work
50 Marks

ow.,,",.
:rffi"6;*:""
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CERTIFICATE COURSE IN FINANCIAL PLAN

ABOUl'COURSE:
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CERTII ICATE COURSE IN DEMYSTIIYING FINANCIAL MARKET

ABOU" COURSE:

Financ al markets play a vital role in facilitating the smooth operation of capitalist economies by

allocat ng resources and creatinS liquidity for businesses and entrepreneurs. The markets make it
easy for buyers and sellers to trade their financial holdings. Financial markets create securities
products that provide a return for those who have excess funds (lnvestors/lenders) and make these

funds available to those who need additional money (borrowers).

OBIEC|'IVES OT THE COURSE:

. To edJcate the students about Financial Markets.

.To explain the concept of buyers, sellers and trading of financial holdings.

.To explain about fund diversification and money management.

OUTCOME OFTHE COURSE:

. The c(,mputation of the cost of capital/risk premium Market efficiency and arbitrage.

. Learnl Fund Diversification: how to select a portfolio of securities that maximizes return while

minimizinS risk & how does diversification work in practice

. The nloney management industry and its key piayers: pension funds, mutual funds, ahd hedge

funds.

SUMMTRY OF THE COURSE:

. tlame of the Organiation:

. llame of the Resource Pe6on:

. llumber ol etudents enrolled:

. t\lumber of students compl€ted the cou6e successlullY

. IotalDuration:

. lotal Marks :

Total PassinS:

Ambition Learning

Mr. Vishal Gada

19
19

30 Hours
/t()

Marks 20: Online exam based on

MCQs

Marks 20: Projed work

50 Marks

V Mn.rorr slPase
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CERTIF CATE COURSE IN ECONOMIC INDICATOR

An ec(,nomic indicator is a piece of economic data, usually ol macroeconomic scale, that is Lrsed by
analysts to interpret current or future investment possibilities. These indicators also help to judge the
overall health of an economy. Economic indicators can be anything the investor chooses, but specific
piece! of data released by the government and non-profit organizations have become widely
follo\ ed.

OBJE(;TIVES OF THE COURSE:

. To explain various crtegories / Groups of Economic lndicator.

. To explain various uses of Economic lndicators.

. To explain the state ofan economy.

o The students learned the state of an economy through this course.

o They understood various uses and imponance of Economic lndicators.

. They understood how these indicators can also influence decisions going forward and
ultimately change the course of political strategies.

OUT:OME OF THE COURSE:

SUIIMARY OF THE COURSEI

. Name ot the OrganiEtlon:

. Name of the Resource PeEon:

. Number of students enrolled:

. Number of students compl€ted the course successfully

. Total Duration :

. TotalMarks :

Total Passing:

Ambition LearninS

Mr. VishalGada
15

15

30 Hours
40
Marks 20: Online exam based on
MCO5

Marks 20: Project work
50 Marks

V
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CER'iIFICATE COURSE IN SOFT SKITI-S DEVELOPMENT

ABOUT COURSE:

Soft skills are the combination of people skills, social skills, communication skills, emotional
intelligence, and personality traits that make it easy to get along and work harmoniously with other
people. Soft skills are character traits and interpersonal skills that characterize a person's

relalrionships with other people. ln the workplace, soft skills are considered to be a complement to
har( skills, which refer to a person's knowledge and occupational skills,

O8J:CTIVES OT THE COURSE:

'r To educate the students about various soft skills that are essential.

r To educate the students about importance of each soft skill in corporate world
., To enhance their skills on team management and leadership.

n The students improvised in their communication skills that are essential
world.

o The students developed strong leadership skills.
o The students developed the art of team manaSement.

, The course helped them enhance their critical thinking ability.

in the corporate

OU'ICOMES OF THE COURSE

Nanre of the Organiratlonl
Nanre of the Resource Pe6on:
Nurrber of students enroll€d:
Nurrber of studants completed tha cou6e successfully
Durirtion of the program:
Tota I markt;
Asnssment Pattein:
Tot. I Pa$ing Marks:

ARVI ACHIEVERS

Ms. Archana Vuayan
11

11
30 hours
30
Three best AssiSnments out ofs
5096

Nryff
---a'V

SUt\IMARY OF THE COURSE:

l0 lPace
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CERTII ICATE COURSE IN CASE STUDY

ABOUT COURSE:

Case !,tudy is a research methodology, typically seen in social and life sciences. There is no one
defini:ion of case study research.

A case study is an in-depth study of one person, group, or event. ln a case study, nearly every aspect

of th( subject's life and history is analysed to seek patterns and causes of behaviour. Case studies
can be used in a variety of fields including psycholo8y, medicine, education, anthropology, political

scienr:e, and social work. Teaching Case Study analysis at under Sraduate level helps students to use
it eff(rctively when they choose their career in Masters.

. To introduce the concept of problem solving to the students.

. To educate the students about analytical tools, quantitative and/or qualitative, depending on
the case.

. To guide the students about decision making in complex situations.

. To train the students to cope up with ambiguities.

OUTCOMES OF TH€ COURSE:

The course engaged the students in research and reflective discussion.

The course encouraged the students in developing higher order thinking.

The course facilitated $eative problem solving.

The course helped students to develop realistic solutions to complex problems

SUI/lMARY OT THE COURSE:

Narne of the Organiratlon:
Narne of the Resource Perronr
Nu nber ol students enrolled:
Number o, students completed the course successlully
Duration ol the program:
Total Marks:

Pa;sint standard:

EDUBOARD

Or. Pratibha lain
74
74
30 hours
40

Question paper based on case study analysis
(4 ben answeE out ot5)
50 percent

P p2

s/
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OBJEaTIvES OF THE CqUBsEl



Irb r,ipd..l ILt! rLrduEI rtqb.r adn { rC Nc !351l'21(}/ at5/|'Ll Fr: ,3at2aC6
E-n & [..Lon@!6ln lrrbcb.Ul@lD0.oi l r.t &.: ffi.l.b.o0.ga.dLir

CERTII ICATE COURSE I EVENT MANAGEMENT

ABOU T COURSE:

Event management is the application of project management to the creation and development of
small and/or large-scale pe6onal or corporate events such as festivals, conferences, ceremonie5,
weddings, formal parties, concerts, or conventions. lt involves studying th€ brand, identifying its
target audience, devising the event concept, and coordinating the technical aspects before adually
launchin8 the event. The events industry now includes events of all sizes from the Olympics down to
busin{rss breaKast meetings. Many industries, celebrities, charitable organizations, and interest
groups hold events in order to market their label, build business relationships, raise money, or
celebrate achievement.

OUE(:TIVES OF THE COI.JRSE;

To introduce the event industry to the students

To educate them how to manage various events.

OUT(:OMES OT THE COURsE:

. Managing event budgets, including researching and negotiatinS costs.

. Creative design for venues.

. Drawing up schedules and deadlines for events and preparatory actions.

. Operational management and support, across the organization of personnel such as security

teams, travel and ticketing personnel, waitinS staff, equipment crews and hospitality staff.

. Keeping in contact with clients, venues and other service providers for each event.

Makk skills

Ms. Ruchi chop.a & Ms. Neha Madaan

23

23

30 hours
40
€xternaleram: 20 Marks : Descriptive
questlon Internal :20 Project work
50%

V sr",sji*, *i*
12 lPage
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. To develop creative thinking.

Sunrmarv of the Course:

Nane of Organization:

Re5ource pe6on:

Nunrber of studenti enrolled ln the year:

Nunrb€, of Students compleilng the cou6e in the year:

Duration of the program:
TotalMa*s:

Tot. I Passint Marka:
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CERTIFICATE COURSE IN RISK MANAGEMENT

ABOIJT COURSEI

The llstitute of Risk Management (lRM) is a Ux-based leading professional body for risk mana8ement
providing a range of internationally recognised qualifications and operating in over 100 countraes.

Members come from all risk disciplines including, accountancy, auditinS, enSineering, insurance, law

and health and safety across public, private and not-for-profit sectors.

. To teach students to manage the challenges ofthe business environment.

. To identify, assess and control threats to an organization's capital and earnings

O JTCOMES OF THE COURSE:

. Ihe course helped to empower a student with the necessary tools to adequately identify and

d0al with potential risks.

. fhe course helped the students to first define the organization's risk appetite

. fo implementation of a robust risk management plan.

Surrmary of the Course:

Name of Organization:

Nurber of students enrolled in the Year:

Nurber of Students completing the course in the year:

Ouration of the proSram:

Tota Marksl

Tota Pasiing Marks:

GLECO lnternational Pvt Ltd.

10

10

30 hours
40
Externalexam:20 Marks: MCQs based

Questions lnternal: 20 AssignmenVProjed
50%

13 lPage

OBJECTIVES OF THE COURSE:

N4f
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CERTIf ICATE COURsE IN MUTUAL FUNO

. Get a Basic Uhderstanding of how Mutual Fund lnvestment works.

. lmportant Documents to be checked before lnvesting in Mutual Funds

. Tax Planning UsinS Mutual Funds.

. The course helped students to understand the basics of Mutual Funds.

. The .ourse helped students to understand how to do tax planning usinS Mutual Funds

. The course taught students how to divert their risks using Mutual Funds.

Name of the Organization: BIAP (8oard of lndustry
Academia Partnership
Mr. VirajSinghal
6

6

30 hours
4o
Markg m : Online eram based oh
MCQs
Ma,k3m:Projectwork
50 Percent

OUTCOMES OF THE COURS€:

SUNIMARY OF THE COURST:

. Name ofthe Resource Person:

' Number of students enrolled:
I Number of students completed the course successfully:

' Ouration otthe program:

M,
*ttl*j*i:,"'fi

o\t609 '^

ttalg.
034

lillPage

ABOU'T COUR5E:

A mutual fund is a professionally managed investment fund that pools money from many investors
to purchase securities. Mutual funds are regulated by governmental bodies and are required to
publish information including performance, comparison of performance to benchmarks, fees

charged, and securities held. A single mutual fund may have several share classes by which larger

inveslors pay lower fees.

OBJECTIVES OF THE COURSE:

TotalPassing:

V
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OUT:OMES OF THE COURSE:

The students are familiarized with basic words of Spanish Language

The subject introduced them to the basics of vocabulary, grammar, numbers, calendar
and Time.

Knowledge in this subiect helps student travel to a Spanish-speakinS country and really
get to know their culture.

An additional language adds to the extra skills for future job prospective

Surnmarv of the Course

Narne ofOrganization:

Nunber ofstudents enrolled in the year:

llumber ofStudents conpletihg the coulse in the year:

Ouratlon of couase:

To:alMerks:
Exlernalexam:

Total Passing Marksl

"-. i" 
*'"

IrL t-rprt..l !,l!r. iLr.!-ni tlu.i,ri -,loc)Ja. fd. N.. Z!5a424, !35zlt2al lru: 2la!2tt6
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CERTITICATE COURSE IN SPANISH I.ANGUA6E

ABOU'f COURSE:

The Spanish is a Romance language of the lndo-European language family that evolved from
colloouial spoken Latin in the lberian Peninsula of Europe. Spanish is the official lanSuage of
20 countries, lt is the world's second-most spoken native language after Mandarin Chinese;

the world's fourth-most spoken language overall after English, Mandarin Chinese, and
Hindustani.

octE!:rlyE!_9t_uEau!5E

. To familiarize students with nuance offoreign language.

. To explain basic vocabulary, grammar, day' time and calendar.

. To understand basic Spanish language.

Professional Foreign Language

Centre
q

9

30 hours

40
20 Marksi MCQs based Questions
lntemal: 20 furi8nment
50%

V
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ABOt T COURSE:

The course is created for students to understand and enable the beginne.'s skill set as required by a

Brapl ic designer. Learning the various tools of Corel draw will invoke student's interest for visual art
and visual communication effectively.

OBJECTIVES OF THE COURSET

. To learn and create 2D objeds and texts using basic shapes and effect tools.

. To lnvoke interest in Graphic Designing.

. To encourage students to learn the base visual communication effects.

. To understand and use beginners CorelDraw tools.

OUT:OMES OF THE COURSE:

. Understand and Use of basic Corel Draw tools.

. Create and trace pictures in CorelDraw.

r, All the basics a student needs as a beginner to advance in CorelDraw

j Understand to pick the shape tools

:iummaav of the Course:

. Name of Organiration:

. Retource pe6(,n:

. Number of students enrolled In the year:

. Number of Students completing the course ln the year:

. Duratlon ofthe protram:

. Total Marks:

. Erternalexam:

Makk Skills

Ms. RuchiChopra
7

7

30 hours
40
20 Marks : Descriptive Question
lnternal: 20 Project work
so%Total Passlng Marks:

",'r$ffil$ln*"
16 lPase
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CERTIFICATE COURSE IN CORAT DRAW

V
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ACCA PROGRAME (Association of Chartered Certifi ed Accountantsf
ABOUT I:OURSE:

ACCA is a Slobal accounting body that offers "Ce.tified Chanered Accountant'' certification. ACCA

course duration varies as per the level of education of the students. The course duration of ACCA

course iri 3 years for students who have completed 12th, 2-2.5 years for commerce graduates, 2 years
for IPCC groups, l-year for B.Com and CA 8raduates.

The syll bus for ACCA Is dlvlded lnto 13 cmms and 4 .ouE€ levels.

Th$e lcvels ar€:

. i\CCA - Fundamental Level

. /\CCA - Knowledge Level

. ,\CCA - tlA + Knowledge Level

. ,\CCA - FIA (Foundation ln Accountancy)

The A(:CA qualification is the world leading accountancY qualification for aspiring financial

profess onals - providing students with the skills, knowledge and values to have successtul careers

and leal the orSanisations they work with into the future.

OBIEclIVES OF THE COURSE:

1. To meet the Slobal demand of accountancy and finance professionals.

2. To help you to meet the technical as well as managerial skills that are required of chartered

accountant.

3. To meet the career opportunities in finance and accounting in lndia as well abroad countries.

OUTCCIME OF THE COURSE:

. A qualified ACCA member has a holistic idea and knowledge of both the areas and this leads

to their overall professional development.

o ACCA focuses on both accountinS as well as finance.

. The ACCA qualification is based on international accounting and auditin8 standards which

are accepted in most ofthe Slobal countries,

1d

$r\

o\
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SUMMARY OF THE COURSES:

Nanrc oI the
course

Name ol
the

ortanhatl
on

No. of
Studcnts
Enrolled

Number ol
Students

completint
the aourse
in the year

Duration
ofthe

program

Total
Marks

Total
Passing

Marks

FIN PLAN 4 4 l YEAR 100 50%

ACC\ - FtA +

Kno$/ledge
Lev€ I

FIN PLAN 60 60 1 YEAR 100 5OYo

FIN PtAN 9 9 1 YEAR 100 50%

FINPIAN 6 6 1 YEAR 100 500/o

ACG\ -

Fundamental
Lev€ I

ACC\. FIA
(Foundation ln

Acc('untancy)

*/

lSlPase

acc\ -
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Level



Call for Registration for Add-on Vocational Courses
A.Y. 2020-2021

Lala College of Commerce and Economics offers the following Add On/ Certificate Courses in collaboration
with various professional institution to provide job opportunities to its students at a very reasonable fees.

*Students completing First Year of the Course will be awarded Certificate and Two Years will be awarded Diploma.

Contact Person: Dr. Arun Poojari -: 9819066283 & Dr. Rahul Shetty -: 9920168180

Eligibility: HSC or equivalent degree.

Attendance at all sessions is compulsory.

Title of the Course Collaborating Agency Duration Intake

Advanced Diploma Course in Computer Application* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma Course in E-Commerce* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma in Taxation Procedures and Practices* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma in Tourism and Travel Management* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma in Principles & Practice of Insurance* Approved by
University of Mumbai

3 Years 30 Students
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lndex of summary Report of Add on vocational Courses

2

Sr. No. Name of the Course Page No.

About Add - On Vocational Courses

202G2021

1 2

Summary Report on Add-on Vocational Courses 3-4

V
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Add-on Vocational Courses and Certiflcate Courses

4.Y.2020-202t

tala Lljpatrai Collete of Commerce and Economics is known in South Mumbai for afl array of Add-on

Vocatonal Courses and Certificate Courses offered to its learners alonS with various traditional and sell-

finan(ed coulses of the lJniversity.

Add{,n Vocatlonal Courses:

Add-on Vocational Courses are approved by the University of Mumbai and are of three years duration. The

Stud(:nts are awarded Certilicate on completion of the first year, oiploma on completion of the second year

and Advanced Diploma on completion ofthe third year. The following is the list of Add-on VocationalCourses

offered by the College:

Couse in Computer Appll.ations:

. Certificate Course in Computer Application

. Diploma Course in Com puter Application

. Advance Diploma Course in Com puter Application

Course in E-Cohmerce:

. Certificate Course in E-Commerce

. Diploma Course in €-Commerce

. Advance oiploma Course in E{ommerce

cor6e ln Taratlon Prccadur6 & P6ctlces:

. Certificate Course in Taxation Procedures & Practices

. Diploma Cours€ in Taxation Procedures & Practices

. Advance Diploma Cours€ in Taxation Procedures & Practices

couBe in Toudsft & T,avel Management:

. Certificate Course in Tourism & Travel ManaSement

. Diploma Course in Tourism &Travel Management

. Advance Diploma Course in Tourism & Travel Management

CouBe ln Prlnciples & Pracllae ol lnsurance:

. Certifrcate Course in Principles & Practice oI lnsu6nce

. Diploma Course in Principles & Pradice oflnsurance

. Advance Oiploma Cou6e in Principles & Practice oflnsurance

$rr 2 \, W,,,,'
o' ,1u;;;i) ouu u*



TAI,.A, I.A.'PATRAI COLLEGE
OF COMMERCE & BCONOMICS

ri, lrrr.rni tLtr" tlbbEl lt!'h'l tloq'J'- I'1 \o 2!5'e'& 13''l'1'l fu: 2!'l'96
* 'JL-Utpt 

a!j! I 8!q'&!U4lr4Ctg4 I {ti'r': rsJ'r'@r't'-'duit

REPORT ON ADO.ON VOCATIONAL COURSES

A.Y.202G2021

Department of Add-on-Vocational Courses commenced its year with an enrollment of 2ll students

for Certi{icate, Diploma and Advance Diploma for the following Add-on-Vocational Courses affiliated

to Uxiversity ol Mumbai in the academic year 2020'21 namely:

1)Tirxation Procedures & Pradices

2) E Commerce

3) Tourism &Travel Management

4) (omputer APPlications

5) I'rinciples & Practices of lnsurance

wi1.h a wave of formuiatinS the New Education Policy, the students enrolled in good numbers for the

aforesaid courses amidst virtual platform with a pass out of 192 students for the academic year 20-

21. The students were motivated to complete online internships, participate in various stress reliving

adivities initiated through our Commerce [ab. The course curriculum enabled the teachers to

innovate the teaching learning methodology throu8h multiple tools of learning management

plirtforms followed by flipped classrooms, virtual entrepreneurship mela etc. FollowinB faculties were

a Suidins light to all our students in the effective execution of regular instructional deliveries.

Name of the

Faculties

Speclaliu ation Aslociation Erperience

Mr. Santosh Dubey lnsurance SBI General lnauranae Company

Ltd.

23 Years

Ms. PayalParikh Travel& Tourism H.R. College ofCommerce &

Economics

15 Years

3

4

Mr, Parin Kothari lnformation Te€hnology NIIT 17 Years

Ms.Sneha Chaturvedi lnsurance Proprieties- SCAdvisors,

Corporate & lnvestment Advisor

7 Years

5

(

Ms. PoulamiSarkar Travel& Tourism NKES ColleSe of Arts, Science &

Commerce - wadala

5 Years

lnformation Technology tala Lajpatrai College of ll Years

Sr

1

2

3

Ms. HemaniMore



LAIA I.A.IPATRAI COI,I,BGE
OT' COMMERCE & ECONOMICS

IrL L.lD.tni ir.rr irt lDi vub.l 
'EOO:|{ 

I.L r_o. 2J5aA2a& 2!5attat fu: !t5!rtc6
E ..i1, !4gLqgC!@L lrdo.to.L&6-.&.. |f,.n i.: .ft.hlr.ol.r.rdLb

lv1r. Amit Mahajan

Ms.l(rishnapria

chonkar

vr. Gaudshankar

Singh

COURSE OUTCOMES:

1) Expr)sure to innovative teaching learning methods

2) Upskilling the student community through Skill Development lnitiative

N

V
PrinciPal

trl:, Lsi98t Rai coflsoe
cl Comm€rce & ioonomics

[era !.?ipat Rri t'lar!,
MunEai- {00 034.

Commerce & Economics

7 Taxation Sophia College Autonomous 2 Years

8 lnlormation Technology 15 Years

9 lnformation Technology Sophia ColleSe Autonomous

4

Fazlani lnternational School -

Mazagaon

22 Yea$



Call for Registration for Add-on/Certificate Courses
A.Y. 2021-2022

Lala College of Commerce and Economics offers the following Add On/ Certificate Courses in collaboration
with various professional institution to provide job opportunities to its students at a very reasonable fees.

*Students completing First Year of the Course will be awarded Certificate and Two Years will be awarded Diploma.

Contact Person: Dr. Arun Poojari -: 9819066283 & Dr. Rahul Shetty -: 9920168180

Eligibility: HSC or equivalent degree.

Attendance at all sessions is compulsory.

Title of the Course Collaborating Agency Duration Intake

Advanced Diploma Course in Computer Application* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma Course in E-Commerce* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma in Taxation Procedures and Practices* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma in Tourism and Travel Management* Approved by
University of Mumbai

3 Years 30 Students

Advanced Diploma in Principles & Practice of Insurance* Approved by
University of Mumbai

3 Years 30 Students

Certificate Course in Soft Skills –Self Development (Online) Arvi Achievers 30 Hrs As Per 
Demand

Self Development Program (Online) Arvi Achievers 30 Hrs As Per 
Demand

Certificate Course in Digital Marketing (Online) Socialopedia 30 Hrs As Per 
Demand

Online Certificate Course in Cooking Anand Caterers 30 Hrs As Per 
Demand

Online Certificate Course in Mental Well-Being Maharashtra College 30 Hrs As Per 
Demand

Online Certificate Course in CANAVA design Teach For Good 30 Hrs As Per 
Demand

Online Basic Level Certificate Course in Foreign Language Professional Foreign 
Language  Centre

30 hrs As Per 
Demand
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lndex of Summary Report of Add on vocational and Certificate Courses

Page No.Name oI the Course

About Add - On Vocational Courses

Sr No.

202t-2022

1 2

SLrmmary Report on Add on Vocational Courses 3-4

About Certificate Courses 53

4 Certificate Course in Soft Skills Development 6

Certificate Course in Self Development Program 1

Certificate Course in Digital Marketing 8

Online Certificate Course in Cooking 9

6

7

8 Online Certificate Course in Mental Well-8eing 10

9 Online Certificate Course in CANAVA design 7r

10

Online Easic Level Cenificate Course in Foreign LanSuage
(lapanese) t2

Y Nf
-,"+:1,,,,,,.g$i,,,

llPaCe

2
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4.Y.2021-2022

Lala La patraiCollete of Commerce and Economics is known in South Mumbaiforan array ofAdd-on Vocational

Courses and Certificate Courses o{tered to its learners alonS with various traditiona I a nd self-financed courses o,

the University.

Add-on voaatlohal couBes:

Add-on Vocational Courses are approved by the lJnlversity ot Mumbai and are oI three Vears duntion. The

Studerts are awarded Certificate on completion of the first year, Diploma on completion ofthe second year and

Advan:ed Diploma on completion oI the third year. The followinS is the list of Add-on Vocational Courses

offere,, by the College:

Cours! in Computer Applicationg:

. Certilicate Course in Com puter Application

. Diploma Course in Com puter Application

. Advance Diploma Course in Computer Application

Cou6! in €{ommerce:

. Certificate Course in E{ommerce

o Diploma Course in E-Commerce

" Advance Diploma Course in E-Commerce

Course lnTal.tion Procedur6 & Practlces:

. Certificate Course in Taxation Procedures & Practices

. Diploma Course in Taxation Procedures & Practices

. Advance Diploma Course in Taxation Procedures & Practices

Counie ln Tourlam & Travel Manat€hem:

. Certificate Course in Tourism & Travel Management

. Diploma Cou6e in Tourism & Travel ManaSement

. Advance Diploma Course in Tourism & Travel Management

Cou.i€ in P.inclpl€3 & P..ctice oI lnsu..nce:

. Certificate Course in Principles & Practice of lnsurance

. Diploma Coulse in Principles & Practice of lnsurance

. Advance Diploma Course in Principles & Practice of lnsurance

:t'sj; 2lPase

Add-on Vocational Courses and Certificate Courses
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REPORT ON AOD-ON VOCATIONAL COURSES

A.\ - 2021-2022

With [n enrollment of 209 students & 19 pass outs qualifying for Cenificate, Diploma and Advance

Diplorna for the following Add-on-Vocational Courses affiliated to University of Mumbai in the
Acad€mic year 2021-22 namely:

1) Taration Procedures & PracticesT

2)E-Commerce

3) Tourism &Travel Management

4) Corputer Applications

5) Principles & Practices of lnsurance

With a zeal to nurture entrepreneurial traits amonS students a virtual entrepreneurship mela was

organised amidst online mode. Students explored diverse destinations through a virtLial study tour to
interrational destinations. Followint faculties were appointed to train the students in the respective

srrbj( ct domains lor the assigned courses:

The assessment pattern adopted was semester pattern with practical & internship project assignments

nurturinS the student community in the changing educational environment.

3lPage

0

1

8

1

1

Sr.

No
Name of the Faculties Specialization Assoaiation Experience

1

2

4

5

6

Ms Sneha Chaturvedi lnsurance Proprietress - SC Advisors,
Corporate & lnvestment
Advisor

9 years

Ms Payal Parikh Travel & Tourism H.R. College of Commerce &
Economics

16 Years

Ms Hemani More lnformation Technology Lala Lajpat Rai College of
Commerce & Economics

ll Years

Ms.lyoti R. SinBh Commerce Lala tajpat RaiCollege of
Commerce & Economics

2 Years

Ms PoulamiSarkar Travel & Tourism/
Accountancy

NKES College oI Arts , Science &
commerce - wadala

6 Years

Ms DhartiNarwani lnformation Technology NIIT 7 Years

1 Ms RinjalVanigota
lain

lnformation Technology Sophia College Autonomous 7 Years

Mr Abhijeet Mhatre lnsurance Vector Green Energy- Mumbai 12 Years

Taxation KES College

Mr Amit Mahajan Taxation Ernst and Young LLP 3 Years

Ms l(rishnapriya
Chonkar

lnf o.mation Technology Fazlani lnternational school -

Mazagaon

16 Years

9 Mr Krupesh Kothari 6 Years
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COURSE OUTCOMES:

. Industry academia collaborations through speaker sessions.

. Boosting entrepreneurial skills through virtual entrepreneurship mela

. Develops group cohesiveress through teamwork

w
",ffiN,
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Apart rrorn Add-On VocationalCourses, lala lajpatra i Co llege al5o offers array of certificate courses in various

areas of s xill developme nt and ability enhanaement. Each Certificate Course is designed to provide in-depth
knowledSa of a subject. These courses.rejob focussed and provide a wide range of skills to a student so that he

can perform wellin the industry. These aourses are an effon to reduce the gap between lndustry and Academia.

A list ofthese Courses offered is as under:

Certmcat€ Courscsi

. (lnline Certificate Course in Soft Skills Development

. (hline Certificate Course in Self Development Pro8ram

. Online Certificate Course in Oigital Media Marketing

. Online Certificate Course in Cooking

. Online certificate Course in Mental well-Being

. rlnline Certificate Course in CANAVA desiSn

. Jnline Basic LevelCertificate course in Foreign Language (Japanese)

V w
xiffiir

SlPaBe
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A repor: for each certiticate course i5 given as below:

ONI.INE CCRTITICATE COURSE IN SOFT SKITTS DEVETOPMENT

ASOUT COURSE:

Soft slills are the combination of people skills, social skills, communication skills, emotional
intelliSence, and personality traits that make it easy to get along and work harmoniously with other
people Soft skills are character traits and interpersonal skills that characte.ize a person,s relationships
with other people. ln the workplace, soft skills are cohsldered to be a complement to hard skills, which
refer to a person's knowledSe and occupationalskills.

OUICTIVES OF THE COURSET

o To educate the students about various soft skills that are essential.
. To educate the students about importance of each soft skill in corporate world.
. To enhance their skills on team management and leadership.

Nam( of the Organiration:
Nam(, of the Resource perconi

Numlrer of students enrolled:
Numher of rtudents rompleted the course suaaessfully:
Duration of the progran:
Total ma*s:

ARVIACHIEVERS

Ms, Archana VUayan

5
5

30 hou.s
30
Th.ee best AssiSnm!nt! out ofs
5WTolal Passlng marks:

$'

OUTCDMES OFTHE COURSE:

. The students improvised in their communication skills that are essential in the corporate world.. The course helped students strengthen their leadership skills.. The course helped students master the skill of managing a team.

sUM!'ARY OF THE COURSE:

***$5$,i,t-,","
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ONI-INE (ERTIFICATE COURSE IN SELF DEVELOPMENT PROGRAM

People s(ills, social skills, communication skills, emotional intelligence, and personality traits-
collectively known as soft skills-are necessary for gettinS along with others and working successfully

with thern. A person's interactions with others are determined by personality traits and social skills

referred to as soft talents. ln the workplace, hard skills-which comprise knowledSe and professional

competencies-are seen as a supplement to soft skills. The general SroMh of students is ultimately
aided by i, review of such abilities.

OUECTI!ES OF THE COURSE:

T(, educate the students about importance of soft skills vs hard skills.

T(, educate them about importance of team work in an organization.

T(, enhance their skills on team management and efficiency.

lnrprovise in Effedive communication.

Hr)lped create stronS leadership skills amonS the students

Hrrped them understand the importance of networking with stakeholders and partners

Hr:lped them enhance their criticrl thinking ability.

OUTCOMES OF THE COURSE:

SUMMAIIY OF THE COURSE:

Name of the organi2ation:
Name of the Resour.e Pe6on:
Numberuf students enrolled:
Numberuf students completed the course successfully:

Duration ot the proglam:

Total mar<s:

Total PassinS marks:

ARVI ACHIEVERS

Ms. Archana Viayan
x77
377
30 hours
30
Three best Assignments out of 5

5016

$/

*{dt"l&tiW"'"

ABOUT CJURSE:

ss
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ONLI]{E CERTIFICATE COURSE IN D16ITAL MEDIA MARKETING

ABO(IT COURSE:

The lldian marketing ecosystem has seen an exponential rise with social media takinE tight grip over
the crmmon masses along with the traditional mainstream media. We are at an exciting juncture in

the business and economic history of lndia and need to market our products in the best way possible

to corpete with multiple players in the market. As mo.e products are being launched every day, there

is an lncreased demand for qualified, well-rounded marketers to take them to the market in the most

effed ive way.

OUEl;TIVES OF THE COURSE:

To provide an in-depth understanding of what marketing means in the digital a8e

To help students build a brand that customers can connect with and achieve business Soals in

the proce5s.

OUT(]OMES OT THE COURSE:

. The students realized that converting customers via digital sales funnels is easier.

. The students learned that businesses need Digital Marketers making their demand extremely
high.

. The students realized that digital media marketing is a career of higher flexibility by havin8 the
option offreelancing at all pointoftime.

SUMIVIARY OF THE COURSE:

Nam0 of the Organization:
Namrl of the Resource Personi
Numlrer of students enrolled:
Numl)er oI students completed the course successfully:

Durairion of the programi
Totalmarks:
Asse! sment Pattern:

v/
9*f$)i:rffi,,"
H't$j.s,itl:t*'

Total Passing Marks:

DiSi-Beast

Mr. Vivek Sevra

420
420
30 hours
40
An online test through the GooSle

Link
Completing the test within the
given time with minimum 4
correct answers
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A8OU1 COURSE:

Department of Commerce under the AeSis ot lnternal Quality Assurance Cell in collaboration with
Anand Caterers organized an Online Three-Day Certificate Course in Cooking (30s hours) dated trom
16th September to 18th September 2021 through zoom platform. Mrs. Harjit Kaur Anand was the
resour:e person for this course. She taught different recipes in those 3 days namely Aate ka Halwa,
Aate la Malpua, Masala Toast Sandwich, and many more dishes supported by virtual experiential
learning & assignments. lt was a wonderful session with 400+ adive participants.

OUECTIVES OF THE COURSE:

To provide students a chance to explore new skills in the cooking sector.

To help understand the importance of cooking as life's basic skill

To have participants gain khowled8e about effective combination of various flavours by means
of difterent recipes.

OUT(]OMES OF THE COURSE:

Students Sained expertis€ knowledge in the cooking.

Students understood different techniques used in cooking & the ways to approach such

techniques.

They valued the importance ofthe culinary art and culture.

Tolal PasslnS Marks:

Mrs. Harjit Kaur Anand
Anand Caterers
441
44L
30 hours
40
An online testthrouSh the Google
Link

Completing the test within the
given time with minimum 4
correct answers

$/ el

ONI-INI CERTIFICATE COURSE IN COOKING

SUTVIMARY OI THE COURSE:

Nanre of the ReSource Perton:
Nanre o, the Organiration:
Nunrber ol students enrolled:
Nuriber ofstudents aompleted the course successfully:

Duration of the proSrami

Totilfiarks:
Assessment Pattem:

N"4
-Y
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ONTINE (:ERTIFICATE COURSE IN MENTAL WELT.BEING

ABOUT (OURsE:

Considering the adverse mental and emotional lmpact of the Pandemic and also the need for a

sound Nlental Health in today's fast paced high-tech era. department of Mathematics & Statistics
organiz€d a Certificate Course on Mental Well-being increasing need for. The total duration of the
course v/as 15 hrs with 8 hours of live interactive sessions. 7 hours of videos and tutorials.

OEJECTIVES OF THE COURSE:

. 'io make students aware of various aspeds of mental health.

. fo make students aware of some ofthe common mentaldisorders and their remedy.

. fo make students aware of the risk factors of sound mental health and their preventive
and precautionaay measures.

. To sensitize students towards various addictions, digital and substance abuse and the
necessity to safeguard self against these.

. To develop and enhance in students the abilityto understand and regulate their emotions.

OUTCCTMES OF THE COURSET

Students were able to observe and express their emotions by means of self-assessment
questionnaires, polls conducted and feedback taken.
Students were able to realize better what troubles they were facing at the mental level and
seek remedies for them.
Overall, they developed a better understandinS of their emotional state and also learnt ways
to channeli2e them in the right direction, to practice better self-control.
Students were better able to decipher the emotions of others, and thus manage their
relationships better.

SUMI,IARY Of THE COURSE:

Namc of the Ortanizatlon:
Nami] of the Resource Person:

Number of students en.olledi
Nurber of students completcd the course suc.essfully:
Duration of the programi
Tot.lmarks:
Ass(lssment Pattern:

Totirl Passing Marks:

Rotract club ofVirar
Ms. Ruchita Uchil, M.A. in Clinical
Psychology &amp; Certified RECBT

Practitioner; Ms. Shraddha Pol, M.A. in
Clinical Psychology
330
330
30 hours

'10
An online test through the GooSle

Link
Completing the test within the
given time with minimum 4
correqt answers

v' $y, .,'o'o:'"
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ABOUT COURSEI

Canva is rn online design and publishing platform that was introduced in 2013 that allows anyone in
the globo to design anything and publish anyplace. One can alter photoSraphs using Canva's vast
feature s,:t without having a lot of prior photo editing skills or experience. We at Lala Lajpatrai Colle8e
recognis€d the value of specific tools and applications that allowed people to learn design online as

well as the necessity of going online.

OUECTII'ES Of THE COURSEI

. To teach the students a new and value-based skill.

. To make students aware of brandinS throu8h bootcamp

OUTCO]VIES OF THE COURSE:

. Large number of students participated and Sain the knowledge of canva designinS.

. Sludents learnt about branding through Canva.

. Sludents were able to understand the concept of smart mock ups with practical

d,rmonstrations.

SUMMAIIY OF THE COURSE:

Total Parising Marksl

Tech For Good
Ms. KritiTalwar
242
242
30 hours
50
An online test through the Google

Link

Completing the test within the
given time with minimum 4

correct answers

Name of the Ortanirationi
Name of the Resourae Person:
Number of students enrolled:
Number of studenti completed the (ourse successlully:

Ouratlon qf the program:
Totalmarkr:
Assessment Pattern:

Lale l"

ot 9oB1

s7 princhal
oir.et Rat Coller'^ '.
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ONTINE ( ERTIFICATE COURSE IN CANVA DESIGN
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ONTINII BASIC I-EVET CERTIFICATE COURSE IN FOREIGN I.ANGUAGE (JAPANESE)

Under ioreign Language Learning lnitiative Basics in Japanese Languate Level - 01 was started in our
college in order to give a global exposure to our students. This certificate course would add an extra
edge to our students. This certificate course would add an extra edge to our students'Curriculum Vitae
and would be suitable to seek employment in the multinational companies; specially the Japanese

Autom('bile Industries based in lndia.

OUECTIVES OF THE PROGRAM

. ro familiari2e the students with the basic nuances ofthe Japanese Lan8uage.

. 'fo add as an extra skill for future job prospedive so that one can seek jobs in the Japanese

ventureS.

OUTCOII'Es OF THE COURSE:

. i \t the end oI the course the learners felt confident with the use of Japanese l-anguage.

. l,iow they could write, read and talk in the lapanese Lan8uage though at the basic level

SUMM',RY OF THE COURSE:

Name o' the Organization:

Name oithe Resource P€rson:

Number of studcnB enrolled:
Number of students completed the cou6e ruccesslullY:

Duratiorr of the program:

Total mirrkg:
AssessE ent Pattern:

Total PattinS Marks:

Professional Foreign Language

Centre
Mrs. Prajakta Gupta

289
289
30 hours
100
An online test through the Google

Link
completing the test within the
given time with minimum 4
corlect answers

V ".$r,
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ABOUT COURSE:


