
 
Metric 2.6.1 (Students Performance & Learning Outcomes – Display of POs and 

COs on Website and Evaluation) 

Index 

Sr. 
No. 

Particulars Pg. No. 

1.  POs and COs of All Programmes Offered by the College 

Link for POs and COs B.Com. 

https://www.lalacollege.edu.in/uploads/button_files/BCom-CO-

PO.pdf.pdf 

Link for POs and COs BMS 

https://www.lalacollege.edu.in/uploads/button_files/BMS-CO-

PO.pdf.pdf 

Link for POs and COs B.Sc. (IT) 

https://www.lalacollege.edu.in/uploads/button_files/BSc-IT-CO-

PO.pdf.pdf 

Link for POs and COs BAF 

https://www.lalacollege.edu.in/uploads/button_files/BAF-CO-

PO.pdf.pdf 

Link for POs and COs BBI 

https://www.lalacollege.edu.in/uploads/button_files/BBI-CO-

PO.pdf.pdf 

Link for POs and COs BAMMC 

https://www.lalacollege.edu.in/uploads/button_files/BAMMC-

CO-PO.pdf.pdf 

Link for POs and COs BFMg. 

1-64 

https://www.lalacollege.edu.in/uploads/button_files/BCom-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BCom-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BMS-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BMS-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BSc-IT-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BSc-IT-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BAF-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BAF-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BBI-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BBI-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BAMMC-CO-PO.pdf.pdf
https://www.lalacollege.edu.in/uploads/button_files/BAMMC-CO-PO.pdf.pdf


 
https://www.lalacollege.edu.in/uploads/button_files/BFMg-CO-

PO.pdf.pdf 

 

Link for POs and COs M.Com. (Accountancy) 

https://www.lalacollege.edu.in/uploads/button_files/MCom-

Accountancy.pdf.pdf 

Link for POs and COs B.Com. (Business Management) 

https://www.lalacollege.edu.in/uploads/button_files/MCom-

Business-Mngmt.pdf.pdf 
 

2.  Result Analysis (A.Y. 2017-18 to 2021-22) 65-67 

3.  Students Progressing to Higher Education (A.Y. 2017-18 to 2021-22) 68-89 

4.  Students Placed (A.Y. 2017-18 to 2021-22) 90-99 
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Bachelor of Commerce (B.Com.) 

 
Program Outcomes 

 

PO1: Learners will gain knowledge in the fundamentals of commerce and a deep understanding of all the 

courses undertaken. 

PO2: Learners will be equipped to join the industry or setup own entities, peruse further professional and 

other courses. 

PO3: Learners will be equipped to face upcoming challenges in the industry and business as the 

specializations offered expose them to practical aspects. 

PO4: Learners will be responsible citizens as various academic and co-curricular courses imbibe sensitivity, 

moral and ethical values among them. 

 

Course Outcomes 

FYBCOM– SEMESTER – I 

 

COURSE TITLE: BUSINESS COMMUNICATION I 

CO1:- To provide students with equal opportunity to understand how important it is to have right approach 

towards communication. 

CO2:- To balance the delivery of oral and written components of communication skills. 

 

COURSE TITLE: FOUNDATION COURSE I 

CO1:- To broadens the mind of students on a wide range of topics like communalism, regionalism, linguist and 

castes.  

CO2:- To provide general understanding of our constitution and Indian political system. Group discussions, 

presentations and debates on social issues like female feticide, violence against women, women in media and 

people with physical and mental disabilities.  

 

COURSE TITLE: BUSINESS ECONOMICS – I  

CO1:-To acquaint the students with concepts and scope of Business Economics and basic economic relations. 

CO2:- To understand various economic functions and their applications. 

 

COURSE TITLE: COMMERCE -I 

CO1:-To develop understanding and provide knowledge about business environment to the management 

students. 

CO2:-To promote basic understanding on the concepts of Business Environment and to enable    
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COURSE TITLE: MATHEMATICAL AND STATISTICAL TECHNIQUES 

CO1:- To help managers to know “How Much” profit they would earn, whether it is cumulative or no. 

CO2:- It also helps managers to understand the co-relation of different variables of his business. 

 

COURSE TITLE: ACCOUNTANCY AND FINANCIAL MANAGEMENT 

CO1:-This subject enables the students to combine practical and theoretical knowledge of financial 

accounting.  

CO2:- To report firm’s performance to external parties such as creditors and tax authorities. 

Financial records maintain in a systematic manner helps to fetch data at any time. 

 

FYBCOM– SEMESTER – II 

 

COURSE TITLE: BUSINESS COMMUNICATION - II 

CO1:-To explain effective ways of presentations. 

CO2:-To enlighten various concepts of communications such as interview, meeting, conference and public 

relations. 

 

COURSE TITLE: FOUNDATION COURSE – II 

CO1:- To understand the concept of liberalization, globalization and privatization; their onset in India and their 

day to day manifestation.  

CO2:-To understand human rights and its constituents with special reference to Fundamental Rights stated in 

the Constitution.  

 

COURSE TITLE: BUSINESS ECONOMICS 

CO1:-To understand a wide range of topics like communalism, regionalism, linguism and casteism.  

CO2:-To understand in detail our constitution and Indian political system.  

 

COURSE TITLE: COMMERCE -II 

CO1:-To guide the students to know the need of regulations to administer to the Banking as well as Insurance 

industry. 

CO2:- To get insight to various Acts like the Banking Regulation Act 1949, RBI Act 1934 and the role of IRDA 

and the proper applications will enable to accelerate economic development of the country. 

 

COURSE TITLE:  MATHEMATICS AND STATISTICAL TECHNIQUES -II 

CO1:-To explain and have a good working practice of mathematical tools for taking appropriate decisions in 

managerial situations. 
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CO2:-To provide primary knowledge regarding some mathematical techniques to be used in managerial 

decision making.  

 

COURSE TITLE: ACCOUNTANCY AND FINANCIAL MANAGEMENT- II 

CO1:-To understand and apply the theoretical aspects of accounting methods used for collecting, recording 

and reporting financial information. 

CO2:-To analyse and interpret the financial environment in which accounting information is used managing a 

business. 

 

SYBCOM– SEMESTER – III 

 

COURSE TITLE: FOUNDATION COURSE - III 

CO1:-To sensitize the students about the importance of environment and maintaining harmony with the 

environment for the continued growth & development of mankind. 

CO2:-To create awareness among the student community who are the future stakeholders of the world, 

about the negative actions of human race which are intruding and upsetting the natural balancing equilibrium 

of nature. 

 

COURSE TITLE:  ADVERTISING- I 

CO1:-To understand and examine the growing importance of advertising. 

CO2:-To understand the construction of an effective advertisement. 

 

COURSE TITLE: BUSINESS ECONOMICS- III 

CO1:-To understand Macro Economics factors. 

CO2:-To understand money supply, inflation and monetary policy. 

 

COURSE TITLE: BUSINESS LAW -I 

CO1:-To demonstrate an informed understanding of the law and social responsibility relevant to managing an 

organization domestically and internationally. 

CO2:-To understand the corporate governance system, including laws related to agency. 

 

COURSE TITLE: ACCOUNTANCY AND FINANCIAL MANAGEMENT - III 

CO1:-To acquaint management learners with basic accounting fundamentals.  

CO2:-To develop financial analysis skills among learners.  
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COURSE TITLE:  COMPUTER PROGRAMMING -I 

CO1:-To learn basic concepts of Information Technology, its support and role in Management, for managers  

CO2:-Module II comprises of practical hands on training required for office automation. It is expected to have 

practical sessions of latest MS-Office software. 

 

COURSE TITLE: COMMERCE -III 

CO1:-Entrepreneurship is one of the major focus areas of the discipline of Management. This course 

introduces Entrepreneurship to budding managers.  

CO2:-To develop entrepreneurs &to prepare students to take the responsibility of full line of management 

function of a company with special reference to SME sector.  

 

SYBCOM– SEMESTER – IV 

 

COURSE TITLE: FOUNDATION COURSE -IV 

CO1:-To understand significance of ethics and ethical practices in businesses which are indispensable for 

progress of a country.  

CO2:-To learn the applicability of ethics in functional areas like marketing, finance and human resource 

management. 

 

COURSE TITLE:  ADVERTISING- I 

CO1:-To equip the students with knowledge about the nature, purpose and complex construction in the 

planning and execution of an effective Integrated Marketing Communication (IMC) Program.  

CO2:-To understand the various tools of IMC and the importance of co-ordinating them for an effective 

marketing communication program.  

 

COURSE TITLE: BUSINESS ECONOMICS- IV 

CO1:-To understand a wide range of topics like communalism, regionalism, linguist and castes.  

CO2:-To understand in detail our constitution and Indian political system.  

COURSE TITLE: BUSINESS LAW –II 

CO1:- To understand the concepts keeping in mind that students will be the part of industry therefore the 

emphasis should be on the practical aspect and uses of Industrial Law by the organization. 

CO2:-To sensitize the students to the tasks of industrial relations. 

 

COURSE TITLE:  COMPUTER PROGRAMMING –II 

CO1:-To understand managerial decision-making and to develop perceptive of major functional area of MIS.  
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CO2:-To provide conceptual study of Enterprise Resource Planning, Supply Chain Management, Customer 

Relationship Management, Key issues in implementation. This module provides understanding about 

emerging MIS technologies like ERP, CRM, SCM and trends in enterprise applications.  

 

COURSE TITLE: COMMERCE –IV 

CO1:-To acquaint learners with the basic management decisions with respect to production and quality 

management  

CO2:-To make the learners understand the designing aspect of production systems. 

 

TYBCOM– SEMESTER – V 

 

COURSE TITLE: FINANCIAL ACCOUNTING 

CO1:-To enable the student to combine practical and theoretical knowledge of financial accounting.  

CO2:-To understand the concept of amalgamation and mergers and the situations, when to opt for external 

and internal reconstruction.  

 

COURSE TITLE: COST ACCOUNTING  

CO1:-To understand the process of understanding and implementing uniform costing and inter firm 

comparison.  

CO2:- To provide practical knowledge of integrated and Non-integrated system. Students are able to calculate 

cost of various individual products manufactured to charge appropriate selling price. 

 

COURSE TITLE: MANAGEMENT   ACCOUNTING 

CO1:-To understand the importance of marketing management, strategies, product development to develop a 

better understanding.  

CO2:- To understand human resource its nature and methods to develop HR. Students understand the 

Financial Management its various function, the various financial requirements and how to avoid. 

 

COURSE TITLE: COMMERCE –V 

CO1:-To understand distinctive features of services and key elements in services marketing. 

CO2:-To provide insight into ways to improve service quality and productivity. 

 

COURSE TITLE: BUSINESS ECONOMICS - V 

CO1:-The syllabus is divided into four units covering all major aspects of MACRO-ECONOMICS.  

CO2:-It helps to understand the functioning of the economic system and the role of institutions, groups and 

region within that system. 
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COURSE TITLE: DIRECT AND INDIRECT TAXATION 

CO1:- Learners are acquainted with provision of GST law, an indirect tax – both theory and examples case 

studies and problems.  

CO2:- Learner will be able to develop grip on the legal as well as the practical aspects of the tax. 

 

TYBCOM– SEMESTER – VI 

 

COURSE TITLE: FINANCIAL ACCOUNTING  

CO1:-Financial accounting is the process of recording, summarizing and reporting the myriad of transactions 

resulting from business operations over a period of time.  

CO2:-These transactions are summarized in the preparation of financial statements, including the balance 

sheet, income statement and cash flow statement that record the company's operating performance over a 

specified period. 

 

COURSE TITLE: COST ACCOUNTING 

CO1:-To enable the students to understand the different cost control systems efficiently by distinguishing cost 

accounting and financial accounting in two separate forms and to assess the price of different kinds of 

services such as transport, hospital etc. 

CO2:- To prove to be a helping hand for the students in their career to be more independent and challenging 

in the field of costing and to assess the required properties and system of costing effectively incorporates and 

industries. 

 

COURSE TITLE: AUDITING  

CO1:- Student learn the basic concepts of Auditing, principles of audit integrity, types of Audit etc. Students 

study audit planning procedures and documentation. 

CO2:- Students learn auditing techniques such as audit sampling, test check, internal control. Students learn 

the objectives and basic principles of internal audit. 

 

COURSE TITLE: DIRECT AND INDIRECT TAXATION  

CO1:-Students gain knowledge of various deductions or tax saving opportunities. Students learn the rate at 

which the income will be chargeable to tax under different heading. 

CO2:- Learner are acquainted with provision of GST law, an indirect –both theory and examples. With the help 

of Case studies and problems the students have firm grip on the legal as well as the practical aspects of Tax. 

 

COURSE TITLE: BUSINESS ECONOMICS - V 

CO1:-The syllabus is divided into four units covering all major aspects of Macro-economics.  
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CO2:-It helps to understand the functioning of the economic system and the role of institutions, groups and 

region within that system. 

 

COURSE TITLE: COMMERCE –V 

CO1:-Students understand the need and objectives for human resource management with respect to the 

banking sector.  

CO2:-Students gain knowledge of various aspects of Human Resource management and make them 

acquainted with practical aspect of the subject. 
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Bachelor of Management Studies (BMS) 

 

Program Outcomes 

PO1: To provide comprehensive management training to students by way of interactions, projects, 

presentations, industrial visits, practical training, job orientations and placements. 

PO2: To create additional avenues of self-employment and to benefit industry by providing them with 

suitability trained person in the field of management and finance. 

PO3: To provide adequate basic understanding about management and finance education to the students. 

PO4: To provide adequate exposure to the operational environment and to inculcate training and practical 

approach by using modern technology in the field of management and finance. 

 

Course Outcomes 

FYBMS – SEMESTER – I 

 

COURSE TITLE: INTRODUCTION TO FINANCIAL ACCOUNTS 

CO1:-To understand and apply the theoretical aspects of accounting methods used for collecting, recording 

and reporting financial information. 

CO2:-To analyse and interpret the financial environment in which accounting information is used managing a 

business. 

 

COURSE TITLE: BUSINESS LAW 

CO1:-To demonstrate an informed understanding of the law and social responsibility relevant to managing an 

organization domestically and internationally. 

CO2:-To understand the corporate governance system, including laws related to agency. 

 

COURSE TITLE: BUSINESS STATISTICS 

CO1:-To help managers to know “How Much” profit they would earn, whether it is cumulative or no. 

CO2:-To help managers to understand the co-relation of different variables of his business. 

 

COURSE TITLE: BUSINESS COMMUNICATION I 

CO1:-To provide students with equal opportunity to understand how important it is to have right approach 

towards communication. 

CO2:-To balance the delivery of oral and written components of communication skills. 
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COURSE TITLE: FOUNDATION OF HUMAN SKILLS 

CO1:-To understand the basic behaviour pattern of human, the most important resource of a business and to 

deal with them in an apt manner. 

CO2:-It helps in dealing and negotiating with different kinds of human nature and greater awareness of the 

human behaviour. 

 

COURSE TITLE: BUSINESS ECONOMICS 

CO1:-To acquaint the students with concepts and scope of Business Economics and basic economic relations. 

CO2:-To understand various economic functions and their applications. 

 

COURSE TITLE: BUSINESS ECONOMICS 

CO1:-To understand a wide range of topics like communalism, regionalism, linguism and casteism.  

CO2:-To understand in detail our constitution and Indian political system.  

 

FYBMS – SEMESTER – II 

 

COURSE TITLE: PRINCIPLES OF MARKETING 

CO1:-To understand basic marketing concept and clear the difference between marketing and selling.  

CO2:-To understand various elements of business environment that have an impact on company’s marketing 

efforts. 

 

COURSE TITLE: INDUSTRIAL LAW 

CO1:-To understand the concepts keeping in mind that students will be the part of industry therefore the 

emphasis should be on the practical aspect and uses of Industrial Law by the organization. 

CO2:-To sensitize the students to the tasks of industrial relations. 

 

COURSE TITLE: BUSINESS MATHEMATICS 

CO1:-To explain and have a good working practice of mathematical tools for taking appropriate decisions in 

managerial situations. 

CO2:-To provide primary knowledge regarding some mathematical techniques to be used in managerial 

decision making.  

 

COURSE TITLE: BUSINESS COMMUNICATION - II 

CO1:-To explain effective ways of presentations. 

CO2:-To enlighten various concepts of communications such as interview, meeting, conference and public 

relations. 
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COURSE TITLE: FOUNDATION COURSE – II 

CO1:-To understand the concept of liberalization, globalization and privatization; their onset in India and their 

day to day manifestation.  

CO2:-To understand human rights and its constituents with special reference to Fundamental Rights stated in 

the Constitution.  

 

COURSE TITLE: BUSINESS ENVIRONMENT 

CO1:-The basic objective of the course is to develop understanding and provide knowledge about business 

environment to the management students. 

CO2:-To promote basic understanding on the concepts of Business Environment. 

 

COURSE TITLE: PRINCIPLES OF MANAGEMENT 

CO1:-To provide basic of understanding to the students with reference to working of Business Organizations 

through the process of Management. 

CO2:- To inculcate the management skills of planning, organizing and controlling and to teach how it can be 

executed in a variety of circumstances and apply concepts of strategic and tactical organizational planning.   

 

SYBMS – SEMESTER III 

Specialization: FINANCE ELECTIVE 

 

COURSE TITLE:  Basics of Financial Services 

CO1:- To aim at explaining the core concepts of business finance and its importance in managing a business. 

CO2:- To develop a conceptual frame work of finance function and to acquaint the participants with the tools, 

types, instruments of financial system in the realm of Indian Financial Market.  

 

COURSE TITLE:  Corporate Finance 

CO1:- To develop a conceptual frame work of finance function and to acquaint the participants with the tools 

techniques and process of financial management in the realm of financial decision making.  

CO2:- To aim at explaining the core concepts of corporate finance and its importance in managing a business.  

 

Specialization: MARKETING ELECTIVE 

 

COURSE TITLE:  Consumer Behaviour 

CO1:-To develop an understanding about the consumer decision making process and its applications in 

marketing function of firms  

13



13 | P a g e  
 

CO2:-To equip undergraduate students with basic knowledge about issues and dimensions of Consumer 

Behaviour. Students are expected to develop the skill of understanding and analysing consumer information 

and using it to create consumer- oriented marketing strategies.  

 

COURSE TITLE:  Advertising 

CO1:-To understand and examine the growing importance of advertising. 

CO2:-To understand the construction of an effective advertisement. 

 

COMPULSORY SUBJECTS: 

 

COURSE TITLE:  Information Technology in Business Management-I 

CO1:-To learn basic concepts of Information Technology, its support and role in Management, for managers.  

CO2:-Module II comprises of practical hands on training required for office automation. It is expected to have 

practical sessions of latest MS-Office software.  

 

COURSE TITLE: Foundation Course –III (Environmental Management) 

CO1:-To sensitize the students about the importance of environment and maintaining harmony with the 

environment for the continued growth & development of mankind. 

CO2:-To create awareness among the student community who are the future stakeholders of the world, about the 

negative actions of human race which are intruding and upsetting the natural balancing equilibrium of nature. 

 

COURSE TITLE: Business Planning & Entrepreneurial Management 

CO1:-Entrepreneurship is one of the major focus areas of the discipline of Management. This course 

introduces Entrepreneurship to budding managers.  

CO2:-To develop entrepreneurs &to prepare students to take the responsibility of full line of management 

function of a company with special reference to SME sector.  

 

COURSE TITLE: Accounting for Managerial Decisions 

CO1:-To acquaint management learners with basic accounting fundamentals.  

CO2:-To develop financial analysis skills among learners.  

 

COURSE TITLE: Strategic Management 

CO1:-The objective of this course is to learn the management policies and strategies at every Level to develop 

conceptual skills in this area as well as their application in the corporate world. The focus is to critically 

examine the management of the entire enterprise from the Top Management viewpoints.  

CO2:-This course deals with corporate level Policy & Strategy formulation areas. This course aims to 

developing conceptual skills in this area as well as their application in the corporate world.  
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SYBMS SEMESTER IV 

SPECIALIZATION: FINANCE ELECTIVE 

 

COURSE TITLE:  Financial Institutions & Markets 

CO1:-The Course aims at providing the students basic knowledge about the structure, functioning of financial 

institutions and markets in the financial system in India. 

CO2:-To inculcate understanding relating to managing of financial system. 

 

COURSE TITLE: Corporate Restructuring 

CO1:-To impart knowledge relating to legal, accounting and practical implementation of corporate 

restructuring.  

CO2:-The subject covers the complex facets of corporate restructuring process  

 

SPECIALIZATION: ELECTIVE MARKETING: 

 

COURSE TITLE:  Integrated Marketing Communication 

CO1:-To equip the students with knowledge about the nature, purpose and complex construction in the 

planning and execution of an effective Integrated Marketing Communication (IMC) program.  

CO2:-To understand the various tools of IMC and the importance of co-ordinating them for an effective 

marketing communication program.  

 

COURSE TITLE: Rural Marketing 

CO1:-To explore the students to the Agriculture and Rural Marketing environment. 

CO2:-To understand consumers and marketing characteristics of the same for understanding and contributing 

to the emerging challenges in the upcoming global economic scenario.  

 

COMPULSORY SUBJECTS: 

 

COURSE TITLE: Information Technology in Business Management-II  

CO1:-To understand managerial decision-making and to develop perceptive of major functional area of MIS  

CO2:-To provide conceptual study of Enterprise Resource Planning, Supply Chain Management, Customer 

Relationship Management, Key issues in implementation. This module provides understanding about 

emerging MIS technologies like ERP, CRM, SCM and trends in enterprise applications.  

 

COURSE TITLE: Foundation Course –IV Ethics & Governance 

CO1:-To understand significance of ethics and ethical practices in businesses which are indispensable for 

progress of a country.  
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CO2:-To learn the applicability of ethics in functional areas like marketing, finance and human resource 

management. 

 

COURSE TITLE: Business Economics- II 

CO1:-To understand Macro Economics factors. 

CO2:-To understand money supply, inflation and monetary policy.  

 

COURSE TITLE: Business Research Methods 

CO1:-To inculcate the analytical abilities and research skills among the students.  

CO2:-To give hands on experience and learning in Business Research.  

 

COURSE TITLE: Production & Total Quality Management 

CO1:-To acquaint learners with the basic management decisions with respect to production and quality 

management. 

CO2:-To make the learners understand the designing aspect of production systems. 

 

TYBMS – SEMESTER V 

Group A: Finance Electives 

 

COURSE TITLE: Investment Analysis and Portfolio Management 

CO1:-To acquaint the learners with various concepts of finance. 

CO2:-To understand the terms which are often confronted while reading newspaper, magazines for better 

correlation with the practical world. 

 

COURSE TITLE: Financial Accounting 

CO1:-To acquaint the learners in preparation of final accounts of companies.  

CO2:-To study provisions relating to underwriting of shares and debentures.  

 

COURSE TITLE: Risk Management 

CO1:-To familiarize the student with the fundamental aspects of risk management and control. 

CO2:-To introduce the basic concepts, functions, process, techniques of risk management. 

 

COURSE TITLE: Direct Taxes 

CO1:-To understand the provisions of determining residential status of individual. 

CO2:-To study various heads of income.  
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Group B: Marketing Electives 

 

COURSE TITLE: Service Marketing 

CO1:-To understand distinctive features of services and key elements in services marketing.  

CO2:-To provide insight into ways to improve service quality and productivity. 

 

COURSE TITLE: E-Commerce and Digital Marketing 

CO1:-To understand increasing significance of E-Commerce and its applications in Business and Various Sectors.  

CO2:-To provide an insight on Digital Marketing activities on various Social Media platforms and its emerging 

significance in Business.  

 

COURSE TITLE: Sales and Distribution Management 

CO1:-To develop understanding of the sales & distribution processes in organizations.  

CO2:-To get familiarized with concepts, approaches and the practical aspects of the key decision making 

variables in sales management and distribution channel management.  

 

COURSE TITLE: Customer Relationship Management 

CO1:-To understand concept of Customer Relationship Management (CRM) and implementation of Customer 

Relationship Management.  

CO2:-To provide insight into CRM marketing initiatives, customer service and designing CRM strategy.  

 

COMPULSORY SUBJECTS: 

 

COURSE TITLE: Logistics and Supply Chain Management 

CO1:-To provide students with basic understanding of concepts of logistics and supply chain management. 

CO2:-To introduce students to the key activities performed by the logistics function.  

 

COURSE TITLE: Corporate Communication & Public Relations 

CO1:-To provide the students with basic understanding of the concepts of corporate communication and 

public relations.  

CO2:-To introduce various elements of corporate communication and consider their roles in managing 

organizations. 

 

TYBMS – SEMESTER VI 

Group A: Finance Electives 

 

COURSE TITLE: International Finance 

CO1:-To familiarize student with the fundamental aspects of various issues associated with International Finance.  
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CO2:-To give a comprehensive overview of International Finance as a separate area in International Business.  

 

COURSE TITLE: Innovative Financial Services 

CO1:-To familiarize the learners with the fundamental aspects of various issues associated with various 

Financial Services.  

CO2:-To give a comprehensive overview of emerging financial services in the light of globalization.  

 

COURSE TITLE: Project Management 

CO1:-To familiarize the learners with the fundamental aspects of various issues associated with Project 

Management. 

CO2:-To give a comprehensive overview of Project Management as a separate area of Management.  

 

COURSE TITLE: Strategic Financial Management 

CO1:-To match the needs of current market scenario and upgrade the learner’s skills and knowledge for long 

term sustainability.  

CO2: Changing scenario in Banking Sector and the inclination of learners towards choosing banking as a career 

option has made study of financial management in banking sector inevitable. To acquaint learners with 

contemporary issues related to financial management. 

 

COURSE TITLE: Financing Rural Development 

CO1:-To acquaint the learners with the concept of rural banking. 

CO2:- To give an overview of micro finance and MSME finance.  

 

COURSE TITLE: Indirect Taxes 

CO1:-To understand the basics of GST.  

CO2:-To study the registration and computation of GST. 

 

Group B: Marketing Electives 

 

COURSE TITLE: Brand Management 

CO1:-To understand the meaning and significance of Brand Management.  

CO2:-To know how to build, sustain and grow brands.  

 

COURSE TITLE: Retail Management 

CO1:-To familiarize the students with retail management concepts and operations. 

CO2:-To provide understanding of retail management and types of retailers.  
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COURSE TITLE: International Marketing 

CO1:-To understand International Marketing, its Advantages and Challenges.  

CO2:-To provide an insight on the dynamics of International Marketing Environment. To understand the 

relevance of International Marketing Mix decisions and recent developments in Global Market. 

 

COURSE TITLE: Media Planning and Management 

CO1:-To understand Media Planning, Strategy and Management with reference to current business scenario.  

CO2:-To know the basic characteristics of all media to ensure most effective use of advertising budget.  

 

COURSE TITLE: Operations Research 

CO1:-To help students to understand operations research methodologies.  

CO2:-To help students to solve various problems practically.  
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Bachelor of Arts (Multimedia and Mass Communications) 

(BAMMC) 

 

Program Outcomes 

PO1: The program considers media industries and their relationship to culture and society, and the 

understanding of how communication works. The program emphasizes the development of critical 

thinking, professional writing skills and effective oral communication. 

PO2: Learners will understand mass media as a system of interrelated forces, including historical 

foundations, technological advances, economic dynamics, regulatory constraints, and ethical concerns. 

PO3: Students would demonstrate the ability to apply rhetorical principles in a variety of creative, 

cinematic, organizational, professional and journalistic venues 

PO4: This program will equip the learners with professional skills essential for making career in 

Entertainment industry, Cinema, Television, OTT Platforms, social media platforms etc. 

 

Course Outcomes 

FYBAMMC-SEMESTER I 

 

COURSE TITLE: EFFECTIVE COMMUNICATION-I 

CO1:-To make the students aware of functional and operational use of language in media.  

CO2:-To equip or enhance students with structural and analytical reading, writing and thinking skills. 

 

COURSE TITLE: FOUNDATION COURSE –I 

CO1:-To introduce students to the overview of the Indian Society. 

CO2:-To help them understand the constitution of India. 

 

COURSE TITLE: VISUAL COMMUNICATION 

CO1:-To provide students with tools that would help them visualize and communicate. 

CO2:-To understand Visual communication as part of Mass Communication. 

 

COURSE TITLE: FUNDAMENTALS OF MASS COMMUNICATION 

CO1:-To introduce students to the history, evolution and the development of Mass Communication in the 

world with special reference to India. 

CO2:-To study the evolution of Mass Media as an important social institution. 
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COURSE TITLE: CURRENT AFFAIRS 

CO1:-To provide learners with overview on current developments in various fields. 

CO2:-To generate interest among the learners about burning issues covered in the media. 

 

COURSE TITLE: HISTORY OF MEDIA 

CO1:-Learner will be able to understand Media history through key events in the cultural history.  

CO2:-To enable the learner to understand the major developments in media history. 

 

FYBAMMC-SEMESTER II 

 

COURSE TITLE: EFFECTIVE COMMUNICATION SKILLS –II 

CO1:-To make the students aware of use of language in media and organization. 

CO2:-To equip or enhance students with structural and analytical reading, writing and thinking skills. 

 

COURSE TITLE: FOUNDATION COURSE - II 

CO1:-To introduce students to the overview of the Indian Society. 

CO2:-To help them understand the constitution of India.  

 

COURSE TITLE: CONTENT WRITING 

CO1:-To provide students with tools that would help them communicate effectively. 

CO2:-Understanding crisp writing as part of Mass Communication. 

 

COURSE TITLE: INTRODUCTION TO ADVERTISING 

CO1:-To provide the students with basic understanding of advertising, growth, importance and types. 

CO2:-To understand an effective advertisement campaigns, tools, models etc. 

 

COURSE TITLE: INTRODUCTION TO JOURNALISM 

CO1:-To help media students to acquaint themselves with an influential medium of journalism that holds the 

key to opinion formation & to create awareness. 

CO2:-To provide students with various advertising trends, and future. 

 

COURSE TITLE: MEDIA GENDER & CULTURE 

CO1:-To discuss the significance of culture and the media industry.  

CO2:-To understand the association between the media, gender and culture in the society.   
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SYBAMMC -SEMESTER III 

 

COURSE TITLE: Electronic Media - I 

CO1:-To make the students acquainted with working of the two powerful media; i.e. radio and television. 

CO2:-To understand the process of creating content in television and radio. 

 

COURSE TITLE: CORPORATE COMMUNICATION and PUBLIC RELATIONS 

CO1:- To provide the students with basic understanding of the concepts of corporate communication and 

public relations. 

CO2:-To introduce the various elements of corporate communication and consider their roles in managing 

media organizations. 

 

COURSE TITLE: Media studies 

CO1:-To provide an understanding of media theories.  

CO2:-To understand the relationship of media with culture and society. 

 

COURSE TITLE: Introduction to photography 

CO1:-To introduce to media learner the ability of image into effective communication. 

CO2:-To help the learner understand that media photography is a language of visual communication and is far 

beyond just point and shoot fun moments.  

 

COURSE TITLE: Film Communication - I 

CO1:-To inculcate liking and understanding of good cinema. 

CO2:-To make students aware with a brief history of movies; the major cinema movements. 

 

COURSE TITLE: Computer and multimedia - I 

CO1:-To help learners make media industry ready. This will help learners to be aware of the minimum 

requirement of the software when stepping out in the industry. 

CO2:-To introduce the media software’s to make the learners understand what goes behind the scene and 

help them choose their stream. 

 

SYBAMMC -SEMESTER IV 

 

COURSE TITLE: Electronic Media - II 

CO1:-To help students learn the art of camera and on field reporting. 

CO2:-To educate the students about the production process of radio and television. 
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COURSE TITLE: Writing and editing for media 

CO1:-Provide the ability to understand writing styles that fit various media platforms.  

CO2:-It would help the learner acquire information gathering skills and techniques.  

 

COURSE TITLE: Media laws and ethics 

CO1:-To provide the learners with an understanding of laws that control the media.  

CO2:-To sensitize them towards social and ethical responsibility of the law of the land. 

 

COURSE TITLE: Mass Media research 

CO1:-To introduce students to debates in Research approaches and equip them with tools to carry on 

research. 

CO2:- To understand the scope and techniques of media research, their utility and limitations. 

 

COURSE TITLE: Film communication - II 

CO1:-Awareness of cinema of different regions. 

CO2:-Understand the contribution of cinema in society. 

 

COURSE TITLE: Computer and multimedia - II 

CO1:-To help learner be media industry ready. This will help learners to be aware of the minimum 

requirement of the software when stepping in the industry. 

CO2:-To introduce the media softwares to make the learner understand what goes behind the scene and help 

them choose their stream. 

 

TYBAMMC - SEMESTER V – ADVERTISING 

 

COURSE TITLE: Copy writing 

CO1:-To familiarize the students with the concept of copywriting as selling through writing. 

CO2:- To learn the process of creating original, strategic, compelling copy for various mediums. 

 

COURSE TITLE: Advertising and marketing research 

CO1:-The course is designed to inculcate the analytical abilities and research skills among the students. 

CO2:-To understand research methodologies – Qualitative Vs. Quantitative. 

 

COURSE TITLE: Direct marketing and E-commerce 

CO1:-To understand the awareness and growing importance of Direct Marketing. 
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CO2:-The objective is to use various direct marketing techniques (traditional and modern) for reaching to 

ultimate customers and build up customer loyalty and database management. 

 

COURSE TITLE: Agency Management 

CO1:-To acquaint the students with concepts, techniques and give experience in the application of concepts 

for developing an effective advertising campaign. 

CO2:-How an ad agency works and what opportunities exist. 

 

COURSE TITLE: Social Media Marketing 

CO1:-Students learn real-world skills from leading designers, artists, and entrepreneurs. 

CO2:-The primary goal is to create problem solvers who strike a balance between traditional art and 

technology, and between individual vision and teamwork. 

 

COURSE TITLE: Consumer Behaviour  

CO1:-To understand the sociological & psychological perspective of consumer behaviour. 

CO2:- To introduce students to the complexities of consumer behaviour, its importance in marketing & advertising. 

 

TYBAMMC - SEMESTER V – JOURNALISM 

 

COURSE TITLE: REPORTING 

CO1:-Certain basic principles: Accuracy, Objectivity, Clarity and speed.  

CO2:-The need to verify news. On the spot coverage, checking with the sources, double checking for 

controversial stories.  

 

COURSE TITLE: Investigative Journalism  

CO1:-Understand the role of investigative reporting in modern journalism.  

CO2:-To learn to conduct investigative research in an ethical manner. 

 

COURSE TITLE: Business and Financial Journalism 

CO1:-The overall objective of this course is to provide students with the background, knowledge and skills 

necessary to be business and financial journalists. 

CO2:-To create awareness about the importance of business and financial news and its role in coverage, 

reporting and editing. 

 

COURSE TITLE: News media management 

CO1:-To make students aware about the responsibilities, structure and functioning of responsibilities of an 

organization. 
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CO2:-Students will be able to analyse individual media businesses and understand the Economic drivers of the 

media economy.  

 

COURSE TITLE: Mobile Journalism and news media 

CO1:-This course was arranged as a preparation program for Media Students, having an enthusiasm for 

finding out about the nuts and bolts of versatile news-casting.  

CO2:-The subject familiarises the students with the ideas, apparatuses or assets of portable news coverage.  

 

COURSE TITLE: Media laws and ethics  

CO1:-To help students understand the laws that impact the media. 

CO2:-To develop an understanding of the ethical responsibilities of the media. 

 

TYBAMMC -SEMESTER VI – ADVERTISING 

 

COURSE TITLE: Digital Media  

CO1:-To acquaint and prepare student for Digital Global Environment. 

CO2:-Develop skills for digital marketing and reach. 

 

COURSE TITLE: Ad design 

CO1:-Learner shall understand the process of planning & production of the advertisement. 

  CO2:-To highlight the importance of visual language as effective way of communication. 

 

COURSE TITLE: Media planning and buying  

CO1:-To develop knowledge of major media characteristics. 

 CO2:-To understand procedures, requirements, and techniques of media planning and buying. 

 

COURSE TITLE: Advertising in contemporary society 

CO1:-To understand the environment of Advertising in Contemporary Society.  

CO2:-To understand Liberalization and its impact on the economy and other areas of Indian society. 

 

COURSE TITLE: Rural Marketing  

CO1:-To introduce to Media students about the concept of Rural Marketing and Rural economy. 

CO2:-To make students to understand about Rural Environment and demography of Rural India. 

 

COURSE TITLE: Entertainment and Media Marketing 

CO1:- To equip students with an understanding of marketing practices, frameworks, and trends in the 

Entertainment Sector. 
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CO2:- Introducing the students to television industry and film industry.  

 

TYBAMMC -SEMESTER VI – JOURNALISM 

 

COURSE TITLE: Digital Media  

CO1:-To acquaint and prepare student for Digital Global Environment. 

CO2:-Develop skills for digital marketing and reach. 

 

COURSE TITLE: Newspaper and Magazine Design 

 CO1:-The learner is required to understand the process of print media production since the content. 

Collection to the final print ready layout.  

CO2:-This includes news weightage as well as article relevancy and the visual treatment to the text block. The 

appearance of the various text blocks matters in layout.  

 

COURSE TITLE: Crime Reporting 

CO1:-Indian Journalism has progressed significantly.  

CO2:-Despite the fact that print media is still at the bleeding edge of remarkable work in Indian news 

coverage there are sure faces in the advanced media that motivate you to take up news-casting.  

 

COURSE TITLE: Lifestyle Journalism 

CO1:-Acquire a conceptual overview of lifestyle journalism and its function in the media industry. 

CO2:-Acquire an ability to report on lifestyle journalism stories or events in a clear, concise, factual and 

meaningful way. 

 

COURSE TITLE: Fake news and Fact checking 

CO1:-To give media students the understanding of the differentiation between real news and fake news. 

CO2:-To make media students aware of information disorder. 

 

COURSE TITLE: Sports Journalism  

CO1:-To provide learners with tools and techniques of sports writing and analysis.  

CO2:-To acquaint learners with importance of different sports tournaments. 
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Bachelor of Commerce (Banking and Insurance) (BBI) 

 

Program Outcomes 

PO1: This program endeavors to upgrade the depth of knowledge of different aspects of banking and 

insurance and other financial services and the practical applications of the theory in view of the 

unprecedented changes that have taken place in the past few years. 

PO2: This program is useful since markets have undergone a radical transformation today and there is a need 

of the hour to give a clearer understanding of the same to the students. 

This course helps students to acquire knowledge in the field of accounting, taxation, auditing, financial 

accounting, taxation, managerial economics, and business law and business communications as practiced in 

Banking and Insurance fields. 

PO3: The major advantage of opting BBI is that the students have an in depth understanding in the field as 

they specialize and emphasize more in Banking and Insurance to be able to apply the knowledge gained 

through theory and practical experience in the real business world. 

PO4: To provide comprehensive management training to students by way of interactions, projects, 

presentations, industrial visits, practical training, job orientations and placements. 

This program would result in the output of knowledge and skill-ready professionals for banking sector, 

insurance sector, finance companies and other allied sectors. 

 

Course Outcomes 

FYBBI – SEMESTER – I 

 

COURSE TITLE: ENVIRONMENT AND MANAGEMENT OF FINANCIAL SERVICES 

CO1:-To upgrade the depth of knowledge of different aspects of banking and insurance and other financial 

services and the practical applications of the theory in view of the unprecedented changes that have taken 

place in the past few years. 

CO2:- These changes were caused by Liberalization, Deregulation, Privatizations, Globalization and 

Technological advancement. The students gain knowledge to adjust with these changes and run the business 

profitably through effective and productive utilization of finance. 

 

COURSE TITLE: PRINCIPLES OF MANAGEMENT 

CO1:-To highlight the skills, levels, and various concepts of management such as planning, organizing, staffing, 

directing, coordinating, reporting and budgeting. 

CO2:- It educates the minds of students on various topics like the process techniques of decision making, 

departmentation, the span of control, delegation. 
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COURSE TITLE: FINANCIAL ACCOUNTING 

CO1:- To understand and apply the theoretical aspects of accounting methods used for collecting, recording 

and reporting financial information. 

CO2:- To provide the students a wide range of topics like classification of Income and expenditure, Accounting 

standard, Issue of shares, stock valuation, Hire purchase And Final Accounts.  

 

COURSE TITLE: BUSINESS COMMUNICATION I 

CO1:- To provide students with equal opportunity to understand how important it is to have right approach 

towards communication. 

CO2:- To balance the delivery of oral and written components of communication skills. 

 

COURSE TITLE: FOUNDATION COURSE I 

CO1:- To broaden the mind of students on a wide range of topics like communalism, regionalism, linguism and 

casteism.  

CO2:- To enable the students in general understanding of our constitution and Indian political system. Group 

discussions, presentations and debates on social issues like female feticide, violence against women, women 

in media and people with physical and mental disabilities.  

 

COURSE TITLE: BUSINESS ECONOMICS – I (MICRO) 

CO1:-To acquaint the students with concepts and scope of Business Economics and basic economic relations. 

CO2:- To understand various economic functions and their applications. 

 

COURSE TITLE: QUANTITATIVE METHODS - I 

CO1:-To help managers to know “How Much” profit they would earn, whether it is cumulative or not. 

CO2:- To help managers to understand the co-relation of different variables of his business. 

 

FYBBI – SEMESTER – II 

 

COURSE TITLE: PRINCIPLES AND PRACTICES OF BANKING & INSURANCE 

CO1:-To guide the students to know the need of regulations to administer to the Banking as well as Insurance 

industry. 

CO2:- To get insight to various Acts like the Banking Regulation Act 1949, RBI Act 1934 and the role of IRDA 

and the proper applications will enable to accelerate economic development of the country. 

 

COURSE TITLE: BUSINESS LAW 

CO1:- To enable the students to understand the basics of business laws. 
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CO2:-Business laws are a very crucial in any business activity. There are certain fundamental business laws 

applications to all kinds of business and commercial activities.  

Business laws cover all the basic important laws and the knowledge of these laws is very important to all.  

 

COURSE TITLE: FINANCIAL ACCOUNTING - II 

CO1:-To enable the students to combine practical and theoretical knowledge of financial accounting.  

CO2:- To prepare firm’s performance to external parties such as creditors and tax authorities. Financial 

records maintain in a systematic manner helps to fetch data at any time. 

 

COURSE TITLE: BUSINESS COMMUNICATION - II 

CO1:-To explain effective ways of presentations. 

CO2:- To enlighten various concepts of communications such as interview, meeting, conference and public 

relations. 

 

COURSE TITLE: FOUNDATION COURSE - II 

CO1:-To make the students socially aware of their societal problems and they can develop healthy personality 

by understanding values, ethics and to manage conflicts in the life. 

CO2:- The course covered topics of Globalization, Indian Society, Ecology, Human Rights, Stress and Conflict 

Management and Contemporary Societal Challenges. 

 

COURSE TITLE: QUANTITATIVE METHODS - II 

CO1:-To explain and have a good working practice of mathematical tools for taking appropriate decisions in 

managerial situations. 

CO2:- To provide primary knowledge regarding some mathematical techniques to be used in managerial 

decision making.  

 

COURSE TITLE: ORGANISATIONAL BEHAVIOR 

CO1:-Organizational Behaviour focuses on the knowledge and skill which will help to understand and manage 

the people better.   

CO2:- It will lead to improvement in understanding individual behaviour, team behaviour, motivation and 

enhancement of personal skills.   

SYBBI – SEMESTER III 

 

COURSE TITLE:  Financial Management - I 

CO1:-To develop skills in taking financial, investment and dividend policy decisions.  

CO2:- To understand the objectives of financial management and various sources of finance is also provided.  
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COURSE TITLE:  Management Accounting 

CO1:-To understand preparation of financial statements in accordance with the appropriate accounting 

standards.  

CO2:- Students gain knowledge of different accounting ratios and its application in the banking sector.  

 

COURSE TITLE:  Mutual Fund Management 

CO1:-To broaden the mind of students in terms of understanding about mutual fund, other investment plans 

and about the structure of Mutual funds in India and Abroad. There are various types of Mutual funds and 

how to calculate returns, which makes the students wise investors in future.  

CO2:- Group discussions and presentations on fund selecting, ranking & rating, financial planning and 

investors guidance can be held. 

 

COURSE TITLE:  Financial Markets 

CO1:-This program is useful since Financial Markets has undergone a radical transformation today and there is a 

need of the hour to give a clearer understanding of the same to the students. The Module covers various practical 

aspects of trading and investment in stock market thus providing them with better skill and career options. 

CO2:- The students will  get deeper understanding of Derivatives as a tool of risk management and efficient 

price discovery. 

 

COURSE TITLE:  Direct Taxation 

CO1:-Students are able to calculate the different residential status of individuals.  

CO2:- Students understand the concept of different heads of income.  

 

COURSE TITLE:  Information Technology in Banking & Insurance-I 

CO1:-The modules help students to get familiar with the concept of Electronic Commerce its Architectural 

Framework, Media convergence, Applications, Market forces influencing the I-way with its Components and 

the Technology behind the web, Security and the Web.  

CO2:- They are also taught evolution of e-banking in India with Legal framework for e-banking, Electronic 

Payment System its types (Digital Token-based EPS, Smart Card EPS, Credit Card EPS.).  

They are also taught Office automation software which can use used in practical life for projects making, to 

solve problem using functions in excel sheets and also learn making presentation.  

 

COURSE TITLE: Foundation Course –III 

CO1:-Students understand the banking industry in India.  

CO2:- Students understand the concept of difference between retail banking and corporate banking.  
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SYBBI – SEMESTER IV 

 

COURSE TITLE: Financial Management II 

CO1:-Students learn theoretical and practical knowledge of financial management in banking and insurance.  

CO2:- Students learn importance of risk in context of financial decision making.  

 

COURSE TITLE: Cost Accounting 

CO1:-Students understand different types of cost.  

CO2:- Students understand the standard costing technique to calculate variances with respect to material, 

labour and overhead.  

 

COURSE TITLE:  Information Technology in Banking & Insurance-II 

CO1:-The modules help the students to get acquainted with different E-banking Business Models followed by 

Induction of Techno Management with its Development Life Cycle, Building Data Centers and also DBMS role in 

banking with the concept of (Data Warehousing and Data Mining).  

CO2:- The module also throws light on Credit Information Bureau (I) Ltd., Credit Information Company 

Regulation Bill- 2004, and Automation in Indian Banks with technologies like (MICR, Teleconferencing, 

Internet Banking,  Digital Signature), IT Applications and Banking (Banking Software,  Electronic Clearing and 

Settlement Systems, Plastic Money). 

 

COURSE TITLE:  Foundation Course IV 

CO1:-Students understand the concept of life insurance business and traditional and non-traditional life 

insurance products.  

CO2:- Students gain knowledge of health, home and motor insurance.  

COURSE TITLE:  Corporate & Securities Law 

CO1:-The student community will have a simplified approach in understanding corporate laws and other 

related laws.  

CO2:- It will provide an insight of various beneficial social legislative measures for building the corporate industry.  

 

COURSE TITLE:  Business Economics - II 

CO1:-Students understand the concept of national income and relationship with economic welfare.  

CO2:- Students understand the objectives and instruments of fiscal policy.  

 

COURSE TITLE:  Entrepreneurship Management 

CO1:-To gain deeper understanding as to how to be a successful entrepreneur since successful new business 

ventures and economic development do not just happen but are the result of planning, effort and innovation. 
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CO2:- To encourage students to be innovative and creative and to be on a look-out for new business ideas and 

different ways to fund their start-ups. 

 

TYBBI – SEMESTER V 

 

COURSE TITLE:  Financial Reporting & Analysis 

CO1:-To teach students not just the preparation of these accounts but also how to read them and understand 

them.  

CO2:- To enlighten the students about the international accounting system through the IFRS. 

 

COURSE TITLE:  Auditing - I 

CO1:-To gain knowledge of difference between auditing, accounting and investigation.  

CO2:- To understand various concepts like audit COURSE, audit notebook and other allied concepts.  

 

COURSE TITLE:  Strategic Management 

CO1:-Strategic management is a broad term that includes innovative thinking, a strategic planning process 

and operational strategizing.  

CO2:- Strategic business management, more specifically, relies largely on research. It is imperative that for a 

business strategy to be successful, customers’ opinions, employees’ contribution and the industry’s best 

practices are all taken into account. 

 

COURSE TITLE:  International Banking & Finance 

CO1:-To understand the basics of international finance and its allied concepts  

CO2:- To acquire the knowledge of different international capital markets to the students.  

 

COURSE TITLE:  Research Methodology 

CO1:-To understand and learn the different modes of sample selection through probability and non-

probability sampling. 

CO2:- To help them to learn and apply the different sources of primary data collection which is helpful for 

their research projects. 

 

COURSE TITLE:  Financial Services Management 

CO1:-To help the students to understand the important segment of Financial System. 

CO2:- To comprehend that the development of our country depends on Financial Services, since there is a 

greater need to exceed the expectations of customers and provide uninterrupted services. 
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TYBBI – SEMESTER VI 

 

COURSE TITLE:  Securities Analysis & Portfolio Management 

CO1:-To acquaint the learners with various concepts of finance. 

CO2:- To understand the terms which are often confronted while reading newspaper, magazines etc. for 

better correlation with the practical world.  

 

COURSE TITLE:  Auditing II 

CO1:-To gain knowledge of auditing of banking, insurance and limited companies.  

Students acquire the knowledge of new areas and trends in auditing.  

CO2:-To understand the need for professional ethics in the auditing process. 

 

COURSE TITLE:  Human Resource Management 

CO1:-To understand the need and objectives for human resource management with respect to the banking 

sector.  

CO2:-To gain knowledge of various aspects of Human Resource management and make them acquainted with 

practical aspect of the subject. 

 

COURSE TITLE:  Turnaround Management 

CO1:-To gain knowledge of the different types of business organizations and approaches for their growth and 

survival.  

CO2:-To analyse the different internal external symptoms of industrial sickness. Students are able to visualize 

how turnaround management is a skill. 

 

COURSE TITLE:  Central Banking 

CO1:-Students understand the concept and growth of central banking in India.  

CO2:-To gain knowledge of the role played by RBI as central Bank in India Vis a Vis the role of other central 

banks across the world.  
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Bachelor of Commerce (Financial Management) (BFMg.) 

 

Program Outcomes 

PO1: This program would result in the output of knowledge & skill ready professionals for banking sector, 

insurance sector, finance companies, logistics & transport companies, manufacturing industries & other allied 

sectors where knowledge of financial management is required. 

PO2: Decision making abilities of students at managerial and senior levels will be developed at the end of the 

program 

PO3: Students stand to get knowledge of varied specializations in accounting, finance, banking, costing along 

with grooming in lines of managerial thought process 

Po4: Students stand to gain through systematic pedagogy and elaborate spread of various subjects, all round 

knowledge of hard-core financial management as well as other allied areas like business law, corporate law, 

project management, financial planning, environment sciences, etc 

 

Course Outcomes 

FYBFMG – SEMESTER – I 

 

COURSE TITLE: INDIAN FINANCIAL SYSTEM 

CO1:-Subjects gives overview of financial system to students such as flow of funds in financial system, 

financial system and economic development. 

CO2:-Students learn different financial system and their framework. 

 

COURSE TITLE: FOUNDATION COURSE 

CO1:-Students understand the overview of Indian society with multicultural society.  

CO2:-Students understand the concept of disparity in gender, caste and intergroup conflicts.  

 

COURSE TITLE: BUSINESS MATHEMATICS 

CO1:-Student understand the concept of profit and loss through mathematical problems on trade discount, 

cash discount, commission and brokerage. 

CO2:-Student understand the concept of simple interest, compound interest and Equated monthly instalments. 

 

COURSE TITLE: BUSINESS COMMUNICATION – I 

CO1:-This subject helps student to understand importance of effective communication, different methods and 

modes use for communication in business.  

CO2:-Subject introduces writing skills to students through letter writing.  
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COURSE TITLE: BUSINESS ENVIRONMENT 

CO1:-Students learn different types of business environment and its types. Different methods of analysis such 

as SWOT and PESTLE analysis are discussed. 

CO2:-Student learn the concept of business ethics and entrepreneurship. Students learn MSED Act, 2006 and 

Consumer protection act. 

 

COURSE TITLE: FINANCIAL ACCOUNTING – I 

CO1:-Students learn accounting concepts and conventions, double entry and single entry book keeping 

system.  

CO2:-Students learn preparation of Journal, Ledger, Trial balance and Cash book and different methods of 

depreciation. 

 

COURSE TITLE: BUSINESS ECONOMICS 

CO1:-Students study the scope and importance of business economics. 

CO2:-Students study demand function, demand estimation and forecasting. 

 

FYBFMG – SEMESTER – II 

 

COURSE TITLE: PRINCIPLES OF FINANCE 

CO1:-Students study the concept of financial planning and financial management. 

CO2:-Students learn the meaning of capital structure and capitalization. 

 

COURSE TITLE: ENVIRONMENTAL SCIENCE 

CO1:-Students understand the concept of environment, ecology and biodiversity. 

CO2:-Students study the importance of natural resources and their classification. 

 

COURSE TITLE: BUSINESS STATISTICS 

CO1:-Students learn the scope of statistics in management, sampling methods, data condensation and 

graphical methods. 

CO2:-Students learn the concept of measure of central tendency. 

 

COURSE TITLE: BUSINESS COMMUNICATION – II 

CO1:-This subject gives exposure to writing skills to students in detail.  

CO2:-Subject discusses different processes and considerations involved in writing of commercial letters and 

reports.  
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COURSE TITLE: FOUNDATION COURSE II 

CO1:-Students understand the concept of Globalization, Liberalization and Privatization. 

CO2:-Students get the knowledge of basic Human Rights. 

 

COURSE TITLE: FINANCIAL ACCOUNTING – II 

CO1:-Students learn concept of branch accounts, accounting for dependent branch. 

CO2:-Students learn concept of department accounts, allotments of expenses and incomes and inter 

departmental transfers. 

 

COURSE TITLE: COMPUTER SKILLS - I 

CO1:-Students learn concept of computer hardware, RAM, ROM and different storage devices. 

Students learn the operating systems. 

CO2:-Students study MS- WORD, MS-Excel and internet services. 

 

SYBFMG – SEMESTER – III 

 

COURSE TITLE: ENTREPRENEURIAL DEVELOPMENT 

CO1:-Student learn the concept of entrepreneur and entrepreneurship. 

CO2:-Student study entrepreneurial project development. 

 

COURSE TITLE: CORPORATE ACCOUNTS – I 

CO1:-Students learn the final accounts of partnership. 

CO2:-Students study the concept of piecemeal distribution of cash, insolvency of partner and maximum loss 

method. 

 

COURSE TITLE: DIRECT TAX – I 

CO1:-Student learn basis of charge and other concepts like assessment year, and annual value. 

CO2:-Students learn different exclusions from total income.  

 

COURSE TITLE: MANAGEMENT ACCOUNTING 

CO1:-Student learn features, Scope, Importance, Functions, role of Management Accounting. 

CO2:-Students learn Vertical Forms of Balance Sheet and Profit and Loss Account, Trend Analysis, Comparative 

Statement, Common Size Statement.  

 

COURSE TITLE: BUSINESS LAW 

CO1:-Student learn Indian Contract Act, 1872. 
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CO2:-Students law of indemnity, law of bailment, law of pledge and law of agency.  

 

COURSE TITLE: BUSINESS REGULATORY FRAMEWORK 

CO1:-Student study Industrial Disputes Act, 1947 and The Trade Union Act, 1926.  

CO2:-Students learn the payment of Wages Act 1948, Payment of Bonus Act, 1965 and The Payment of 

Gratuity Act, 1972. 

 

SYBFMG – SEMESTER – IV 

 

COURSE TITLE: OFFICE MANAGEMENT 

CO1:-Student learn the concept of Office Accommodation and Environment, size, layout, safety and security 

measures related to office building. 

CO2:-Students learn Kind of office machines used in office, Objectives and advantages of office manuals 

charts, preparation and play of manuals and charts. 

 

COURSE TITLE: I.T. IN MANAGEMENT 

CO1:-Student learn the concept of business process, classification of process and flow of business process. 

CO2:-Students learn advantages and limitations of E Commerce, the role of Strategy in E Commerce, Value 

chains in E Commerce etc. 

 

COURSE TITLE: DIRECT TAX – II 

CO1:-Student learn clubbing of income. 

CO2:-Students learn the treatment for set and carry forward of losses. 

 

COURSE TITLE: CORPORATE ACCOUNTS – II 

CO1:-Student learn to prepare final accounts of companies. 

CO2:-Students learn the provisions related the Companies Act for redemption of Preference Shares. 

 

COURSE TITLE: CORPORATE LAW 

CO1:-Student learn Companies Act, 2013 and concepts like promoters, prospectus, MO, AOA etc. 

Students learn Indian Partnership Act, 1932 and concepts like Essentials, True Test of Partnership, Partnership 

Deed, Types of Partnership, Rights and Duties of Partners, etc. 

CO2:-Students learn Consumer Protection Act, 1986 & Competition Act 2002. 

 

COURSE TITLE: CORPORATE FINANCE 

CO1:-Students learn theories of capitalization and break even analysis. 
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CO2:-Student learn Function of Finance in a business enterprise, emergence of corporate finance, need for 

professional approach in managing corporate finance.  

 

TYBFMG – SEMESTER – V 

 

COURSE TITLE: FINANCIAL MANAGEMENT – I 

CO1:-Student learn meaning, importance, scope and objectives of Financial Management.  

CO2:-Students learn capital budgeting process and types of capital investment decisions. 

 

COURSE TITLE: RESEARCH METHODOLOGY 

CO1:-Student learn objective, importance and types of research.  

CO2:-Students learn different methods of primary data collection. 

 

COURSE TITLE: CORPORATE ACCOUNTING- III 

CO1:-Student learn legal provisions related to banking regulation Act, 1949 related to accounts. 

Students learn final accounts of Insurance accounts. 

CO2:-Students learn the investment accounting related to debentures and preference shares. 

 

COURSE TITLE: AUDITING – I 

CO1:-Student learn the basic concepts of Auditing, principles of audit integrity, types of Audit etc. 

Students study audit planning procedures and documentation. 

CO2:-Students learn auditing techniques such as audit sampling, test check, internal control. 

Students learn the objectives and basic principles of internal audit. 

 

COURSE TITLE: PERSONAL FINANCIAL PLANNING 

CO1:-Student learn the meaning of financial plan, components of financial plan and budgeting. 

Students study aspects related to money management. 

CO2:-Students learn various types of investments, risk return, active and passive investment strategies.  

 

COURSE TITLE: BUSINESS ETHICS  

CO1:-Student learn the meaning, importance, theories and types of ethics. 

CO2:-Students study business ethics in global economy. 

 

TYBFMG – SEMESTER – VI 

 

COURSE TITLE: FINANCIAL MANAGEMENT – II 

CO1:-Students study the concept of optimal capital structure and types of leverages. 
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CO2:-Student learn the concepts like risk and return analysis, annualized returns, types of risk and expected 

returns. 

 

COURSE TITLE: ORGANIZATIONAL BEHAVIOUR 

CO1:-Student learn the concept and different models of organization behavior. 

CO2:-Students study the concept of conflict management, sources of conflicts and process of conflict 

management. 

 

COURSE TITLE: CORPORATE ACCOUNTING – IV 

CO1:-Student learn the stand alone and consolidated financial statements. 

CO2:-Students study the need for internal reconstruction and related company law provisions. 

Students learn AS- 14 related to amalgamation and absorption. 

 

COURSE TITLE: AUDITING – II 

CO1:-Student learn the aspects related to audit of income and expenditure. 

CO2:-Student learn the aspects related to audit of assets and expenses. 

 

COURSE TITLE: FINANCIAL REPORTING 

CO1:-Student learn the concept, objectives, importance and theories related to financial reporting. 

CO2:-Student learn the concept of recognition and de-recognition of assets and liabilities and compound 

financial instruments. 

 

COURSE TITLE: PROJECT WORK 

CO1:-Student learn the practical aspects related to research methodology. 

CO2:-Student learn to gather data and analysis of primary data and draft conclusions on the basis of that. 
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Programme Outcomes and Course Outcomes 

Bachelor of Science (Information Technology)  

(B.Sc. – IT) 
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Bachelor of Science in Information Technology (B.Sc. – IT) 

  

Program Outcomes 

PO1: Students will be able to think analytically, creatively and critically for developing robust, extensive and 

highly technological software. 

PO2: They will be able to manage complex IT projects with consideration of the human, financial and 

environmental factors. 

PO3: They will work as a part of a team to achieve a common goal. 

PO4: They adhere to the highest standards of ethics, including relevant industry and organizational codes of 

conduct. 

 

Course Outcomes 

FYBSc. IT – SEMESTER - I 

 

COURSE TITLE:  IMPERATIVE PROGRAMMING  

CO1: Students understand the basics structure of Programming Language (C language). 

CO2: Students learn to draw flowcharts and write Algorithms which helps them to develop logic. 

 

COURSE TITLE: DIGITAL ELECTRONICS 

CO1:-Students get knowledge of study of different types of number systems, their conversions and their use 

in electronics world.  

CO2:-They gain knowledge of logic gates. 

 

COURSE TITLE:  OPERATING SYSTEMS 

CO1: Students learn about operating system and gain knowledge regarding hardware use in computer and 

details of virtualization and cloud concept.  

CO2: Students gain knowledge of logic gates. 

 

COURSE TITLE:  DISCRETE MATHEMATICS 

CO1:-Students formulate the problems in language of sets and apply fundamental principle of counting. 

CO2:-Students learn to read and interpret the information given, graphically 

 

COURSE TITLE: COMMUNICATION SKILLS  

CO1: Students develop the skill to communicate verbally or through formal letters. Reports, memos and 

emails and presentations. 
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CO2: Students also learn to write reports, memos and emails and presentations. 

 

FYBSc.IT – SEMESTER - II 

 

COURSE TITLE: OBJECT ORIENTED PROGRAMMING 

CO1: Students understand the basic concepts of object oriented programming, use of inheritance and 

functions. 

CO2: They learn to read and interpret the information given, graphically. 

 

COURSE TITLE: MICROPROCESSOR ARCHITECTURE 

CO1:-Students understand the concept of Assembly language and learn different types of instructions with 

respect to 8085 microprocessor and execute assembly language program.  

CO2:- The basic programming logic is developed in students. 

 

COURSE TITLE:  WEB PROGRAMMING  

CO1:-Students understand basic working of Internet and World Wide Web and develop ability to design web 

pages using Hyper Text Mark-up Language (HTML) and JavaScript and PHP. 

CO2:- They also are made aware of the basics of PHP, databases etc. 

 

COURSE TITLE: NUMERICAL AND STATISTICAL METHODS 

CO1:-Students are able to approximate the solution of differential equations, which is clearly used in almost 

every field of science like control systems and are able to forecast future opportunities. 

CO2:- Students learn the risks which is the most prominent application of regression analysis in business. 

 

COURSE TITLE: GREEN COMPUTING 

CO1:-Students gain knowledge objective and standard for green computing and understand the importance of 

minimizing power use and cooling along with concept of recycling and reuse. 

CO2:- Awareness regarding Environmental friendly ways is developed in students. 

 

SYBSc.IT – SEMESTER - III 

 

COURSE TITLE: PYTHON PROGRAMMING 

CO1:-Students understand the basic structure of Python Programming Language and learn to implement 

object oriented concepts in Python.  

CO2:- Students are able to design GUI Applications using Python widgets 
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COURSE TITLE:  DATA STRUCTURES 

CO1:-Students understand the data structure and programs related to arrays, Linked List, Stacks and Queues.  

CO2:- This knowledge helps students in optimizing their programs. 

 

COURSE TITLE:  COMPUTER NETWORKS 

CO1:-Students understand how data communication work and gain knowledge of wireless LAN and MAC 

system. 

CO2:- This helps them in understanding network Security. 

 

COURSE TITLE:  DATABASE MANAGEMENT SYSTEMS 

CO1:-Students understand the concept of database architecture, data Models and database and also learn to 

develop PL/SQL programs. 

CO2:- This helps them in making their projects. 

 

COURSE TITLE: APPLIED MATHEMATICS  

CO1:-Students understand the complex numbers and matrices and are able to solve the sums using 

integration.  

CO2:- This helps in understanding the concept of Artificial Intelligence. 

 

SYBSc.IT – SEMESTER - IV 

 

COURSE TITLE:  CORE JAVA 

CO1:-Students gain knowledge of Java platform and language, followed by instructions for setting up a 

development environment consisting of a Java Development Kit (JDK). Students are able to design windows-

based application using AWT (Abstract Windows Toolkit).  

CO2:-This gives them knowledge of actual software being used in market. 

 

COURSE TITLE:  INTRODUCTION TO EMBEDDED SYSTEMS 

CO1:-Students gain knowledge about embedded system and are able to design program for embedded system.  

CO2:-Students understand to develop the real time embedded system. 

 

COURSE TITLE: COMPUTER ORIENTED STATISTICAL TECHNIQUES 

CO1:-Students are able to analyze numerical data using different types of averages and measures of 

dispersion and learn to use sampling theory to establish relationship existing between population and 

samples. Also they become aware of hypothesis testing. 

CO2:- This course helps them in Data Analysis. 
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COURSE TITLE:  SOFTWARE ENGINEERING  

CO1:-Students understand the basics of Software design, SDLC and become aware of quality standards. 

CO2:- They get an idea of actual project management and software development environment. 

 

COURSE TITLE: COMPUTER GRAPHICS AND ANIMATION 

CO1 -Students understand Working of a Cathode Ray Tube Monitor and learn to implement Line Drawing 

Algorithms and are able to apply transformations on 2D and 3D objects in real world. And understand how 

animation works using graphics. 

CO2: They get an idea on how to develop animations. 

 

TYBSc.IT – SEMESTER - V 

 

COURSE TITLE: SOFTWARE PROJECT MANAGEMENT 

CO1:-Students get an idea of project management and project planning. 

CO2:- They come to know about various risks and understand the importance of software quality. 

 

COURSE TITLE: INTERNET OF THINGS 

CO1:-Students understand Internet of Things, Arduino and Raspberry Pi and learn to develop IOT based 

applications. 

CO2:- This technology helps students learn how advanced embedded systems work. 

 

COURSE TITLE:  ADVANCED WEB PROGRAMMING  

CO1:-Students learn to use the principles of object oriented programming techniques using C# and to create a 

Web Application with Visual Studio.NET. Students learn to develop web application using Ajax.  

CO2:- This technology helps them develop their own standard website applications. 

 

COURSE TITLE:  ENTERPRISE JAVA 

CO1:-This helps them get an idea of actual real life java systems developed. 

CO2:- Students learn to develop large-scale, multi-tiered, scalable, reliable, and secure network applications. A 

shorthand name for such applications is “enterprise applications,” so called because these applications are 

designed to solve the problems encountered by large enterprises.  

 

COURSE TITLE: LINUX SYSTEM ADMINISTRATION 

CO1:-Linux is superior to other Unix-like operating systems in several respects. It is free both in a monetary 

sense (i.e., that it can be obtained by anybody at no cost) and in the sense that anyone is permitted to use it 

for any purpose. 
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CO2:-Another advantage of Linux is that it can operate on a much wider range of hardware than most other 

operating systems.  

 

TYBSc. IT – SEMESTER - VI 

 

COURSE TITLE: SOFTWARE QUALITY ASSURANCE  

CO1:-Students understand basic concepts of software quality and essentials of testing and skills required by a 

tester 

CO2:- This course content helps them  

 

COURSE TITLE:  SECURITY IN COMPUTING  

CO1:-Students learn the best practices for network defence and the process of Encryption/Decryption. 

Students also learn to use of intrusion detection systems. 

CO2:- This helps in understanding algorithms related to Network Security. 

 

COURSE TITLE: BUSINESS INTELLIGENCE  

CO1:-Students learn the working of Decision Support System and are able to demonstrate Mathematical 

models for decision making. They also learn Data Mining techniques. 

CO2:- This course gives students an idea on how Artificial Intelligence in Business analytics. 

 

COURSE TITLE:  GEOGRAPHICAL INFORMATION SYSTEM 

CO1:-Students learn the concept of GPS (Global Positioning System).  

CO2:-After this, students can develop maps to show geographical location of a particular address. 

 

COURSE TITLE:  CYBER LAWS 

CO1:-Students learn the “Information Technology Act, 2000” in detail.  

CO2:-Sections under the Act, how they are applicable in real world, learn about its adjudication and penalties. 

Students gain knowledge of Case Studies on how do various cyber-crimes happen like Hacking, Cyber Fraud.  

 

COURSE TITLE: ADVANCED MOBILE PROGRAMMING 

CO1:- Students gain knowledge of Android Studio IDE and features available on android which enable them to 

develop android app. 

CO2:- Using this, student can develop applications using Android. 
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Master of Commerce (Accountancy) 

 

Program Outcomes 

PO1: Compose & develop the research methodology, the analytical tools used and develop entrepreneurial 

skill with managerial capabilities. 

PO2: Acquaint and specialize the practical applicability of the accounting, costing, tax and other concepts, 

tools and techniques important for managerial decisions. 

PO3: Assist in enhancing further studies in specific professional functions, higher studies and research or for 

doctorate program. 

PO4: Ability to apply learned knowledge and managerial skills to day-to-day functional areas of work in any 

complex environment. 

 

Course Outcomes 

MCOM– SEMESTER – I 

 

COURSE TITLE: STRATEGIC MANAGEMENT 

CO1: To provide information pertaining to business, corporate and Global reforms. 

CO2: To develop learning and analytical skills of the learners to enable them to solve cases and to provide 

strategic solutions. 

 

COURSE TITLE: ECONOMICS FOR BUSINESS DECISIONS 

CO1: To familiarising the students with the understanding of the economic aspects of current affairs and 

thereby prepares them to analyse the market behaviour with economic way of thinking. 

CO2: To equip the students with basic tools of economic theory and its practical applications. 

 

COURSE TITLE: COST AND MANAGEMENT ACCOUNTING 

CO1: To enable the learners to understand, develop and apply the techniques of costing in the decision 

making in the business corporation, 

CO2: To enhance the abilities of learners to develop the concept of cost and management accounting and its 

significance. 

 

COURSE TITLE: BUSINESS ETHICS 

CO1: To familiarise the learners with the concept and relevance of business ethics in the modern era. 

CO2: To enable learners to understand the scope and completely of Corporate Social         Responsibility. 
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MCOM– SEMESTER –II 

 

COURSE TITLE: Research Methodology for Business 

CO1: To enhance the abilities of learners to undertake research in business& social sciences 

CO2: To enable the learner to understand, develop and apply the fundamental skills in formulating research 

problems. 

 

COURSE TITLE:  Macro Economics Concepts and Applications 

CO1: To enable the learners to grasp fully the theoretical rationale behind policies at the country as well 

corporate. 

CO2: To receive a firm grounding on the basic macroeconomic concepts that strengthen analysis of crucial 

economic policies. 

 

COURSE TITLE:  Corporate Finance  

CO1: To enhance the abilities of learner’s to develop the objectives of Financial Management. 

CO2: To enhance the abilities of learner’s to analyse the financial statements. 

 

COURSE TITLE: E-Commerce 

CO1: To provide an analytical framework to understand the emerging world of ecommerce. 

CO2: To make the learners familiar with current challenges and issues in ecommerce. 

 

MCOM– SEMESTER –III 

 

COURSE TITLE: Advanced Auditing. 

CO1:-With the need of detailed, transparent, informative and accurate financial information in financial 

sector, the role of auditor is increasing manifold. 

CO2:-To learn how to Form a true and fair view on the financial statements using various auditing aspects. 

 

COURSE TITLE: Advanced Financial Accounting 

CO1:-To enable the student to combine practical and theoretical knowledge of financial accounting.  

CO2:-To understand the concept of amalgamation and mergers and the situations, when to opt for external 

and internal reconstruction. 

 

COURSE TITLE: Direct Tax 

CO1:-Student learn clubbing of income. 

CO2:-Students learn the treatment for set and carry forward of losses. 
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MCOM– SEMESTER –IV 

 

COURSE TITLE: Corporate Financial Accounting 

CO1:- Learner are acquainted with provision of GST law, an indirect tax – both theory and examples case 

studies and problems. With the help of which they have firm grip on the legal as well as the practical aspects 

of the tax. 

CO2:-An indirect tax is a tax that is imposed on a transaction. Contrast this with a direct tax which is a tax 

imposed directly on a property, an entity, or a person. 

 

COURSE TITLE: Indirect tax-Introduction of Goods and Service Tax 

CO1:-Learner are acquainted with provision of GST law, an indirect tax – both theory and examples case 

studies and problems. With the help of which they have firm grip on the legal as well as the practical aspects 

of the tax. 

CO2:-An indirect tax is a tax that is imposed on a transaction. Contrast this with a direct tax which is a tax 

imposed directly on a property, an entity, or a person. 

 

COURSE TITLE: Financial Management 

CO1:-Student learn the concepts like risk and return analysis, annualized returns, types of risk and expected 

returns. 

CO2:-Students study the concept of optimal capital structure and types of leverages. 
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Master of Commerce (Business Management) 

 

Program Outcomes 

PO1: Ability to frame complex problems, analyze data to produce meaningful conclusions and 

recommendations and to increase awareness of the factors influencing decisions and the risks involved. 

PO2: Ability to design and develop solutions that meet specific management related problems within realistic 

constraints and an ability to apply the knowledge of management to plan, execute and evaluate projects. 

PO3: Ability to adopt current technologies and modern IT tools to the various domains of management. 

PO4: An ability to understand the impact of management decisions from a sustainability and environmental 

context and take suitable measures to mitigate the emerging risks. 

 

Course Outcomes 

MCOM– SEMESTER – I 

  

COURSE TITLE: STRATEGIC MANAGEMENT 

CO1: To provide information pertaining to business, corporate and Global reforms. 

CO2: To develop learning and analytical skills of the learners to enable them to solve cases and to provide strategic 

solutions. 

 

COURSE TITLE: ECONOMICS FOR BUSINESS DECISIONS 

CO1: To aim at familiarising the students with the understanding of the economic Aspects of current affairs 

and thereby prepares them to analyze the market behavior with Economic way of thinking. 

CO2: To equip the students with basic tools of economic theory and its      practical applications. 

 

 COURSE TITLE: COST AND MANAGEMENT ACCOUNTING 

CO1: To enable the learners to understand, develop and apply the techniques of costing in decision making in 

the business corporation. 

CO2: To enhance the abilities of learners to develop the concept of cost and management accounting and its 

significance. 

 

COURSE TITLE: BUSINESS ETHICS 

CO1: To familiarize the learners with the concept and relevance of business ethics in the modern era. 

CO2: To enable learners to understand the scope and completely of Corporate Social Responsibility. 
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MCOM– SEMESTER –II 

 

COURSE TITLE: Research Methodology for Business 

CO1: To enhance the abilities of learners to undertake research in business& social sciences. 

CO2: To enable the learner to understand, develop and apply the fundamental skills in formulating research 

problems. 

 

COURSE TITLE: Macro Economics Concepts and Applications 

CO1: To enable the learners to grasp fully the theoretical rationale behind policies at the country. 

CO2: To enable the learners to receive a firm grounding on the basic macroeconomic concepts that 

strengthen analysis of crucial economic policies. 

 

COURSE TITLE: Corporate Finance 

CO1: To enhance the abilities of learner’s to develop the objectives of Financial Management.  

CO2: To enhance the abilities of learner’s to analyse the financial statements. 

 

COURSE TITLE: E-Commerce 

CO1: To provide an analytical framework to understand the emerging world of ecommerce.  

CO2: To make the learners familiar with current challenges and issues in ecommerce. 

 

MCOM– SEMESTER –III 

 

COURSE TITLE: Rural Marketing 

CO1: To understand the importance of Agriculture marketing its problems and initiatives taken by the 

government. 

CO2: To get an insight into recent trends in rural markets, E-commerce, Role of IT and online      marketing. 

 

COURSE TITLE: Entrepreneurial Management 

CO1: To acquaint the learner with the concept, importance of entrepreneurial, the culture and Theories of 

Entrepreneurship. 

CO2: To familiarize the learner with the assistance and incentives available for promotion and Development of 

Entrepreneurship. 

 

COURSE TITLE: Marketing Strategies and practices 

CO1: To develop Marketing Strategies and plans. 

CO2: To develop thorough understanding of the process of environment analysis building customer value and 

customer loyalty. 
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MCOM– SEMESTER –IV 

 

COURSE TITLE: Supply chain management and logistics 

CO1: To introduce the learners to the concept of supply chain management (SCM), its principles and 

participants. 

CO2: To acquaint the learner with the global, Indian and Customer perspective of SCM. 

 

COURSE TITLE: Advertising and sales management 

CO1: To introduce the learners to fundamentals of advertising and various New Media options and Ad 

agencies. 

CO2: To enable the learners to develop and apply creativity and understand social and Regulatory Framework 

of Advertising. 

 

COURSE TITLE: Retail management 

CO1: To introduce and Exhibit the application of various Retail management, marketing and Consumer 

Strategies. 

CO2: To understand the recent trends and career option in thus sector and the impact and issue of 

technology. 
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Bachelor of Commerce (Accounting & Finance) 
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Bachelor of Commerce (Accounting & Finance) 

 

Program Outcomes 

PO1: This program offers in-depth knowledge in accounting and financial subjects by different means such 

as classroom teachings, seminars, and projects industrial visits, expert talks etc. 

PO2: This course helps students to acquire knowledge in the field of accounting, taxation, auditing, financial 

accounting, taxation, managerial economics, and business law and business communications. 

PO3: After the completion of BAF course, students have various career options to choose from. Those who 

are keen to go for further studies can go for MBA in Finance which is one of the most common options after 

graduation. 

PO4: The major advantage of opting BAF is that the students have a better understanding as well as have 

an in depth understanding in the field as they specialize and emphasize more in accounting and finance to 

be able to apply the knowledge gained through theory and practical experience in the real business world. 

 

Course Outcomes 

FYBAF– SEMESTER – I 

 

COURSE TITLE: FOUNDATION COURSE-1: 

CO1:- The objective of this subject is to make the students socially aware of their societal problems. 

CO2:-To broaden the mind of students on a wide range of topics like communalism, regionalism, linguist and 

castes and sensitize them towards Indian society. 

 

COURSE TITLE: COST ACCOUNTING-1: 

CO1:-To teach the concept of Material Cost, Stock Valuation, Labour Costs and Overheads calculation. 

CO2:-To prove to be a helping hand for the students in their career to be more independent and challenging 

in the field of costing and to assess the required properties and system of costing effectively incorporates and 

industries. 

 

COURSE TITLE: FINANCIAL ACCOUNTING: -1 

CO1:-To gain knowledge of different accounting standards and its application while preparing Final Accounts, 

Departmental Accounts, Hire Purchase Accounting and Inventory Valuation.  

CO2:-To enable the students to prepare firm’s performance to external parties such as creditors and tax 

authorities. 
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COURSE TITLE: FINANCIAL MANAGEMENT:  

CO1:-To understand the different types of leverages and its practical usage.  

CO2:-To acquire practical skills for calculation of different measures of central tendencies. 

 

COURSE TITLE: BUSINESS ECONOMICS:  

CO1:-To teach he student how to apply the economic principles in business decision making. 

CO2:-To enlighten with topics such as Demand and Supply Analysis, Market structure and Pricing Methods. 

 

COURSE TITLE: BUSINESS COMMUNICATION:  

CO1:-To teach the concept and different channels of communication used in the corporate sector and how to 

communicate effectively. 

CO2:- To provide practical skills such as letter writing and resume writing are enhanced. 

 

COURSE TITLE: BUSINESS ENVIRONMENT: 

CO1:-To provide the students an insight as to how the external and internal factors affect the business 

performance and decision making. 

CO2:-The students are also taught how to analyse the environment. 

 

FYBAF– SEMESTER – II 

 

COURSE TITLE: FOUNDATION COURSE: 

CO1:-To make the students socially aware of their societal problems and they can develop healthy personality 

by understanding values, ethics and to manage conflicts in the life. 

CO2:-The course covered topics of Globalisation, Indian Society, Ecology, Human Rights, Stress and Conflict 

Management and Contemporary Societal Challenges. 

 

COURSE TITLE: FINANCIAL ACCOUNTING:-2 

CO1:-Students are taught Accounting from Incomplete records, Consignment Accounts, Branch Accounts and 

Fire Insurance Claims. 

CO2:- To provide the students a wide range of topics like classification of Income and expenditure, Accounting 

standard, Issue of shares, stock valuation, Hire purchase And Final Accounts. 

 

COURSE TITLE: BUSINESS LAW:  

CO1:-To help understand and appreciate the basic principles of law while dealing with different types of 

contracts, sale of goods, and consumer protection among others.  
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CO2:-To lay down the foundation for important legal matters and how a contractual obligation may influence 

corporate decisions. 

 

COURSE TITLE: BUSINESS COMMUNICATION:  

CO1:-To enable to develop the understanding of different presentation skills. 

CO2:-The presentation and writing skills are enhanced. 

 

COURSE TITLE: BUSINESS MATHEMATICS: 

CO1:-To enhance a person’s reasoning, problem solving skills, and in general, the ability to think. 

CO2:-Business Mathematics also form an important part of accounting, and many accountancy companies 

prefer graduates with joint degrees with mathematics rather than just an accountancy qualification. 

 

COURSE TITLE: FINANCIAL SERVICES  

CO1:-Financial services are the economic services provided by the finance industry, which encompasses a 

broad range of businesses.  

CO2:- To learn the innovative services available helps in broadening the horizon of our knowledge making us 

versatile. 

 

COURSE TITLE: AUDITING: 

CO1:-With the need of detailed, transparent, informative and accurate financial information in financial 

sector, the role of auditor is increasing manifold. 

CO2:-The subject of auditing exactly caters to this element, as the students will learns how to form a true and 

fair view on the financial statements using various auditing aspects. 

 

SYBAF– SEMESTER – III 

 

COURSE TITLE: FINANCIAL ACCOUNTING:- 

CO1:- To enable the students to combine practical and theoretical knowledge of financial accounting.  

CO2:- To prepare firm’s performance to external parties such as creditors and tax authorities. 

 

COURSE TITLE: COST ACCOUNTING: -  

CO1:-To enable the students to understand the different cost control systems efficiently by distinguishing cost 

accounting and financial accounting in two separate forms and to assess the price of different kinds of 

services such as transport and hospitals. 

CO2:-To prove to be a helping hand for the students in their career to be more independent and challenging in the 

field of costing and to assess the required properties and system of costing effectively incorporates and industries. 
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COURSE TITLE: DIRECT TAX:-  

CO1:-To aim to test the student’s ability to understand the basic principles underlying in direct Taxation.  

CO2:-Direct Taxation is a policy commonly used to generate Tax Revenue.  

 

COURSETITLE: INFORMATION TECHNOLOGY IN ACCOUNTING–I  

CO1:-To help the students to get acquainted with basic concept of Computer along with its storage, hardware 

and software, and also understand the different types of Networks and their Typologies.  

CO2:-To learn the office Automation completely and to make use it in their practical life for making projects to 

do calculation to solve problems and also to make presentation.  

 

COURSE TITLE: BUSINESS LAW:-  

CO1:-To help to demonstrate an understanding of the legal environment of business. It covers INDIAN 

PARTNERSHIP ACT-1932, LIMITED LIABILITY PARTNERSHIP ACT-2008, and FACTORIES ACT-1948. 

CO2:-To understand and appreciate the basic principles of law while dealing with business transactions and 

also engaging workers in a factory.  

 

COURSE TITLE: FINANCIAL MARKET OPERATION.  

CO1:-To provide a large array of financial products, with varying risk and pricing structures as well as maturity, 

a well-developed financial system offers products to participants that provide borrowers and lenders with a 

close match for their needs. 

CO2:- To identify Individuals, businesses, and governments in need of funds can easily discover which financial 

institutions or which financial markets may provide funding and what the cost will be for the borrower.  

 

COURSE TITLE: ECONOMICS:- 

CO1:-The syllabus is divided into four units covering all major aspects of MACRO-ECONOMICS.  

CO2:-To understand the functioning of the economic system and the role of institutions, groups and region 

within that system. 

 

SYBAF– SEMESTER – IV 

 

COURSE TITLE: INFORMATION TECHNOLOGY IN ACCOUNTANCY 

CO1:-To understand Business Processes in the areas of Accounting, Purchase, Sales and Finance, Business 

Process Management its Principles, life cycle and Theories through Automation. 

CO2:-To make students familiar with Use of IT in accountancy and Computerized accounting system with its 

uses, benefits, role and need.  
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COURSE TITLE: FINANCIAL ACCOUNTING:- 

CO1:-To report the financial result of a company's operations.  

CO2:-To get brief information of the preparations of financial statements. 

 

COURSE TITLE: MANAGERIAL ACCOUNTING:- 

CO1:-To get quick information and to make quick decisions for the company. 

CO2:-To compile data necessary for sound management decisions. 

 

COURSE TITLE: COMPANY LAW 

CO1:-To understand and appreciate the basic principles of corporate law, its Intricacies, the what and how of 

company formation and relations between management and Company as well as shareholders. 

CO2:-To know by Company law how corporations, investors, stakeholders, Directors, shareholders interact 

with each other in the practical life. 

 

COURSE TITLE: DIRECT TAXATION 

CO1:-To know the basic knowledge of how is tax calculated and get practical knowledge of taxation.  

CO2:-To know by Company law how corporations, investors, stakeholders, 

Directors, shareholders interact with each other in the practical life. 

 

COURSE TITLE: RESEARCH METHODOLOGY 

CO1:-To broaden the minds of students on the types, concepts and various stages of research and its 

implications on accounting and finance. 

CO2:- To help the students to analyse the importance of various elements of research like Hypothesis, 

research design, sampling, data collection, primary data, secondary data, data Processing, data analysis. 

 

COURSE TITLE: FOUNDATION COURSE-2 (INTRODUCTION TO   MANAGEMENT) 

CO1:- Management is necessary for the successful running of the organization irrespective of the type, form 

size and nature. 

CO2:-This subject provides a comprehensive introduction to the study of management. 

 

TYBAF– SEMESTER – V 

 

COURSE TITLE: FINANCIAL ACCOUNTING V:- 

CO1:-To enable the student to combine practical and theoretical knowledge of financial accounting.  

CO2:-To understand the concept of amalgamation and mergers and the situations, when to opt for external 

and internal reconstruction.  
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COURSE TITLE: FINANCIAL ACCOUNTING VI:- 

CO1:-To study in-depth study of non-banking financial companies, banking and non-incurrence companies. 

CO2:- To gain knowledge of various acts on financial statements of the concern. 

 

COURSE TITLE: COST ACCOUNTING III:- 

CO1:-To understand the process of understanding and implementing uniform costing and inter firm 

comparison.  

CO2:-To provide practical knowledge of integrated and Non-integrated system. Students are able to calculate 

cost of various individual products manufactured to charge appropriate selling price. 

 

COURSE TITLE: MANAGEMENT APPLICATIONS II:- 

CO1:-To understand the importance of marketing management, strategies, product development to develop a 

better understanding.  

CO2:-To understand human resource its nature and methods to develop HR. Students understand the 

Financial Management its various function, the various financial requirements and how to avoid. 

 

COURSE TITLE: TAXATION III (Indirect tax):- 

CO1:-To gain knowledge of various deductions or tax saving opportunities. Students learn the rate at which 

the income will be chargeable to tax under different heading. 

CO2:-To acquaint with provision of GST law, an indirect –both theory and examples. 

With the help of Case studies and problems the students have firm grip on the legal as well as the practical 

aspects of Tax. 

 

COURSE TITLE: FINANCIAL MANAGEMENT II:- 

CO1:-Financial management helps in dividend policies and its impact on shareholders.  

CO2:-To manage liquidity and holding optimal level of liquid assets. Helps acquire analytical attitude while 

solving financial issues. 

 

TYBAF– SEMESTER – VI 

 

COURSE TITLE: FINANCIAL ACCOUNTING VII:- 

CO1:-Financial accounting is the process of recording, summarizing and reporting the myriad of transactions 

resulting from business operations over a period of time.  

CO2:-These transactions are summarized in the preparation of financial statements, including the balance 

sheet, income statement and cash flow statement that record the company's operating performance over a 

specified period. 
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COURSE TITLE: COST ACCOUNTING:- 

CO1:-To enable the students to understand the different cost control systems efficiently by distinguishing cost 

accounting and financial accounting in two separate forms and to assess the price of different kinds of 

services such as transport and hospitals. 

CO2:- To be a helping hand for the students in their career to be more independent and challenging in the 

field of costing and to assess the required properties and system of costing effectively incorporates and 

industries. 

 

COURSE TITLE: FINANCIAL MANAGEMENT:- 

CO1:-Financial management refers to planning, organizing, directing and controlling the financial undertakings 

in an organization.  

CO2:- To learn Investment of funds at lower cost, maximizing profits in shorter term, growth of capital valve in 

the long run. 

 

COURSE TITLE: TAXATION – V (INDIRECT TAXES – III) 

CO1:-To acquaint with provision of GST law, an indirect tax – both theory and examples case studies and 

problems. With the help of which they have firm grip on the legal as well as the practical aspects of the tax. 

CO2:-An indirect tax is a tax that is imposed on a transaction. Contrast this with a direct tax which is a tax 

imposed directly on a property, an entity, or a person. 

 

COURSE TITLE: ECONOMICS  

CO1:-Economics affects our daily lives in both obvious ways and more subtle ways. From an individual 

perspective, economics frames many choices we have to make about work, leisure, consumption and how 

much to save.  

CO2:-Our lives are also influenced by broader economic trends, such as inflation, interest rates and economic 

growth. Force we have little control over but can change our lives. 
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List of the Candidates Progressing to Higher Education 

A.Y. 2017-2018 

Sr. 

No. 

Name of the Student Programme Title of 

Programme 

1 MEHTA HITISHA GAJENDRA B.COM LLB 

2 ARORA AMAN SHAMMI JYOTI BMS MMS 

3 BHARMAL ALIFIYA HUSEN SHEHNAZ BMS MMS 

4 BURMA POOJA SHIVKUMAR POONAM B.COM MMS 

5 DESHPANDE ASHUTOSH RAMESH GEETA B.COM MMS 

6 HAZARI AAISHA ABDULLA MAJIDA B.COM MMS 

7 JAIN YASH PRAVIN SHAILA BCOM MMS 

8 JOSHI MADHURAM MANIKLAL URMILA B.COM MMS 

9 MEHTA DIPAL NITIN ALPA BMS MMS 

10 SHAIKH AKIL AHMED SALIM SAIRA BANO BCOM MMS 

11 SHARMA SATPAL PRAVIN SNEH BMS MMS 

12 SURYAVANSHI PRACHI MARUTI SMITA BMS MMS 

13 VASAN AISHWARYA CHEENANKANDY NAYANA BAF MMS 

14 VORA SHRUTI MEHUL RUPA BMS MMS 

15 NEELAM PRIYANKA SHANKAR SHOBHA BMS MMS 

16 SHAIKH JAMAL IQBAL FATIMA B.COM MMS 

17 YEMUL DAIVIK VIJAYKUMAR KANCHAN B.COM MMS 

18 BANDBE SHUBHAM SANJAY SUPRIYA B.COM M.COM 

19 BAPTISTA KEITH ANTHONY VENETIA B.COM M.COM 

20 BATAVIA SOHAM BHARAT PREETI BAF M.COM 

21 BHATTACHARJEE SHRIMA PARTHOSARTHI JOBA B.COM M.COM 

22 BHIMANI AASHISH MANHAR PUSHPA B.COM M.COM 

23 BINGI SHRUTHI SATYANARAYANA RAMA B.COM M.COM 

24 CHATNIWALA ZENAB NAZMUDDIN ZEHRA B.COM M.COM 

25 CHAVAN PRIYANKA SHAM SANGITA B.COM M.COM 

26 DANTALA BHAVANI RAVINDRA SHARADA B.COM M.COM 

27 DHUMAL SMRUTIKA DEEPAK DIVYANKA BAF M.COM 
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28 GHAG MANALI MAHENDRA MEGHANA B.COM M.COM 

29 JADHAV VISHAKHA SUDHAKAR SWATI B.COM M.COM 

30 JAJODIA VIVEK ADITYAPRAKASH SUNITA BMS M.COM 

31 KASTURI KRUTIKA VALMIKI SUNANDA BAF M.COM 

32 KHAN MALIKA YUSUF GULBANO B.COM M.COM 

33 KHARWA KANAK DHIRAJ NEETA B.COM M.COM 

34 KHOSLA PALLAVI DEVENDER HARSHI BAF M.COM 

35 KUMAR SIDDHARTH GAUTAM RITU BAF M.COM 

36 MADHAV HARSHAD RAVINDRA RUPALI B.COM M.COM 

37 MAHENDRA NAVEEN RAKESH SUCHITRA BMS M.COM 

38 MEMON ERAM YASIN NAUSHABA B.COM M.COM 

39 MESTRY AATISH JAGDISH ANURADHA  B.COM M.COM 

40 NARKAR SHRUTIKA PRAKASH PRATIMA B.COM M.COM 

41 PATEL SAGAR RAJENDRA BAHARATI BAF M.COM 

42 PATIL JANHAVI SURENDRA ANITA B.COM M.COM 

43 RAJAN SHIVANI DEVENDRA RUTUJA BMS M.COM 

44 SAINI ADITI SARJU BRIJBALA BAF M.COM 

45 SAMALA ARUN HANMALU BHAGYALAXMI B.COM M.COM 

46 SATIYA VISHAL VASANT JAYASHREE B.COM M.COM 

47 SHAH NAMASVI PRAFUL MANISHA B.COM M.COM 

48 SHAIKH SALMA RAHAMATULLA SAIRA B.COM M.COM 

49 SHAIKH SHAKIRA ABDUL RAHIM SHEHNAZ BAF M.COM 

50 SHINDE SURAJ SURENDRA SUPRIYA B.COM M.COM 

51 SINGH LAXMAN SATYANARAIAN PUSHPA B.COM M.COM 

52 SUBHEDAR SABHA A. HAMID SAKINA BAF M.COM 

53 SURVE KOMAL BALASAHEB NANDA B.COM M.COM 

54 TURK SUFIYAN HANIF HAMIDA B.COM M.COM 

55 ZORAY RAJESH GANGARAM RADHIKA B.COM M.COM 

56 DANGE RUJUTA ARUN VANDANA BAF M.COM 

57 PUROHIT SANJAY JUARARAM INDIRA  B.COM M.COM 

58 KHADYE SURESH PRAKASH PRIYA B.COM M.COM 
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59 WARAL AKASH VYANKATESH VIJAYALAXMI  B.COM M.COM 

60 SHAH FAIZAAN YASIN SAJEEDA  B.COM M.COM 

61 SHAH KUSHALI MUKESH JAYSHREE B.COM M.COM 

62 RANAWAT SURBHI ARVIND RITA  BAF M.COM 

63 TORASKAR UNMESH DILIP DIVYA B.COM M.COM 

64 AMRELIWALA KHADIJA YUSUF FEHMIDA B.COM M.COM 

65 ARYA PUSHPENDRA PANKAJ SEEMA BMS M.COM 

66 BANGHAR KUNAL GURCHARAN RAMESH BMS M.COM 

67 BHALERAO ANITA MACHINDRA  SUMAN B.COM M.COM 

68 BHANUSHALI VINAY HARISH NAYNA B.COM M.COM 

69 BOOTWALA MOHD UMER ABDUL RAZZAK KAUSAR B.COM M.COM 

70 CHUNAWALA UMER FAROOQUE IQBAL RAZIA B.COM M.COM 

71 DABIR AFREEN TAZIM RAHAT BMS M.COM 

72 DATTA CHARMEE HEMANT CHANDAN B.COM M.CO, 

73 DHARIA UMANG RUPEN PURNIMA B.COM M.COM 

74 GALA RAJ NEMCHAND CHETANA  B.COM M.COM 

75 HARALAYYA PRANAY PRABHAKAR MANISHA B.COM M.COM 

76 JADHAV KRISHNA PRAKASH SUNANDA BBI M.COM 

77 JADHAV PRIYANKA VASANT PRAMILA  B.COM M.COM 

78 KHAN MADIHA NASIR PARVEEN B.COM M.COM 

79 KHAN MOHAMMEDIMRAN MOHAMMEDIQBAL ZAIB BMS M.COM 

80 LANJAVI KAMRAN MOHD RAZA B.COM M.COM 

81 LOKHANDWALA AIMAN HASAN RIZWANA BMS M.COM 

82 MANDSAURWALA TASNEEM MOIZ FATEMA B.COM M.COM 

83 MEHTA AASHAY ANUJ RESHMA BMS M.COM 

84 MISHRA RAHUL PRADEEP SEETA DEVI B.COM M.COM 

85 NAIK JUI RAVINDRA BBI M.COM 

86 NAYYAR AAKASH SANJEEV JYOTI BMS M.COM 

87 PATEL BUSHRA ANWAR HAMIDA B.COM M.COM 

88 PATIL AKSHAY BHASKAR ANAGHA B.COM M.COM 

89 PETTIWALA MUSTAFA MUZZAFAR FARIDA BMS M.COM 
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90 RANDIVE HARSHADA RAJARAM JAYASHREE B.COM M.COM 

91 ROSE ARNOLD GERALD CATHERINE BAF M.COM 

92 SAHU RANJEET BANAMALI SITA B.COM M.COM 

93 SANAS ABHISHEK SANJAY  BBI M.COM 

94 SANKHOLKAR NALINI DATTAPRASAD VIDYA BBI M.COM 

95 SETHI RAJSHREE MANOJ PARAMJIT BMS M.COM 

96 SHAH DEVANSH BIJAL SETG BMS M.COM 

97 SHAIKH ATIQ AHMED SHAHID MUMTAZ B.COM M.COM 

98 SONAWALA BHAKTI SAURABH MADHAVI B.COM M.COM 

99 SURANI NILANJ MUKUND RINKAL BMS M.COM 

100 SURVE NIKHIL PRABHAKAR PRANITA BBI M.COM 

101 TIWARI RAHUL YAMUNA PRASAD GYANDEVI BMS M.COM 

102 VACHHAR VIDUR PAWAN SMITA BMM M.COM 

103 WADKAR ANAGHA RAJENDRA NANDANA B.COM M.COM 

104 KHAN IMRAN YAKUB SHAHEEN B.COM M.COM 

105 KHWAJA SHAHBAZ ABDUL LATIF HASINA B.COM M.COM 

106 PEREIRA SABINA FRANCIS ROSY B.COM M.COM 

107 RETIWALA AMAAN ASIF SHAGUFTA B.COM M.COM 

108 CHARASIA AARTI RAMBABU MITLESH B.COM M.COM 

109 GIGANI AISHA RIZWAN ASMA  B.COM M.COM 

110 DESAI NACHIKET SUNIL BINA B.COM M.COM 

111 MALAP SHUBHAM UMESH SHUSHMA BBI M.COM 

112 KHAN SARFARAZ SIRAJULLAH AKILA  B.COM M.COM 

113 KHAN NOOR E SABA SALIM SHABNAM B.COM M.COM 

114 BHATNAGAR KAJAL RAMESH LAXMI BAF M.COM 

115 CHAURASIA RUCHI ARVIND SARIKA  B.COM M.COM 

116 RAHMANI SEMAN AQEEL NAZISH  B.COM M.COM 

117 SHAH SIMRRUN SAMIRR GITANJALLI  BMS M.COM 

118 KOTHARI PRIYANKA MOHANLAL AMRAO B.COM M.COM 

119 CONTRACTOR ZAAHRA ARIF NASRIN BMS M.COM 

120 MEHTA DHRUVIKA DHIREN SHILPA BMS M.COM 

72



 

 

121 GIRKAR SOHEL ABDUL SAMAD AISHA B.COM M.COM 

122 KATKAM KIREETI SATYANARAYAN LAXMI B.COM M.COM 
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A.Y. 2018-2019 

Sr. 

No. 

Name of the Student Programme Title of 

Programme 

1 KABALI HARSHIT PRANAV ANOORADHA BCOM LAW 

2 DUBEY PRIYANKA RAMESH SUMAN BCOM LAW 

3 SALASKAR NAMITA SHAHU KALYANI BAF LAW 

4 CHHEDA RONAK RAJESH AMISHA BCOM MMS 

5 GUDLA JYOTI MOHAN MAMTA BCOM MMS 

6 TAKKEKAR NEHA VIJAY VAISHALI BCOM MMS 

7 KHATIB ZAIN ISMAIL NASREEN BCOM MMS 

8 SHAIKH IBRAHIM MEHATAB BIBIFARIDA BCOM MMS 

9 CHAVAN SHREYASH VIKAS YOJANA BCOM MMS 

10 NAKASHE SAURABH VIJAY VIBHAVARI BAF MMS 

11 MORE ANIKET CHANDRAKANT VIJAYA BCOM MMS 

12 GAVAS VIKAS PRASHANT SHAILA BAF MMS 

13 VIJ SAMRIDHI MANOJ MANJU BMS MMS 

14 BAKSHI KAMYA RAJESH JAYA BAF MMS 

15 SAHANI TASHMEET KAUR MANJIT SINGH JASPARVEEN KAUR BMS MMS 

16 KHANNA ISHA ANIL MINITA BMS MMS 

17 KAURA DHAWAJA RAJESH MEENAL BCOM MMS 

18 MATREJA VISHAL SANJAY SARITA BMS MMS 

19 CHAUDHARY ADARSH ASHOK SURES BMS MMS 

20 ACHAREKAR ANKIT VILAS VINITA BMS M.COM 

21 BARMARE AAFIA ATIK RUKSHANA B.COM M.COM 

22 BOHRA SHEJAL DINESH ANITA BAF M.COM 

23 CHAURASIA ANMOL RAJESH CHETANA B.COM M.COM 

24 CHIKALE ROUNAK NITIN VARSHA BBI M.COM 

25 DEDHIA SMIT RAJNIKANT JIGNA B.COM M.COM 

26 DHANAWADE NIKHIL SHRIKANT PUSHPALATA B.COM M.COM 

27 DUBEY SNEHA BRIJESH AARTI B.COM M.COM 

28 DUDYE JYOTSNA SUHAS ROSHANI BAF M.COM 
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29 GANDHI RAHEL NEERAJ GORAL BMS M.COM 

30 GURAV SHRUTI RAJESH SANGEETA B.COM M.COM 

31 JAIN CHINMAY RAKESH SONAL  BAF M.COM 

32 JAIN YASH ANILKUMAR SANGEETA B.COM M.COM 

33 JOSHI RUSHI SANJAY MEENA B.COM M.COM 

34 KACHARE OMKAR SANJAY SHUBHANGI  B.COM M.COM 

35 KARALKAR NIHAR RANJAN NEHA BMS M.COM 

36 KOKKULA ASHWINI RAMESH ANURADHA  B.COM M.COM 

37 KORGAONKAR AAISHWARYA ASHWIN SUCHETA  B.COM M.COM 

38 LUHAR FAHEEM SALIM SHAINAZ B.COM M.COM 

39 MAHAJAN TRUPTI ANIL JAYASHREE B.COM M.COM 

40 MISHRA SAKSHI NARENDRA MEENA B.COM M.COM 

41 MURUDKAR VINAY VILAS LAXMI B.COM M.COM 

42 NAGVEKAR DHANISHA RATNAKUMAR RUSHILA B.COM M.COM 

43 PATEL HAMZA MUSTAQUE SHEHNAZ BMS M.COM 

44 PATEL HARSHVARDHAN BHAYESH FALGUNI BMS M.COM 

45 PATEL RAHUL PREMJI BHAVANA B.COM M.COM 

46 PUJARE RAJMOHAN SURYAKANT SEEMA B.COM M.COM 

47 SACHDEV KARAN JITENDRA BEENA B.COM M.COM 

48 SANE SIDDESH HARISH VAISHALI B.COM M.COM 

49 SAYED UMMERABAB MEHRAJ KAUSAR B.COM M.COM 

50 SEHGAL DIMPLE LALIT VARSHA  BAF M.COM 

51 SHAIKH SHANAWAZ SALIM NASREEN B.COM M.COM 

52 SHEDGE PRANAV JOTIRAM MADHURI B.COM M.COM 

53 SHINDE TANISH ANIL SHWETA B.COM M.COM 

54 TAMANG GOVIND SARAN ANITA B.COM M.COM 

55 TIWARI NEHA ANILKUMAR REKHA B.COM M.COM 

56 TRIMBAKE HITESH SANTOSH ANJU B.COM M.COM 

57 URUSWALA TALHA ADAM SHAGUFTA  B.COM M.COM 

58 VORA FANIL ANIL CHANDRIKA B.COM M.COM 

59 MESTRY RUPESH PRAKASH PRANALI B.COM M.COM 
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60 SHAIKH SADDAM AHMED JAVED KAUSAR PARVEEN  B.COM M.COM 

61 BAMANE KAJAL JYOTIRAM KALPANA B.COM M.COM 

62 BHOLE AKASH SANJAY SHEETAL B.COM M.COM 

63 BHOSALE SAMAR VISHAL VAISHALI BAF M.COM 

64 BOOTWALA SUMAIYA NOORMOHAMED SHABANA B.COM M.COM 

65 DEVENDER JEEVANAND MANI LAXMI B.COM M.COM 

66 DUBEY KANHAIYALAL SUNIL VARSHA B.COM M.COM 

67 GAIKWAD PRASAD RAVINDRA MANGAL B.COM M.COM 

68 GALA MUKTI AJAY ILA BAF M.COM 

69 JAMSANDEKAR SIDDHI VIDYADHAR ARTI B.COM M.COM 

70 JOGAL DEBASHREE RAVINDRA RUCHITA BAF M.COM 

71 KADAM ANVITA NITAL NETRALI B.COM M.COM 

72 KAPASE SHITAL SUNIL SUPRRIYA  B.COM M.COM 

73 KHAN RESHMIN MOHID ASIYA B.COM M.COM 

74 KHAN SADAF ABDUL KALAM MARIUM JAHAN B.COM M.COM 

75 KHAN SAYEMA KHANAM MOHD AZIM SHAHEEN B.COM M.COM 

76 KHANNA STUTI SUNIL ANITA BAF M.COM 

77 KOTAK AAKASH KULIN DHARA BMS M.COM 

78 MANCHEKAR ASHWINI PRAKASH SWATI B.COM M.COM 

79 MD. MRUDULA MT DATTASHANKAR USHA BK BAF M.COM 

80 JAIN SACHINKUMAR ROSHANLAL KHUMANI B.COM M.COM 

81 NAIK NETRA JAYENDRA SIDDHI BBI M.COM 

82 PARAB RASIKA RAMESH SEEMA B.COM M.COM 

83 PATIL JUHI DATTARAM LATIKA B.COM M.COM 

84 PATIL RACHANA GAUTAM SHOBHA B.COM M.COM 

85 PATIL SIDDHESH DEEPAK  JYOTI B.COM M.COM 

86 PATIL SUSMEETA SANJAY SEMALI B.COM M.COM 

87 PINGLE MADHURA MARUTI MANISHA B.COM M.COM 

88 RAI BHARTI SURENDRA MANJU B.COM M.COM 

89 RAI PHOOLKUMARI MOHAN JAMUNADEVI B.COM M.COM 

90 RANE MAYURESH MAHENDRA MADHURI B.COM M.COM 
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91 SANDIS JAGRUTI JAYSINGH JAYA BAF M.COM 

92 SAWANT SAYALI MAHENDRA MANISHA B.COM M.COM 

93 SEVALIYA HEMANT PRADEEP SANTOSHI BBI M.COM 

94 SHAIKH ZOYA NISAR NAJMA B.COM M.COM 

95 SHARMA LALITA CHITRANATH VISHNUDEVI BAF M.COM 

96 SHARMA MAMTA CHITRANATH VISHNUDEVI BAF M.COM 

97 SHEERGAR AFRA FAROOQ NAHEED B.COM M.COM 

98 SONY AISHWARYA JAYANT SARITA B.COM M.COM 

99 TAMANG ROHAN SANAM RITA B.COM M.COM 

100 YADAV PRIYANKA MOHAN SUNITA B.COM M.COM 
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A.Y. 2019-2020 

Sr. 

No. 

Name of the Student Programme Title of 

Programme 

1 KORI YESHA PRAKASH VIDYA BCOM LAW 

2 NANDRAJOG GURSHEBI AMARJIT NAVNEET BBI LAW 

3 SHAH HELI KETAN FALGUNI BCOM LAW 

4 DESAI DIMPLE KAMLESH JIGNA BCOM MMS 

5 GUPTA PINKY DINESH KUMAR RITA BBI MMS 

6 KEDIA VEDANG SHYAMSUNDER MEENA BCOM MMS 

7 KHANNA STUTI SUNIL ANITA BAF MMS 

8 KHATRI HARDIK ANIL KAVITA BMS MMS 

9 KHURANA RAHUL RAKESH GURUSHARAN BMS MMS 

10 KOCHHAR PIYUSH CHANDER JYOTI BMS MMS 

11 KOLTHARKAR TEJAS MANGESH VANDANA BAF MMS 

12 KUVESKAR VIRAJ SURESH SHARWARI BBI MMS 

13 MEHRA HARSHITA RAJESH VANDANA BMS MMS 

14 REEHAL YASH NARESHKUMAR NIRMAL BMS MMS 

15 UPPAL ROHAN JEETENDER RAKHI BMS MMS 

16 VIG NAKUL PAWANKUMAR SAVITA BMS MMS 

17 WORLIKAR NIKITA RAVINDRA REKHA BCOM MMS 

18 ISWALKAR YASH HITENDRA HARSHADHA BBI MMS 

19 PATEL KANISHKA ARVIND LAXMI BCOM MMS 

20 SHAH ROMIL VATSAL AMITA BMS MMS 

21 SURVE AKASH SHANKAR VANDANA BBI MMS 

22 VAIDYA BHUSHAVI JITENDRA MANISHA BAF MMS 

23 YASIR NAZIR AHMED SURTI BMS MMS 

24 ASHAR SHASHVI UMESH SAPNA BMS M.COM 

25 ATTARWALA MOHD. EBRAHIM ABDUL AZIZ B.COM M.COM 

26 BANE SUMIT RAMAKANT ANJALI B.COM M.COM 

27 BHOSLE MANDAR RAJENDRA RUCHITA B.COM M.COM 

28 BOHRA SURBHI ASHOK JAYA B.COM M.COM 
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29 CHOUHAN SNEHA MAHESH CHANCHAL B.COM M.COM 

30 DARJI PAVAN DINDESHBHAI HANSABEN BBI M.COM 

31 DOSHI AADISH AVNISH SANDHYA BMS M.COM 

32 ELECTRICWALA BUSHRA IMTIYAZ SHAIST BAF M.COM 

33 GAIKWAD ABOLI SUNIL SUCHITRA  B.COM M.COM 

34 GALA SHAAN SANDEEP KAVITA BMS M.COM 

35 GOLECHA JHALAK SUNIL RENU BMS M.COM 

36 GORATE  SANKET SURESH SUVARNA B.COM M.COM 

37 GUPTA AKSHAT SANJIV RENU B.COM M.COM 

38 GUPTA RACHANA SHANKAR REKHA B.COM M.COM 

39 JADHAV SAURABH GIRISH SUVARNA  B.COM M.COM 

40 JAISWAL SUPRIYA OMPRAKASH USHA B.COM M.COM 

41 NIKAM YADNESH SHIVAJI SHEETAL B.COM M.COM 

42 KAREKAR TEJAS RAJENDRA RASIKA B.COM M.COM 

43 KHAN TOOBAFATIMA ABDULRAUF SHAHEEN B.COM M.COM 

44 MARTIS JOEL ANTHONY REGINA B.COM M.COM 

45 MATA DEVJI MALU BHACCHI BMS M.COM 

46 MEHTA NIKHIL SUNIL SARITA BMS M.COM 

47 MISAL ANIKET LAXMAN SARASWATI B.COM M.COM 

48 MORKHIA KHUSHBU JAYESH CHETNA BMS M.COM 

49 MURKUDKAR SIDDHANTH CHETAN MANISHA B.COM M.COM 

50 NHIVEKAR DHIRAJ PRADIP POOJA BBI M.COM 

51 PAI AKSHATA SAINATH SATYAVATI  B.COM M.COM 

52 PANDEY SHIVANGANI SHIVSHANKAR MEENA  BFM M.COM 

53 PARAB NIKITA VILAS ABUNA B.COM M.COM 

54 RANE NIKHIL BABU NEELAM B.COM M.COM 

55 REDDY AKSHARA RAJESHWAR SANGEETHA BMS M.COM 

56 SAKPAL SHANTANU DINESH DIKSHA  B.COM M.COM 

57 SARIA SHIVAM ARUN MEENA BMS M.COM 

58 SHETTY DHEERAJ SHEKHAR REKHA BMS M.COM 

59 SHAH AKSHAJ UDAY PARINDA BMS M.COM 
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60 SHAH JAI HITENDRA ALPA BAF M.COM 

61 SHAH STUTI SANJAY CHAULA BMS M.COM 

62 SHAIKH ISHRAT ABDUL HAMID ALMAS B.COM M.COM 

63 SHAIKH MOHD. SALIM JALALUDDIN MEHRUNNISA B.COM M.COM 

64 SHEKHAWAT VISHNU SINGH GOPAL VINOD  B.COM M.COM 

65 SINGH SIMRAN KAUR PRATAP VEENA BMS M.COM 

66 SOLANKI SAGAR RAMESH HEENA  BBI M.COM 

67 THAKUR VIDHYA DHANSINGH CHAND B.COM M.COM 

68 VAIDYA HIMANSHU SUNIL VISHAKHA BMS M.COM 

69 VINJUDA VIBHUSHA ARVIND MANJULA  BBI M.COM 

70 YADAV YOGITA CHANDRAKANT SUNANDA B.COM M.COM 

71 ZAVERI KAIZAAD HOSHANG DELNAZ BMS M.COM 

72 GAIKWAD SANJANA CHANDRAKANT ARCHANA B.COM M.COM 

73 PARAB SANDESH PRABHAKAR PRATIBHA B.COM M.COM 

74 LAD SIDDHI PRADEEP PRIYANKSHA B.COM M.COM 

75 CHAVAN ADITEE NAMDEO RATNAMALA BAF M.COM 

76 AHLUWALIA ARJUNSINGH RATANJITSINGH BAF M.COM 

77 BHANDARI GARIMA VIPIN NEERU BMS M.COM 

78 BHANUSHALI NIMESH DEVJI DEVMANI B.COM M.COM 

79 CHERYALA PRIYA SHRINIWAS RENUKA B.COM M.COM 

80 CHILIVERI GAYATRI SHRINIWAS SUJATA BAF M.COM 

81 DAS AARTI SANTOSH PRAMILA BAF M.COM 

82 DHELERIA TITIKSHA DILIPKUMAR MAMTA BAF M.COM 

83 ELECTRICWALA AMRIN IMTIYAZ SHAISTA BAF M.COM 

84 GANGAN ROHAN RAVINDRA REEMA B.COM M.COM 

85 GAWADE OMKAR YESHWANT VAISHALI  B.COM M.COM 

86 KHAN ERAMFATMA SALIM SHABNAM B.COM M.COM 

87 KHAN NAZMIN RAIZ SATRA BANU B.COM M.COM 

88 KHAN SIDRAH ZUBAIR AHMED B.COM M.COM 

89 KHAN UMME - UMARA ABDUL REHMAN  B.COM M.COM 

90 MADHALE ASHISH PURSHOTTAM MAYA B.COM M.COM 
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91 MAKWANA BHAVESH JAISINGH RAMILA B.COM M.COM 

92 MATRE ANJALI SUBHASH UJWALA B.COM M.COM 

93 MEHTA MANSI VIJAYRAJ SAVITA BAF M.COM 

94 MUNSHI UZMA ABDUL RASHID FARHEEN  B.COM M.COM 

95 PATEL AARTI RAMPATI SEEMA B.COM M.COM 

96 PATEL PRIYANKA SHANKAR PUSHPA B.COM M.COM 

97 PATIL MEENAKSHI BALASAHEB DEEPA B.COM M.COM 

98 PRIYADARSHINI KASHI SHANTI  B.COM M.COM 

99 QAZI SHIFA ATEEQURRAHMAN REHANA B.COM M.COM 

100 GANDHI NISHITA SANJIV SUJATA BMM M.COM 

101 RUNDEKAR AMEY ASHOK ANKITA B.COM M.COM 

102 SAKPAL SAHIL DILIP DIPIKA B.COM M.COM 

103 SHAH HARSHIL SAMIR RAKHI B.COM M.COM 

104 SHAIKH ARSHIYA ALTAF ALIYA B.COM M.COM 

105 SHAIKH SAMREEN MOHD ASLAM GULBAHAR B.COM M.COM 

106 SHAIKH UMAMA ANWAR HUSAIN KANEEZ B.COM M.COM 

107 SHAIKH UZMA KASIM SHEHZADI                                                                                                                       B.COM M.COM 

108 SONAWANE MANOJ RAMESH REKHA BBI M.COM 

109 SURAWASE SHUBHAM ARUN SONALI B.COM M.COM 

110 SUTHAR KHUSHBOO SHIVLAL KANCHAN B.COM M.COM 

111 TAWDE GAYATRI SHAMSUNDAR SHARMILA B.COM M.COM 

112 THATIKONDA SNEHA NITYANAND JYOTSNA BMS M.COM 

113 VIG ANCHAL VIJAY JYOTI BMS M.COM 

114 YADAV SURAJ JITENDRA URMILA B.COM M.COM 

115 YEJARKAR NAYANA NARESH NAMRATA B.COM M.COM 

116 JAIN HARSH NAVINCHAND NIRMALA BMS M.COM 
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A.Y. 2020-2021 

Sr. 

No. 

Name of the Student Programme Title of 

Programme 

1 JAIN HITESHKUMAR DHARMENDRAKUMAR DURGA BCOM LAW 

2 MISHRA RAVISHANKAR SUBHASHCHANDRA ASHA BCOM LAW 

3 BHATNAGAR KAJAL RAMESH LAXMI BAF LAW 

4 RATHOD PRACHI ARVIND NAINA BCOM LAW 

5 DAS RUPA TUSHARKANTI UMA BCOM LAW 

6 ARORA ADARSH PRADEEP NIRMALA BMS MMS 

7 CHAURASIA KRISHNA RAJENDRA POONAM BMS MMS 

8 CHOPRA MEHUL PRADEEP RAJANI  BMS MMS 

9 JAIN RAHIL RAJESH SUREKHA  BAF MMS 

10 KHOSLA POOJA ASHOK SAPNA BFM MMS 

11 SARNOBAL SANIYA HAIDER ALI AISHA BCOM MMS 

12 SHARMA ROHAN NARESH POONAM BMS MMS 

13 SUHAIL SANIA SALEH MOHAMMED SHAHIDA BAF MMS 

14 THAKKAR DHWANI BHUSHAN HETAL BCOM MMS 

15 GURAV SHRUTI RAJESH SANGEETA BCOM MMS 

16 KHAN ARMAN ASLAM AASIA BFM MMS 

17 KHAN GULAFSHA ABDUL SALIM SABIRABEE BCOM MMS 

18 PANHALKAR VAISHANAVI SANJAY NILAM BSCIT MMS 

19 SARNOBAT AALIYA HAIDERALI AISHA BCOM MMS 

20 SHAH KARAN PRADEEP SMITA BAF MMS 

21 PALAV ABHISHEK SULOCHANA B.COM M.COM 

22 NAGARIA USHMA JYOTI B.COM M.COM 

23 SHAIKH MUSKAN ZUBEDA B.COM M.COM 

24 GHATAWAT TANVI PRAMILA B.COM M.COM 

25 SHARMA NIDHI POONAM B.COM M.COM 

26 SHAIKH JAWADUDDIN KANEEZ FATEMA B.COM M.COM 

27 KAUR HARSIMARPREET MANJIT KAUR BMS M.COM 

28 NASIR ADNAN TASNEEM BMS M.COM 
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29 EKKALDEVI KOMAL DEVIKA B.COM M.COM 

30 SHAIKH SANIYA SALMA B.COM M.COM 

31 SHAIKH MOHAMMED SOHAIL ZAHIDA B.COM M.COM 

32 JAIN SHREYA SEEMA BMS M.COM 

33 SHAIKH SARA RUKHSAR B.COM M.COM 

34 SINGH BABITA MENKA B.COM M.COM 

35 KARALKAR NIMISH NEHA B.COM M.COM 

36 LOLADIYA MUFIDA LOLADIYA SHEHNAZ B.COM M.COM 

37 SOLKAR SARA SOLKAR NASRIN B.COM M.COM 

38 JADHAV RENUKA ANITA B.COM M.COM 

39 CHAUBAL DIPTI RUCHITA B.COM M.COM 

40 BHARDA KRUPA MUNGHI BFMG M.COM 

41 KADAM AKSHATA ARUNA BFMG M.COM 

42 GHODEKAR ADITI VARSHA B.COM M.COM 

43 GOHIL PURVISHA GEETA BBI M.COM 

44 MORYE SUNNY DEEPIKA B.COM M.COM 

45 TRIKHA MITALI INDIRA BMS M.COM 

46 NAGULA ADITYA ANNAPURNA B.COM M.COM 

47 KHANNA NIDHI LALITA BMS M.COM 

48 NARKAR SWAPNALI SARITA B.COM M.COM 

49 JAIN MANISHA VIMALA BBI M.COM 

50 SATHI SHEHBAZ MEHMUNA B.COM M.COM 

51 MAKWANA VIJAY GEETA BFMG M.COM 

52 KANOJIA ASHISH MEENA BAF M.COM 

53 SUMRA VIVEK JYOTI BBI M.COM 

54 SHETTY SAARANGA SMITA BFMG M.COM 

55 KAIRON YASHJOT SINGH JASWINDER KAUR BAF M.COM 

56 JAIN HINIL SANGEETA BAF M.COM 

57 SHENOY VIGNESH USHA B.COM M.COM 

58 KHAN NABIL RAZIA B.COM M.COM 

59 BHAGAT RUSHIKESH NILAM BAF M.COM 
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60 DHUMAL ROHAN RADHA BMS M.COM 

61 JAIN ANUKUMARI SUSHILA B.COM M.COM 

62 CHHEDA MONIL ALPA BMS M.COM 

63 SAWANT PRANAV REKHA B.COM M.COM 

64 GAONKAR TRUPTI RAJASHREE B.COM M.COM 

65 CHOUGULE KAJOL PRAMILA B.COM M.COM 

66 JADHAV MANALI MANDA B.COM M.COM 

67 LOHARCHAWLWALA HUSSAIN FATEMA B.COM M.COM 

68 DAYMA FARHANA KAUSARBANU B.COM M.COM 

69 MULANI TARIQ SHAHEEN B.COM M.COM 

70 PITALE ARCHITA AARTI B.COM M.COM 

71 CHAURSIYA ANKIT RAJKUMARI B.COM M.COM 

72 SHAIKH AISHA BEE ZAIBUNNISA B.COM M.COM 

73 BANGERA VIJETHA JAYANTHI BANGERA B.COM M.COM 

74 PATEL DIVYA SUNITA B.COM M.COM 

75 PARDESHI BHAKTI GEETA B.COM M.COM 

76 KHAN SUMBUL NAZMA B.COM M.COM 

77 CHILIVERY SAMYUKTA PUSHPA B.COM M.COM 

78 JADHAV SONALI MANDA B.COM M.COM 

79 QURESHI ASHFIYA PARVEEN B.COM M.COM 

80 RAUT PRIYANKA RESHMA B.COM M.COM 

81 SHAIKH TALAT PARVEEN SHAHEEN PARVEEN B.COM M.COM 

82 DARJI TANVI NEERU B.COM M.COM 

83 MATKAR NIKITA JYOTI B.COM M.COM 

84 KALBATE SHRUTI VAISHNAVI B.COM M.COM 

85 KHAN ABDUL QADIR NAFISA B.COM M.COM 

86 HODGE OMKAR MANGAL B.COM M.COM 

87 JETLI KOMAL NEELAM B.COM M.COM 

88 PATNI SARAH BILKIS B.COM M.COM 

89 KAZI SAQIB SAMIRA B.COM M.COM 

90 ANSARI NASHRAH NUZHAT B.COM M.COM 
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91 GAZANE CHINMAY KANCHAN B.COM M.COM 

92 MANSOORI MOHD FURQAN SAMINA B.COM M.COM 

93 PATNI AYESHA ABEDA B.COM M.COM 

94 KOTHARI EBRAHIM FARIDA B.COM M.COM 

95 JAISWAR KAMINI NIRMALA B.COM M.COM 

96 BHATTI WALA MURTUZA ZAINAB B.COM M.COM 

97 ANSARI MISBAH ANSARI SHAHIN BANO BAF M.COM 

98 GOPALE NISHAD SUJATA B.COM M.COM 

99 SIRIMALLA HARSH SUVARNA BAF M.COM 

100 PANDIT ANKIT ANITA BEN BBI M.COM 

101 BARIA LAXMI RATAN BAF M.COM 

102 TODKARI KUNTAL NAMRATA BAF M.COM 

103 HULSURE RUTUJA KOMAL B.COM M.COM 

104 BOHARA NISHI SUNITA B.COM M.COM 

105 SAURABH AMAN SUNITA KUMARI BAF M.COM 
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A.Y. 2021-2022 

Sr. 

No. 

Name of the Student Programme Title of 

Programme 

1 SINGH DHRUV RYAN BCOM LAW 

2 JAIN JINESH PRAVIN BCOM LAW 

3 CHAVAN  KRUSHNA BHAUSAHEB BCOM LAW 

4 FERNANDES ANGELA FRANCIS BCOM LAW 

5 GUJARATHI ALARK HARESH PREETI BAF MMS 

6 LOKE OMKAR GOVIND SANGITA BAF MMS 

7 CHAUDHARY ROHIT LADHA SHANTABEN BAF MMS 

8 SHINDE SAKET SANTOSH SANJANA  BCOM MMS 

9 KHAN EKRA IRSHAD NAGMA BCOM MMS 

10 JADHAV VIREN SANDTOSH SUPRIYA BCOM MMS 

11 TAMANEKAR SHRADDHA MANGESH MANISHA BCOM MMS 

12 DHARIA KAUSHIK KAILASH CHAMPA BCOM MMS 

13 SINGH SIMRAN KAUR PRATAP VEENA BCOM MMS 

14 JADHAV SHITAL SUNIL BCOM MMS 

15 MOHAMED FUAADH SHAHUL HAMEED BCOM MMS 

16 PARMAR YATIK ASHWIN ANITA BCOM MMS 

17 ACHARYA GAURANG NITIN B.COM M.COM 

18 ANSARI NIKHAT BANO NASIR B.COM M.COM 

19 BIRANJE OMKAR SAMBHAJI B.COM M.COM 

20 BOGATI YOGESH NARESH B.COM M.COM 

21 DARJI HARSH B.COM M.COM 

22 DHAYALKAR MANSI SANDESH B.COM M.COM 

23 DIDWANIA VISHESH VIVEK BMS M.COM 

24 DUBEY SHWETA MANOJ B.COM M.COM 

25 DUBEY SWATI DHRUV PRAKASH BBI M.COM 

26 EKKA NEVILLE KHURSHED B.COM M.COM 

27 JADHAV ANUSHKA DEEPAK B.COM M.COM 

28 JADHAV TEJAL JADHAV SHRIDHAR B.COM M.COM 
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29 JAGGI JITESH SANJEEV BMS M.COM 

30 JAIN MITESH JAIN HASMUKH B.COM M.COM 

31 JAIN YUG DILEEP B.COM M.COM 

32 JAISWAR VARTIKA ARVIND B.COM M.COM 

33 KAMATH ADITI KRISHNANAND BMS M.COM 

34 KAMBLI MIHIKA RAVIRAJ B.COM M.COM 

35 KAPADIA ARFAT RAFIQ B.COM M.COM 

36 KAPADIA MOINUDDIN ALTAF B.COM M.COM 

37 KHAN MADIHA RIYAZ B.COM M.COM 

38 KHATRI DANISH ARIF B.COM M.COM 

39 MARQUES JUSTIN ROMY B.COM M.COM 

40 MARU BHAVIKA RAMESH B.COM M.COM 

41 MARU RITIKA ASHOK B.COM M.COM 

42 MAURYA ANKITA ARJUN BBI M.COM 

43 PANDEY JANHAVI B.COM M.COM 

44 POSHEKAR MOHD ASAD MOHD AMIN B.COM M.COM 

45 SAWANT SIDDHI SANJAY BBI M.COM 

46 SHAH JASH UDAY BMS M.COM 

47 SHAIKH FARZEEN JAFFAR B.COM M.COM 

48 SHAIKH JAVARIA AFSAR ALI SHAIKH BBI M.COM 

49 SHAIKH MOHAMMED ADNAAN LATIF B.COM M.COM 

50 SHAIKH SANOVER IQBAL B.COM M.COM 

51 SHARMA DHRUV MANISH BMS M.COM 

52 SHARMA NIRAJ SUDHIR BMS M.COM 

53 VALSUR ISHA PRAVIN B.COM M.COM 

54 WARIK ATHARV AJAY B.COM M.COM 

55 TARAPORE PIRAN CHERAG FARIDA BFM M.COM 

56 ANAND ISHMEET KAUR INDERPAL SINGH BAF M.COM 

57 ANSARI ABDULLAH ISHTIYAQ BAF M.COM 

58 ANSARI LAYBA MOHD HUSAIN B.COM M.COM 

59 ARUNDUDHIYAR BHUPATHI TANGRAJ B.COM M.COM 
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60 BHAGAT MANASI JITENDRA BFM M.COM 

61 BHAMBRI DRISHTI HARISH B.COM M.COM 

62 CHAITANYA ABHISHEK PRASAD BAF M.COM 

63 CHINNAM ABHISHEK RAGHUNATH B.COM M.COM 

64 DARJI PRIYAL ARVINDBHAI B.COM M.COM 

65 DARJI YATISH RAKESH B.COM M.COM 

66 GANGARKAR SURAJ MADHUKAR B.COM M.COM 

67 GAONKAR PRIYANKA SANJAY B.COM M.COM 

68 GOLE SHUBHADA SHASHIKANT B.COM M.COM 

69 HAKAM ADIL ALI MOHAMEED BAF M.COM 

70 HALDE ADITI SANJAY B.COM M.COM 

71 JANGAM PRIYA SANTOSH B.COM M.COM 

72 KALADIA SHADMAAN IMTIAZ BAF M.COM 

73 KHOJA ASIF SHABBIR B.COM M.COM 

74 KORI PRIYANKA BBI M.COM 

75 LAD GAUREE MUKESH B.COM M.COM 

76 MASALAWALA QUSAI YUSUF B.COM M.COM 

77 NAR RUTUJA RAMAKANT BAF M.COM 

78 NARVEKAR ANJALI ARVIND BAF M.COM 

79 PAI ABHAY GIRISH B.COM M.COM 

80 PAI AKSHAY GIRISH B.COM M.COM 

81 PHATANGARE PATIL VIRAJ VISHNU B.COM M.COM 

82 QADRI HUDA ABDUL RAHIM B.COM M.COM 

83 QURESHI IDRIS M NABIL B.COM M.COM 

84 QURESHI NUMAN MOHAMED SHAKIL B.COM M.COM 

85 RAJE GANESH SANJAY B.COM M.COM 

86 SAGATHIA KINJAL BHANJI B.COM M.COM 

87 SAWANT ANIKET JAYAVANT BAF M.COM 

88 SHAIKH FARHEEN RAEES AHMED B.COM M.COM 

89 SHAIKH SHIFA WAKIL AHMED B.COM M.COM 

90 SHARMA AJITA CHITRANATH BAF M.COM 
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91 SHERLA VIDYA PRAKASH B.COM M.COM 

92 SHETTY NIKHIL SUDHAKAR B.COM M.COM 

93 SYED IBRAHIM SALIM BAF M.COM 

94 THAKUR ARFAT UMAR B.COM M.COM 

95 TODANKAR SEJAL SANTOSH B.COM M.COM 

96 WAGARE YOGESH DNYANADEO B.COM M.COM 

97 YADAV AMIT JANG BAHADUR B.COM M.COM 

98 YADAV MANISH CHANDRASHEKHAR B.COM M.COM 
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(A.Y. 2017-18 to 2021-22) 
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List of the Candidates Placed 

A.Y. 2017-2018 

Sr. 

No. 

Name of the Student Programme Name & Contact of Employer Annual Pay 

Package 

1 CLARISSA PACHECO B.Com. Stockholding 290000 

2 SUMEET KHANNA B.Com. Dhanvarsha Finvest Limited 755000 

3 FAIQ ANSARI B.Sc. (IT) Larsen & Toubro InfoTech Ltd 248000 

4 SHOIB BAIG B.Sc. (IT) Tata Consultancy Services Ltd. 189402 

5 RISHI ARORA BAMMC Gabbles Machinery & Erectors NA 

6 VARUN CHAURASIA B.Com. Gabbles Machinery & Erectors NA 

7 AKASH BHOLE B.Com. Gabbles Machinery & Erectors NA 

8 DIMPLE BHANSALI B.Com. Gabbles Machinery & Erectors NA 

9 MAYANK GALA B.Com. CAPGEMINI 210001 
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A.Y. 2018-2019 

Sr. 

No. 

Name of the Student Programme Name & Contact of Employer Annual Pay 

Package 

1 AMAN KENT B.Com. BOP TRAINING N.A. 

2 DIVYA TUMMA BAF BOP TRAINING N.A. 

3 JATIN VIJAN BMS BOP TRAINING N.A. 

4 SAKSHI PARAB BMS BOP TRAINING N.A. 

5 RADHIKA KOLWANKAR BMS BOP TRAINING N.A. 

6 JAYESH CHEJJAR BMS BOP TRAINING N.A. 

7 PRIYANAKA BHANAGE BMS BOP TRAINING N.A. 

8 BHAVIK JAIN BMS BOP TRAINING N.A. 

9 SHIVAM PATEL B.Sc.(IT) WIPRO 168000 

10 ROJA GOVARDHAN  B.Sc.(IT) INFOSYS 222972 

11 TULIKA ANAND B.Com BIRLA SUN LIFE N.A. 

12 VIDHI SEJPAL B.Com BIRLA SUN LIFE N.A. 

13 AISHWARYA KORGAONKAR B.Com PANGEA ECO NET ASSETS PVT. LTD 120000 

14 DEVIKA RAVICHANDRAN  B.Sc.(IT) SYNTEL PVT. LTD. 200000 

15 ROUNAK NITIN B.Com YES BANK 275000 

16 MANSI CHAVAN B.Com GEM TOURS & TRAVELS PVT. LTD. 96000 

17 YASH DANGE BMS BIRLA SUN LIFE N.A. 
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A.Y. 2019-2020 

Sr. 

No. 

Name of the Student Programme Name & Contact of Employer Annual Pay 

Package 

1 ABHISHEK KHANNA BMS REPINDIA 288000 

2 PRIYANKA ANIL BITLA B.Sc. (IT) CAPGEMINI 250011 

3 CHINMAY SAMEER SURKUND BBI TCS 166000 

4 GEETA DORNAL BBI VAS FINANCIAL CONSULTANTS 120000 

5 NIRALI SAVLA BMS EIH LIMITED N.A. 

6 MOHD. EHTESHAM SHAIKH B.Com. SIDDIQUI TRAVELS 192000 

7 JENISHA JODHANI BMM FEEDING TRENDS N.A. 

8 KRUTIK TREVADIA BMS JULIET APPARELS PVT. LTD. N.A. 

9 YAHYA NAMAKWALA BCOM REGAL TRADING CO. N.A. 
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A.Y. 2020-2021 

Sr. 

No. 

Name of the Student Programme Name & Contact of Employer Annual Pay 

Package 

1 MITALI MILIND PARADE B.Sc. (IT) LTI 263037 

2 PRAJAKTA THORAT B.Sc. (IT) WEBDEV N.A. 

3 JYOTI SIKANDARPRASAD  B.Sc. (IT) MINDTREE (A L&T GROUP) N.A. 

4 JANVI SAUD B.Sc. (IT) PHOTOSHOOTO N.A. 

5 AFIFA KHAN B.Sc. (IT) LTI N.A. 

6 FARID ANSARI B.Sc. (IT) FASHION TV N.A. 

7 FAHEEM SHAIKH B.Com. SPECTRUM BUSINESS SOLUTIONS 180000 

8 MUSKAN GUPTA B.Com. KPMG CONSULTING SERVICES 372380 

9 SAHIL GHADIGAONKAR B.Com. KULT APP PVT. LTD. 120000 

10 MOHAMMED SULEMAN  B.Com. COOL TREAT REFRIGERATION N.A. 

11 HUDA ABDUL RAHIM QADRI B.Com. NIMESH MEHTA & ASSOCIATES N.A. 

12 UMAIMA ASHFAQ SARGURU B.Com. CAMS 194256 

13 HARSHAD SURESH SUKALE B.Com. ITP MEDIA N.A. 

14 GOVINDA ALAGI B.Com. NATVERLAL & SONS  N.A. 

15 PRANALI THAKARE B.Com. NEOTECH CONSULATANTS N.A. 

16 PRYIANKA PAL B.Com. TEAM SPACE N.A. 

17 VIREN RAMESH WALA B.Com. XPHENO PRIVATE LIMITED N.A. 

18 HRIDAY UPPAL BMM TIMES TSW N.A. 

19 SHRUTIKA YADAV BMM LEARN THE DIGITAL N.A. 

20 GUNEET KAUR PANASER BMM FIRSTSOURCE SOLUTIONS LTD. N.A. 

21 VINAY MENGHRAJANI BFM CORNERSTONE S&E PVT. LTD. 240000 

22 MD. KHAN HASSAN BFM WIPRO 225000 

23 FUZAIL FAISAL FATTANY BFM M/S. UBER INC. 120000 

24 AZIZ JUZAR BHINDERWALA BFM NGC NAFEES WALLPAPER CO. N.A. 

25 SHAIKH JAVARIA BBI NEXDIGM 02266178100  N.A. 

26 GAIKWAD SANJANA  M.Com. PI TECHNIQUES PVT. LTD 258000 

27 ZAVERI KAIZAAD  M.Com. SAMCO ASSET MANAGEMENT 530004 

28 BHANDARI GARIMA M.Com. AMERICAN EXPRESS 360000 

29 SHASHAANK JAJOO BMS SAGE INNOVATION SERVICES LTD. N.A. 
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30 VIRALI RAMBHIA BMS MORGAN STANLEY 300000 

31 ANANYA MAGALORKAR BMS ORIENT ART PRINTERS N.A. 

32 SEJAL DNYANESHWAR  B.Com. ACCENTURE SOLUTIONS PVT.LTD. N.A. 

33 PUJARE RAJMOHAN  B.Com. COGNIZANT 203497 

34 BOHARA NISHI MUKESH B.Com. CLIFTON CORPORATION 96000 

35 JAISWAR KAMINI NIRMALA B.Com. PKMG 120000 

36 AMAN JES BEDI BMS MUSKURAHAT FOUNDATION N.A. 

37 UDIT JAIN BMS MUSKURAHAT FOUNDATION N.A. 

38 NANDITA KULASKAR BAF SP TECH QUICK & RELIABLE 48000 

39 VANSHPREET NANDA  BMS MY CAPTAIN N.A. 

40 ISHA YADAV BMS J FASHION HOUSE N.A. 

41 NIKI THAKKAR B.Com. YOGI N.A. 

42 APEKSHA JADHAV  BAF INDIAN HANDICRAFT PVT. LTD. N.A. 

43 PRISHA GOSRANI BAF INDIAN HANDICRAFT PVT. LTD. N.A. 

44 AMISHA PARMAR BAF KGS INTERNS / UNSCHOOL N.A. 

45 SAWANT SAYALI MAHENDRA  B.Com. DELOITTE HASKINS & SELLS LLP N.A. 

46 NIKHILNITIN PATIL  B.Com. 2COMS CONSULTING PVT.LTD 112800 

47 DATTA CHARMEE HEMANT B.Com. KELLY SERVICES N.A. 

48 MOHIT SURINDER KUMAR BAF TCS N.A. 

49 DIVY PARMAR BMS INDIAN HANDICRAFT N.A. 

50 DIVYA CHATUR PATEL B.Com. PREMCHAND JAIN & CO. -N.A. 

51 ASHWIN SHYAL BMS SHAH KAPADIA AND ASSOCIATES 108000 

52 CHAURSIYA ANKIT  B.Com. EOS 13500 
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A.Y. 2021-2022 

Sr. 

No. 

Name of the Student Programme Name & Contact of Employer Annual Pay 

Package 

1 NAKHSHAB ANSARI B.SC. (IT) WEB TECHNOLOGIES PVT. LTD. N.A. 

2 KAHAN MEHTA BMS MEHTA BROTHERS GEMS P. LTD  369729 

3 SAURABH JADHAV BCOM UNIACCO 360000 

4 VANSH SHAH BMS LIVEWYRE LIC  216000 

5 YOGI DANGE BMS WILLIS TOWERS WATSON  N.A. 

6 VISHAL JAYESH SHAH BMS EXCEL OVERSEAS PVT. LTD  N.A. 

7 SAIKRISHNA KODURUAPKA B.SC. (IT) NSEIT 273600 

8 KRISHNA RAMCHANDRAN  B.SC. (IT) NSEIT 273600 

9 YASH DANGE BMS CITICORP SERVICES INDIA P. LTD  N.A. 

10 SACHI ASHISH GUPTA BMS JACOB KOSHY & CO N.A. 

11 SAKSHI JAIN BAF TECH ANALOGY N.A. 

12 SHIKHARHITENDRA SOLANKI BMS TECH ANALOGY N.A. 

13 SHREYA WORLIKAR  BMS NEODOCTO N.A. 

14 SHRIYAS ANIL B.COM ENTREPRENEURSHIP NETWORK N.A. 

15 SHRUTI SAWANT BAF MENTORBOXXCO.  

16 SIMRAN JASWAL BMS ISCHOOLCONNECT  N.A. 

17 SNEHA MISHRA BMM OPTECH NETWORK SOLUTIONS 60000 

18 SUNAY RAJDA BMS LILAVATI LALJI DAYAL COLLEGE 96000 

19 MOHAMMED TAMIR  BAF ALLIANCE INTERNATIONAL T&T N.A. 

20 TANISH PARMAR BMS SANJAY CHEMICALS PVT LTD N.A. 

21 TRINETTE NAIR BMS A.Y.A.H.A. & BROS. CO. N.A. 

22 VARSHAYADAV BMS LETSRYL N.A. 

23 YASH KAPADIA BMS ISCHOOL CONNECT N.A. 

24 YASHVARDHAN SINGH BMS COLORKETTLE (OPC) PVT. LTD. N.A. 

25 SAHILSHAILESHJAMDAR BMS TECH ANALOGY N.A. 

26 ZAINABRANAPUR BMS SUVIDHA FOUNDATION N.A. 

27 RIYAL BHARAT DUBHELE BMS GRAY QUEST EDU. FIN. P. LTD. N.A. 
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28 RASHI JAIN BMS KHAYAAL FOUNDATION N.A. 

29 RAKHEE KAPOOR BMS MYCAPTAIN N.A. 

30 PRAGATI SHETTY  BAMMC ISCHOOL CONNECT N.A. 

31 MOHAMMED ARSH B.SC. (IT) TATA CONSULTANCY 95400 

32 ALIAKBAR DHOONDIA BAMMC ISCHOOL CONNECT N.A. 

33 AGAM JOGANI BMS LEMON FUNDZ N.A. 

34 ABHAY SANJAY BANGAR BMS METVY NET PVT. LTD. N.A. 

35 AYUSH SHARMA BMS MYCAPTAIN N.A. 

36 AYUSH KUMAR TIWARI  BMS TALENTCO HR SERVICES LLP N.A. 

37 AAYUSH AGGARWAL  BMS SKYKING INSTRUMENTS 36000 

38 ASHISH LALITJHA BMS MYCAPTAIN N.A. 

39 ATHARV KORGAONKAR BMS TECH ANALOGY N.A. 

40 AMITANSHU SHUKLA  BMS THE ERUDITE 78000 

41 ANURAG GUPTA BMS ADITYA BIRLA FINANCE LTD. 60000 

42 PULKIT AGGARWAL  BMS AASHMAN FOUNDATION N.A. 

43 ANSH JAIN BMS MANTR JEWELS N.A. 

44 PRABLEEN KAUR BMS TECH ANALOGY N.A. 

45 NIVAAN JOGANI BMS S. JOGANI EXPORTS PVT. LTD. N.A. 

46 KAVISH KADAKIA BMS SHREEJI FINSERV LLP N.A. 

47 MALCOLM VAKHARIA BMS ARVI ACHIEVERS N.A. 

48 RAHUL SHAH BAMMC SPEAKING SOULS 120000 

49 DRISHTI MODI BAF UNSCHOOL N.A. 

50 HIMANSHU JAIN BFM UNSCHOOL N.A. 

51 AYAAN LAKSHMI B.COM UNIVERSAL TRIBES N.A. 

52 JYOTI KENJALE  BMS DECATHLON SPORTS INDIA P. LTD 156000 

53 KEVIN GANDHI  BMS ISCHOOLCONNECT N.A. 

54 HUSEN BHABHRAWALA BMS KOMET MEDIA N.A. 

55 HIMANSHU SHETYE BAF GRAY QUEST EDU. FIN. P. LTD. N.A. 

56 KSHITIJ CHHABILE BMS KUTUMB ASPIRATION N.A. 

57 DANISHA SHAH BMS YOUNITY.IN N.A. 

58 DARSHITA SHAH BMS YOUNITY.IN N.A. 
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59 HARSHAD JAIN BAF BEST ROADWAYS LTD. 120000 

60 HEET DESAI  BMS TECH ANALOGY N.A. 

61 CHAHIT SHAH BAMMC QDS PRO N.A. 

62 KAUSHIL GOYAL  BMS YOUNITY.COM N.A. 

63 KRISHI PATEL BMS ALTAWORLD N.A. 

64 GARVIT MALIK BMS TECH ANALOGY N.A. 

65 MOHD MAAZ HAMIDANI BMS GLOBAL MARINE EXPORTS N.A. 

66 MOHD HAMZA HAMIDANI BMS AQJ APPARELS PVT LTD N.A. 

67 KAJAL RAWAT BMS HEXAWARE BPS N.A. 

68 NANDINI KHANNA BMS THE PURPLE COACH N.A. 

69 NATASHA MAHIDA BMS INVESTOBRIDGE N.A. 

70 MAHIYAR PATEL BMS NEWS HEADLINES FIXED 60000 

71 NISHITJHAMB BMS VETAS N.A. 

72 NIRAJGODSE BMS IMUN N.A. 

73 FAIZHANIFDUDUKE BMS TARE ZAMEEN FOUNDATION 12000 

74 DAMINI KHATRI BAMMC BASKET HUNT PVT LTD N.A. 

75 DIYA JAIN BMS HOMEFLICWEGROW N.A. 

76 MANAV JAIN BFM ENUNCIATE N.A. 

77 HEMANK SHAH BMS DHANESH METAL CORPORATION 120000 

78 KASHISH WAHI BMS NANJILANAND FOUNDATION N.A. 

79 MUSKAN ARORA BMS IFORTIS CORPORATE N.A. 

80 FALGUNI BARIA BMS MYEDUWORLD.COM N.A. 

81 GRISHMA JAIN BMS BIAP N.A. 

82 ISHA YADAV BMS EDUONIX TECHNOLOGIES P. LTD N.A. 

83 MEHAK SONI BMS SUVIDHA FOUNDATION N.A. 

84 DHRAVYA BHANSALI BMS SODO N.A. 

85 GHATAWAT TANVI PRAMILA B.Com. WTW GLOBAL SOLUTIONS P. LTD. N.A. 

86 EKKALDEVI KOMAL DEVIKA B.Com. GLOBTIER N.A. 

87 ADDEB FRUITWALA B.Com. RELIANCE BRANDS LIMITED N.A. 

88 SHUBHAM KADAM B.Com. TATA CONSULTANCY 579430 

89 ANSARI MOHD FAWWAD B.SC. (IT) LOGSTAR 180000 
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90 AYUSH DEVICHAND JAIN BMS YOUNITY.IN N.A. 

91 PALAK TULSIAN  BMS NEODOCTO N.A. 

92 AZIZ KATHAWALA BMS THE STARTER LABS 60000 

93 BHARAT MADHYAN BMS NEODOCTO N.A. 

94 MANEET SINGH GUJRAL BMS JAY CABLE INDUSTRIES N.A. 

95 NIKHIL THAPAR BMS GODUTCH TECHNOLOGIES P. LTD. N.A. 

96 TIKSHI JAIN BMS SANKESHWAR DARSHAN IMPEX  N.A. 

97 JANHAVI BANDIWDEKAR B.Com. GRP IMPACT POSITIVE 240000 

98 AZALFA SHAIKH BMS YOUNITY.IN N.A. 

99 NANDINI GUPTA  BMS VETAS N.A. 

100 PRANAV SHDGE B.COM XPLUSD EVENTS PVT. LTD 480000 

101 KEONA VALIYAVEETIL BMS ISCHOOLCONNECT N.A. 

102 DRUSHYA BANDI BMS TBH CIRCLE N.A. 

103 MANSI JAIN BMS YOUNITY.IN N.A. 

104 ZAMA SAGEER MIRZA B.Com. CLOVER INFOTECH PVT. LTD. 393166 

105 MISBA IQBAL SHAIKH B.Com. WTW GLOBAL SOLUTIONS P. LTD. N.A. 

106 OMAIR MOMIN B.Com. GATESTONE N.A. 

107 ANVITA NITAL KADAM B.Com. OMKAR CONSULTANCY SERVICES N.A. 

108 IMANA DESAI BMS WHITEHATJR N.A. 

109 MIHIRGUHAGARKAR BMS R. KABRA& CO. 108000 

110 LIKHITA PRADEEP WARIK B.Com. HDB FINANCIAL SERVICES N.A. 

111 MADHUBOODEPPAGAWLI BMS TECHANALOGY N.A. 

112 ROSHNIBARANWAL B.Com. ICICI PRUDENTIAL 280000 
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